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CUTS  PRINTING  COSTS 

When  your  presses  are  Paasche  "No-Offset" 
equipped,  your  production  costs  come  dovvn  and 
your  printing  quality  goes  up,.,  one  printer  reports 
actual  saving  of  $1063  on  one  run  of  50,000  sheets. 

No  more  slipsheeting,  racking,  ink  "doctoring," 
winding,  or  slow  presses  . .  .  full  colors,  heavy  glossy 
inks,^  metallic  inks  run  at  top  speed,  with¬ 
out  offsetting  or  smudging. 

INCREASES  PRODUCTION 

You'll  gain  thousands  of  additional 
impressions  per  day  by  equipping  your 
presses  withPaasche"No-Offset"  Process 
. . .  It's  your  opportunity  for  a  saving  in  tintu 
and  labor,  plus  a  finer  qua/ity  that  assures 
you  quicker  deliveries,  more  satisfied 
customers,  and  a  more  profitable  volume. 

Our  representative  will,  be  glad  to  call, 
and  without  obligation  to  you,  will  quote 
prices  and  suggest  the  proper  Paasche 
"No-Offset"  Process  equipment  for  your 
particular  needs. 
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BABS  at  the  travel  bureau 


''Ah,  Miss  Babs,  how  wonderful  that  you  are  going  to  SL  Moritz," 

"Vve  changed  my  mind,  Fm  going  to  Mud  Lick  Springs,  CanH  you 
see,  this  booklet  is  bound  in  Buckeye  Cover. 

This  sudden  decision  of  Babs  again  proves  that  the  manner  of  the 
presentation  may  be  quite  as  important  as  the  superiority  of  the 
goods.  There  may  be  no  Alpine  heights  at  Mud  Lick,  but  the 
manager  of  Mud  Lick  Hotel  knew  the  appeal  of  Buckeye  Cover. 

THE  BECKETT  PAPER  COMPANY,  Hamilton,  Ohio 

Makers  of  Good  Paper  Since  i8U8 


SMICO 

COLOR  CHART 

was  designed  to  furnish  you  with  a  practical  guide  to  be  used  in  the 
selection  of  color,  both  for  lithogrcq;>hy  and  printing.  The  colors  shown 
are  SMICO  STANDARDS  that  are  widely  used  by  Master  Printers  and 
Master  Lithographers. 


If  you  have  not  received  our  Color  Charts 
we  have  one  for  you.  Write  US. 

We  Manufacture  a  Complete  Line  of  Inks  for  the  following  Processes: 


McKEE  AND  CLAYBOURN 
OFFSET  LITHOGRAPHY 
LITHO  POSTER 
DECALCOMANIA 
TIN  PRINTING 
ROTARY  MAGAZINE 
NEWSPAPER  COLORS 
NEWS  BLACKS 


FOUR  COLOR  PROCESS 
BRONZE  METALLIC  INKS 

BANKNOTE  AND  DIE 
STAMPING 

LABELS 

BREAD  WRAPPER 
CARTON 


GLOSS,  FIBER  AND 
CORRUGATED 
GLASSINE 
CELLOPHANE 
WATER  COLOR  AND 
ART  MAT  INKS 
BUTTER  WRAPPER 
SOAP  WRAPPER 


SMICO  GLOSS  OVERPRINT  VARNISH  AND  A  COMPLETE  LINE  OF  SPECIALTIES 

SLEIGHT  METALLIC  INK 
COMPANIES,  INC. 


FACTORIES 

CHICAGO 

717-719  W.  Congress  St. 


PHILADELPHIA 
538  North  Third  St. 


New  York 
Woshington,  D.  C. 


BRANCHES 

Milwaukee 

CleTelond 


Fort  Worth 
Kansas  City 


‘^ust  as  Good”i 


Often  said,  but  seldom 
//  proved.  Press  shutdowns 
j  cost  money — money  your 
j  customers  will  not  reim- 
j  imburse  you  for.  M  ^  L 
M  foundry  type  is  accurately 
j  made  from  special  metals,  i 
t  compounded,  smelted  and  I 
//  refined  at  M  ^  Us  direc-  If 
I  tion.  Unbiased  tests  con-  j 
I  ducted  by  accredited  testing  1/ 
f  laboratories  prove  the  j 
superiority  of  the  M  ^  L  I 
foundry  type.  Its  continued  j 
use  by  leading  printers  I 
confirms  this  proof.  Send  1/ 
for  our  new  price  list.  Lsm 


M  &lt  Type  Foundry 

4001  Ravenswrood  Ave.^  Chicago^  III* 
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Only  long,  laborious,  single-minded 
apprenticeship  brings  success.  It,  alone, 
insures  results.  Look  at  what  Kimble's 
30-year  specialization  has  meant  to  electric 
motors  for  the  Graphic  Arts! 

KIMBLE  ELECTRIC  COMPANY 
2011  West  Hastings  Street,  Chicago,  Illinois 

Distributed  by 

AMERICAN  TYPE  FOUNDERS 

Branches  and  Sales  Agents  in  Twenty-Five  Cities 


Volume  8 


608  South  Dearborn  Street 


The  glory  and  power  of  printing  is  not  in  the  past. 
Its  influence  in  the  present  makes  it  a  powerful  con¬ 
servator  of  human  progress.  It  is  the  handmaiden  of 
all  the  arts  and  industries  and  a  most  effective  worker 
in  the  world’s  workshop,  to  polish  and  refine  the  civili¬ 
zation  of  the  age. — Carlyle. 
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The  world  s  most  widely  read 
graphic  arts  magazine;  and  in  the 
United  States  the  only  publication 
in  the  graphic  arts  field  that  can 
furnish  sworn  evidence  that  copies 
are  sent  every  issue  into  every 
known  graphic  arts  plant  in  the 
country. 


This  issue 

58,250  copies  printed, 
57,563  copies  mailed. 
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Circulation  Audit,  Inc. 
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FKUUtb  lOl 


25  Sizes  and  Models 
Priced  from  $45 


The  Improved  No.  3  Vandercook  is  a  general  purpose 
proof  press  that  will  produce  high  quality  proofs  for 
reproduction. 

The  No.  3  Vandercook  will  take  a  sheet  15"  x  20". 
Though  it  produces  proofs  good  enough  for  four-color 
process,  or  reproduction,  it  is  not  expensive. 

Controlled  inking  and  even  impression  insure  sharp, 
clear  proofs,  whether  a  single  character  or  a  full  form 
is  printed. 

Positive  impression,  thorough  automatic  inking,  and 
hairline  register  make  the  No.  3  Vandercook  a  practical 
press  for  pulling  pre-makeready  and  color  register 
proofs  of  plates  or  forms. 

Complete  information  and  prices  will  be  sent  upon 
request.  Write  NOW. 


VANDERCOOK  &  SONS,  INC. 

906  North  Kilpatrick  Avenue.  Chicago.  Illinois 
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Rotogravuie 


by  J.  S. 

The  great  interest  displayed  in 
rotogravure  by  many  of  our 
readers  warrants  publication  of  a 
few  particulars  on  modem  intaglio 
printing.  Rotogravure  is  the  young¬ 
est  of  the  three  major  divisions  of 
the  printing  world  (letterpress, 
lithography  and  intaglio),  and  as 
its  name  implies,  it  is  rotary  print¬ 
ing  from  surfaces  whereon  the  de¬ 
sign  is  in  the  form  of  incisions  or 
cells  of  varying  depth,  rather  than 
the  relief  elements  of  letterpress,  or 
the  planographic  surface  of  lithog¬ 
raphy. 

The  process  is  variously  known 
as  Rotogravure,  Altogravure,  Alco- 
gravure,  Neogravure,  Rotary  Photo¬ 
gravure,  Rotoprint,  Mezzotinto- 
gravure,  and  so  on,  all  of  which 
are  based  on  certain  historical 
principles  first  laid  down  by  Fox 
Talbot,  and  later  elaborated  by 
Karl  Klic  (Klietsch) . 

The  parent  method  of  all  photo¬ 
intaglio  processes  is  photogravure, 
which  in  turn  was  based  on  Mungo 
Ponton’s  historic  discovery  (1839) 
that  paper  impregnated  with  po¬ 
tassium  bichromate  became  sensi¬ 
tive  to  the  action  of  actinic  light. 
This  was  followed  (1852)  by  Tal¬ 
bot’s  discovery  that  bichromated 
gelatin  became  insoluble  when  ex¬ 
posed  to  actinic  light. 

Talbot  can  also  be  credited  with 
the  first  photogravure  attempts: 
in  1852  he  employed  a  screen  of 
tulle  or  black  crepe  for  the  me¬ 
chanical  translation  of  tone  values 
on  a  steel  plate  sensitized  with  bi¬ 
chromated  gelatin.  Here  we  have 
two  historic  rotogravure  principles: 
(1)  'The  use  of  a  textile  “screen” 
for  tone  translation  —  which  was 


Mertle 

later  to  develop  into  the  ruled 
screen  of  modern  rotogravure*  and 
(2)  the  employment  of  bichromated 
gelatin,  which  comprises  the  main 
chemical  feature  of  the  modem 
rotogravure  carbon  tissue  that  is 
used  as  an  acid  resist  in  intaglio 
etching. 

The  first  practical  photogravure 
process  was  that  introduced  in 
England  (1854)  by  the  Austrian, 
Paul  Pretsch,  under  the  name 
photogalvanography.  The  only  fea¬ 
ture  of  present  interest  in  Pretsch’s 
method  is  that  the  tone  gradations 
were  secured  by  reticulation  of  the 
bichromated  gelatin  film,  a  prin¬ 
ciple  later  (1865)  incorporated  by 
du  Motay  and  Marechal  in  their 
first  collotypic  halftones. 

.  Dissatisfied  with  his  earlier  ef¬ 
forts,  Fox  Talbot  in  1858  proceeded 
to  coat  his  metal  plates  (previously 
sensitized  with  bichromated  gelatin 
and  exposed  under  a  transparency)  1 
with  a  resinous  powder,  after  which 
the  plate  was  heated  to  fix  the 
powder,  and  the  image  etched  with 
ferric  chlorid. 

Talbot’s  interest  appears  to  have 
waned  at  this  point,  possibly  be¬ 
cause  of  the  fact  that  his  gelatin 
images  lacked  fidelity  of  detail,  and 
did  not  provide  a  very  efficient  acid 
resist. 

But  the  photographic  rendition 
of  bichromated  gelatin  films  was 
already  attracting  the  attention  of 
investigators,  who  were  searching 
for  a  method  that  was  eventually 
to  appear  as  the  Carbon  Process. 
The  actual  inventor  of  this  process 
was  Alphons  Poitevin,  who  found  1 
(1855)  that  a  pigmented  compound  I 
of  bichromatized  gelatin  was  ren- 
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The  17th  Annual  Convention  of  the  In¬ 
ternational  Association  of  Printing  House 
Craftsmen  Inc.  will  be  held  in  Minneapolis 
on  August  9,  IO9  II9  and  12. 

Every  Craftsman  in  the  printing  trades 
should  attend. 

There  is  more  educational  work  developed 
and  carried  on  by  this  organization  than  by 
any  organization  heretofore  existing  in  the 
printing  trades. 

The  employing  printers  should  realize  the 
value  of  this  group  and  its  activities  to  the 
printing  industry. 


SAMI  BINGHAM’S  SON  MFG.  CO. 

MANUFACTURERS  OF 

PRINTERS’  ROLLERS 


RUBBER  ROLLERS 
FABRIC-COVERED 
ROLLERS 

NON-MELTABLE  ROLLERS 
GRAINING  ROLLERS 


OFFSET  ROLLERS 

LITHOGRAPH  ROLLERS 

VARNISH  AND  LACQUER 
ROLLERS 

COMPOSITION  ROLLERS 


FACTORIES 

Chicago 

Atlanta  Dallas  Indianapolis 

Gndnnati  Des  Moines  Kalamazoo 

Qeveland  Detroit  Kansas  City 

Nashville  Houston  St.  Louis 


Minneapolis 
Pittsburgh 
Springfield,  O. 
Oklahoma  Gty 


When  writing  advertisers,  please  mention  GAM 
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dered  wholly  or  partially  insoluble 
according  to  the  degree  of  light 
acting  on  the  him. 

Poitevin  encountered  the  diffi¬ 
culty  previously  met  by  Talbot: 
the  images  were  faulty  because  of 
the  absence  of  halftones.  This  con¬ 
dition  was  somewhat  remedied  in 
1858  by  the  Abbe  Laborde,  who 
concluded  that  the  halftones  were 
not  sufficiently  insolubilized  to  re¬ 
main  attached  to  the  paper  base. 

Next  on  the  stage  were  the  re¬ 
searches  of  Burnet  and  Blair  on 
the  aqueous  development  of  the 
pigmented  gelatin  image,  followed 
by  Fargier’s  proposal  (1860)  to  coat 
glass  plates  with  the  light-sensitive 
gelatin  compound  and,  after  expo¬ 
sure,  coat  the  plates  with  thick  col¬ 
lodion,  before  subjecting  the  ex¬ 
posed  image  to  the  action  of  warm 
water  in  development.  The  water 
attacked  the  soluble  gelatin  in  con¬ 
tact  with  the  glass,  setting  free  the 
film  and  permitting  it  to  be  caught, 
collodion  side  downwards,  upon  a 
piece  of  paper,  where  it  could  be 
further  developed  from  the  back 
of  the  image,  and  afterwards  trans¬ 
ferred  to  any  desired  support. 

While  the  above  researches  on 
the  carbon  process  possess  histori¬ 
cal  interest,  they  pale  into  insig¬ 
nificance  when  compared  to  the 
method  introduced  (1864)  by  Jo¬ 
seph  Wilson  Swan.  This  indefatig¬ 
able  worker  laid  down  the  princi¬ 
ples  of  single-  and  double-transfer 
carbon  prints,  and  the  success  of 
the  carbon  process  is  in  great 
measure  due  to  Swan’s  pioneering 
and  untiring  efforts  for  improve¬ 
ment  in  photographic  printing  with 
pigmented  gelatin. 

Another  improvement  of  inter¬ 
est  to  rotogravure  workers  was 
Johnson’s  discovery  (1869)  that  the 
exposed  and  moistened  image 
would  adhere  to  metal  or  other 
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surfaces  without  resorting  to  the 
use  of  cement. 

While  the  foregoing  historical 
notes  may  appear  unnecessary  to 
the  practical-minded  reader,  one 
should  not  forget  that  development 
of  the  carbon  process  was  an  im¬ 
portant  milestone  in  rotogravure. 
One  might  go  further  to  say  that 
rotogravure  etching  would  be  im¬ 
possible  without  carbon  tissue 
(note:  Numerous  attempts  have 
been  made  to  displace  carbon  tis¬ 
sue,  such  as  the  recent  German 
idea  of  coating  the  cylinder  itself 
with  pigmented  gelatin,  but  ap¬ 
parently  none  have  been  very  suc¬ 
cessful)  . 

Whereas  the  popularity  of  the 
carbon  process  as  a  photographic 
printing  medium  was  rather  short¬ 
lived  and  began  to  decline  in  the 
early  eighties,  it  had  meanwhile  at¬ 
tracted  the  attention  of  a  Bohe¬ 
mian  artist,  Karl  Klic,  who  was 
later  to  gain  immortal  fame  as  the 
inventor  of  what  is  now  known  as 
rotogravure. 

Klic’s  original  effort  (1879)  was 
the  Klic-Talbot  photogravure  proc¬ 
ess,  in  which  the  Swan  method  of 
carbon  printing  was  combined  with 
Talbot’s  graining  of  the  plate,  but 
with  the  following  modification: 
the  resinous  grain  was  applied  di¬ 
rectly  to  the  copper  suiiace  (not 
on  top  of  the  gelatin  film,  as  Talbot 
had  done),  after  which  a  negative 
carbon  print  was  brought  into  con¬ 
tact  with  the  resin-surfaced  cop¬ 
per.  Development  of  the  image 
with  water  followed  as  in  the  car¬ 
bon  process;  the  plate,  covered 
with  the  pigmented  and  insoluble 
gelatinous  resist,  was  next  sub¬ 
jected  to  etching  with  ferric  chlorid 
solutions  in  a  series  of  baths  of 
gradually  decreasing  strength. 

Such  photogravure  images  were 
printed  from  flat  copper  plates, 


7a 


OFFSET 


presses 


OFFSET  PRESSES  THAT  SET  STflADARDS  FOR  fl  UUHOLE  inDUSTRV 


Whenever  you  pick  up  and  use  a  telephone  receiver,  you  may  thank 
a  pioneer  of  progress  for  the  convenience.  Alexander  Graham  Bell, 
a  long  time  ago,  pointed  a  new  way  for  the  whole  world  to  follow. 
With  Bell,  quick  communication  first  came  into  being.  His  first 
telephone,  in  fact,  marks  an  epochal  turning  point  in  world  affairs. 

A  similar  relationship  also  exists  between  the  inventors  of  the  Harris 
Offset  Press  and  their  product  and  other  printing  methods  of  the 
day.  The  Harris  Press  is  as  far  ahead  in  the  present  printing  world  as 
Bell’s  first  telephone  was  in  advance  of  the  post  riders  of  an  earlier 
day.  The  Harris  Offset  is  truly  the  profit  press  of  the  press  room. 


GtHtral  Offices:  4510  East  71st  St.,  Cleveland,  Ohio  •  Harris  Sates  Offices:  New  York, 
330  West  42nd  St.  •  Chicago,  343  South  Dearborn  St.  •  Dayton,  813  Washington  St. 
Factories:  Cleveland  •  Dayton 


Harris  LSC  Offset,  3J  x  44,  single 
color  for  standard  paper  sizes.  Also 
built  in  tsvo  and  four  color  models. 
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with  hand  impressions  taken,  which 
became  world-famous  for  their  lus¬ 
trous  beauty.  Production,  however, 
was  limited,  and  Klic  soon  enter¬ 
tained  the  idea  of  producing  his 
art  reproductions  in  greater  quan¬ 
tity  without  the  long  delay  of 
manually  wiping  and  polishing  the 
plate  before  taking  each  impres¬ 
sion. 

In  this  he  was  no  doubt  influ¬ 
enced  by  the  experience  he  had 
gained  while  engaged  (1890)  in 
etching  intaglio  cylinders  for  fab¬ 
ric  printing.  Rotary  intaglio  was 
already  old  in  the  textile  industry 
(it  was  practised  as  early  as  1785) , 
and  while  engaged  in  his  work, 
Klic  doubtless  had  opportunity  of 
observing  an  essential  part  of  the 
presses  for  which  he  was  creating 
cylinders  —  the  flexible  scraper  or 
“doctor  blade,”  which  removed  the 
surplus  ink,  leaving  only  that  de¬ 
posited  in  the  intaglio  cavities  or 
pits  of  the  cylinder. 

Here  was  an  excellent  mechani¬ 
cal  substitute  for  hand-wiping  of 
his  plates,  but  this  was  only  one 
phase  of  the  problem;  the  resinous 
grain  employed  by  Klic  for  repro¬ 
duction  of  his  art  subjects  was  very 
delicate  in  structure,  and  as  such 
was  incapable  of  any  lengthy  re¬ 
sistance  to  the  scraping  action  of 
the  steel  doctor.  To  circumvent  this 
difficulty,  Klic  soon  conceived  of 
the  most  valuable  idea  of  having  a 
network  of  crossed  lines  on  the  sur¬ 
face  of  the  copper  cylinder  act  as 
a  bearer  for  the  metal  wiping  blade. 

The  adoption  of  this  principle 
gave  birth  to  modem  rotogravure, 
and  though  the  resulting  images 
admittedly  did  not  possess  the 
beauty  of  the  hand-impressions 
taken  from  grained  plates,  intaglio 
production  was  tremendously  in¬ 
creased. 

The  idea  of  a  grain  formation 
was,  however,  not  entirely  forgot¬ 
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ten:  introduction  of  Klic’s  cross- 
lined  images  eclipsed  it  for  some 
time,  but  the  grain  principle  was 
later  to  reappear  in  the  modified 
form  of  mezzograph  or  “grain’' 
screens,  which  impart  a  grained 
rather  than  a  geometrically  lined 
formation  to  the  image  on  the  pig¬ 
mented  carbon  tissue.  While  such 
screens  provide  a  much  coarser 
texture  than  that  produced  by  a 
deposit  of  powdered  resin,  the 
heavier  grain  formation  is  better 
able  to  withstand  the  abrading  ac¬ 
tion  of  the  doctor  blade. 

Grain  screens  are  gaining  favor 
in  colorgravure,  where  they  are 
frequently  used  (with  less  danger 
of  moire)  for  the  yellow,  red  and 
blue  images  —  the  crosslined  screen 
being  reserved  for  the  black  im¬ 
pression. 

Returning  to  Klic’s  trail-blazing 
efforts,  we  And  him  journeying  by 
invitation  to  the  Lancaster  (Eng- 

(Continued  on  page  42) 


KARL  KLIC  (Klietsch) 
Inventor  of  Rotogravure 
(Photo  by  Clarence  Epstean) 
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extra  jobs  bring  extra  profits 
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printer  discovers 

NEW  EFFECTS  WITH 
HAMMERMILL  OFFSET 

“The  effects  are  refreshing  after 
the  monotony  of  high  finish  coated 
paper,”  writes  a  progressive  letter- 
press  printer*,  describing  work  he 
has  been  prodocing  on  Haniinermill 
Offset.  "The  portfolio  you  sent  me  is 
very  interesting  and  certainly  should 
help  build  confidence  among  printers 
in  trying  halftone  work  on  Hammer- 
mill  Offset,”  he  adds. 

This  letter  is  typical  of  the  ex¬ 
perience  of  a  great  many  printers 
Mho  are  discovering  how  easy  it  is 
to  produce  strikingly  beautiful  letter- 
press  printing  on  the  special  finishes 
uf  llammermill  Offset.  These  "spe¬ 
cial”  finishes  lend  a  three-dimension¬ 
al  effect  to  the  printing  that  is  not 
possible  with  flat  surface  stocks. 

The  resilient  surface  of  Hammer- 
mill  Offset  is  friendly  to  halftone 
plates  and  takes  a  fine,  even  impres¬ 
sion  —  no  wonder  more  and  more 
printers  arc  using  it  for  out-of-the- 
ordlnary  effects  for  mailing  folders, 
announcements,  invitations,  and  other 
tine  printing  jobs. 

Halftone  printing  on  Haminermili 
Offset  is  remarkably  easy.  There  is 
no  need  for  special  tricks,  plates  or 
other  equipment.  Hammermill  Offset 
is  alike  on  both  sides,  permitting 
*Name  on  request. 


25  PROFITABLE  IDEAS 
for  SUMMER  PRINTING 


There  are  lots  of  opportunities  for 
printing  orders  in  the  summer  time,  j 
Vacationists  and  touri.sts  create  a 
market  that  needs  printing. 

Suggestions  for  getting  this  busi¬ 
ness  are  listed  in  a  series  of  circulars 
now  being  mailed  by  Hamraerinill 
Agents.  Five  ideas  each  on  five  dif¬ 
ferent  circulars — a  total  of  25  money¬ 
making  Ideas  for  hot  weather  print¬ 
ing  orders. 

If  you  are  not  now  receiving  the 
series  of  circulars  a.sk  your  Ham¬ 
mermill  Salesmen  for  copies. 


"work-and-turn”  jobs,  and  it  is  sur¬ 
face  sized  to  insure  good  shop  per¬ 
formance.  1 

Hammermill  has  produced  a  Pwt- 
follo  of  Letterpress  Printing  on  Ham¬ 
mermill  Offset.  In  it  are  samples 
produced  with  both  type  and  halftone 
on  a  number  of  different  finishes.  A 
folder  gives  hints  on  how  to  print 
lialftones  on  Hammermill  Offset  and 
explains  the  production  details  used 
in  producing  the  specimens  in  the 
portfolio. 

Hammermill  will  be  glad  to  send 
a  copy  of  this  portfolio  to  any  in¬ 
terested  printer.  Use  the  handy 
coupon  below. 


LETTERHEAD  JOB 

MEANS  ORDER  FOR 
ENVELOPES  TOO 

Every  order  for  letterheads,  state¬ 
ments  or  any  form  to  be  mailed 
is  a  potential  order  for  envelopes-to- 
match. 

With  the  new  sample  book  of 
Hammermill  Bond  it’s  easy  to  sell 
the  envelopes  along  with  the  job. 
Inside  the  front  cover  of  the  book 
are  envelope  samples  and  stock  in¬ 
formation,  so  that  when  the  paper 
samples  are  examined  and  the  cor¬ 
rect  sheet  selected  the  printer  can 
turn  to  envelopes  and  take  that  order 
too. 

This  new  book  (size  5%  x  8%) 
shows  the  bright  clear  white  and  all 
the  colors  of  Hammermill  Bond  in 
both  bond  and  ripple  finishes  in  a 
conveniently  arranged  and  indexed 
swatch. 

You’ll  want  this  sampling  of  the 
best  known  bond  paper  in  the  world 
•—use  the  coupon. 


j  GAM 

j  Hammermill  Paper  Company, 

!  Erie,  Pennsylvania 
j  Please  send  me 
j 

I  I'ortfolio  of  Letterpress  Print- 

j  ing  on  Hammermill  Offset 

□  Xew  5%  X  8%  Sample  Book  of 
Hammermill  Bond  with 
Envelopes  to  Match 

Name  . 

Address  . 


( Please  attach  to  your  business 
letterhead) 


Cieative  Piinting 

lor  the  Non-Metropolitan  Shop 

by  Cas  Lonbold 


Despite  all  that  has  been  writ¬ 
ten  and  said  concerning  pos¬ 
sibilities  in  the  creative  field,  thou¬ 
sands  of  printers  in  cities  and 
towns  of  less  than  100,000  continue 
to  produce  only  what  ordinary 
“Print’n”  they  can  wheedle  from 
their  customers  by  cut  prices,  trade- 
outs,  personal  friendships  and 
other  equally  uncertain  and  un¬ 
profitable  methods. 

In  this  article  and  the  one  to 
follow,  an  attempt  will  be  made  to 
clarify  the  situation  and  point  out 
ways  whereby  small  and  medium¬ 
sized  shops,  whose  customers  re¬ 
quire  runs  too  short  to  justify  ex¬ 
pensive  processes,  may  develop  a 
following  in  the  creative  field. 

This  is  an  age  of  stream-lined 
trains  and  autos,  all-wave  radios 
and  houses  designed  as  “machines 
for  living.”  In  nearly  every  line 
of  endeavor  two  factors  are  dom¬ 
inant:  Ideas  and  Color.  When  a 
manufacturer  runs  out  of  ideas  for 
new  gadgets,  he  makes  them  in 
new  color  combinations  and  profits 
accordingly.  The  printing  business 
should  head  this  procession,  but  it 
doesn’t  —  at  least,  in  the  smaller 
cities  under  consideration. 

Why  is  this  true?  One  reason  is 
that  many  ideas  advanced  by  apos¬ 
tles  of  better  printing  are  too  ex¬ 
pensive  for  the  smaller  buyer;  he 
can  not  afford  special  art  work  and 
four-color  process  when  he  needs 
but  one,  two  or  five  thousand  com¬ 
pleted  pieces. 

But  the  time  is  past,  if  it  ever 
existed,  when  we  can  wait  for  cus¬ 
tomers  to  demand  new  things  in 


our  line  of  work.  Automobile 
manufacturers  do  not  wait  for  the 
public  to  request  a  new  body  style; 
makers  of  ladies’  hose  produce 
novel  shades  and  unusual  weaves 
of  their  own  volition,  anticipating 
demand. 

We  must  do  likewise  or  go  bust. 

Having  recognized  the  need,  let’s 
commence  by  defining  creative 
printing  as  the  sale  and  produc¬ 
tion  of  any  printing  devised  in 
whole  or  in  part  by  the  printer’s 
own  organization.  Suggesting  a 
second  color  on  a  letterhead,  for 
example,  is  a  step  toward  produc¬ 
ing  creative  work. 

This  definition  opens  up  a  wide 
territory  regardless  of  the  limits  of 
the  area  from  which  we  draw  busi¬ 
ness,  for  practically  every  user  of 
printing  is  now  our  prospect. 
There  are  but  two  sources  of  busi¬ 
ness:  present  customers  and  new 
prospects.  By  becoming  idea-con¬ 
scious  we  shall  be  in  better  shape 
both  to  hold  present  and  attract 
new  business.  Business  men  wel¬ 
come  ideas  that  will  help  solve 
their  problems. 

It  is  essential  at  this  point  that 
we  consider  our  sales  set-up.  Pro¬ 
duction  is  valueless  unless  it  can 
be  sold  —  at  a  profit. 

Since  we  are  considering  the 
needs  of  a  possibly  small  establish¬ 
ment  we  shall  not  contemplate 
employing  a  high-priced  creative 
salesman  at  first,  but  will  ask  our¬ 
selves  this  question:  what  man  or 
woman  in  our  organization  can 
best  formulate  and  present  ideas 

(Continued  on  page  48) 
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PRESS  STOPS  to  a  printer  are  like  pit  stops  to  a  race 
driver  .  .  .  they  cut  down  your  average  and  keep 
you  "out  of  the  money".  Maxwell  Offset  and  Maxwell 
Bond  .  .  .  the  Maxwell  Twins  .  . .  will  give  you  greater 
production  than  any  other  papers.  They  lie  flat,  do  not 
curl  or  wrinkle  and  work  perfectly  on  every  type  of 
automatic  feeder.  Maxwell  Offset  and  Maxwell  Bond 
cut  down  production  costs. 

THE  MAXWELL  PAPER  COMPANY,  FRANKLIN,  OHIO 
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Front  Office  Reminders 

on  Buying  Equipment 

by  George  M.  Hendry 


Purchasing  equipment  is  part  of 
the  “front  oflSce”  operations, 
although  in  many  plants  is  usu¬ 
ally  done  with  the  co-operation  of 
production  department  executives. 
For  this  little  “talk”  with  owners 
and  other  executives  of  printing 
and  allied  establishments,  it  is  my 
purpose  to  warn  them  about  buy¬ 
ing  machinery  at  public  sales,  or 
from  persons  and  firms  of  unsavory 
reputations. 

Auction  sales  of  printing  plants 
have  been  increasing  noticeably  in 
certain  printing  centers  during  the 
past  few  months  and  might  be  re¬ 
garded  as  harbingers  of  oncoming 
better  markets.  This  assertion  is 
based  upon  the  thought  that 
creditors  have  permitted  many  de¬ 
linquent  concerns  to  worry  along 
without  pressure  until  now,  when 
evidence  of  trade  revival  assures 
the  creditors  that  they  can  salvage 
some  of  their  losses  by  legal  action. 

Consider  what  happens  at  an 
auction  sale.  The  concern  whose 
chattels  are  being  sold  under  the 
hammer,  was  taken  over  by  the 
Federal  district  court  under  the 
conditions  of  the  bankruptcy  act, 
or  by  transfer  by  the  former  own¬ 
ers  to  a  creditors’  committee,  or 
by  the  owner  of  a  blanket  chattel 
mortgage.  In  rare  cases,  the  public 
sale  is  conducted  under  authority 
granted  to  the  auctioneer  by  the 
owner  or  owners.  Whatever  action 
precedes  the  public  sale,  the  auc¬ 
tioneer  in  his  advertisements  and 
in  his  announcement  before  his 
offering  the  chattels  for  sale,  usu¬ 
ally  states  by  what  or  whose  au¬ 


thority  he  is  acting,  and  the  terms 
governing  the  transfer  of  title 
which  he  is  legally  authorized  to 
convey.  As  a  rule,  terms  of  sale 
call  for  some  proportionate  pay¬ 
ment  of  cash  involved  in  the  suc¬ 
cessful  bid  at  the  time  the  bid  is 
publicly  accepted  which  constitutes 
the  completion  of  a  contract  by 
and  between  the  auctioneer  and 
buyer.  Other  conditions  provide  for 
payment  of  the  balance  of  cash  at 
the  time  the  chattels  are  called  for 
by  the  purchaser;  and  the  removal 
of  the  property  within  the  time 
specified — usually  from  24  to  72 
hours  from  the  time  of  sale.  And 
usually  the  sale  of  property  is  made 
on  the  basis  of  “where  is,  as  is.” 

Too  frequently,  printers  and 
other  infrequent  and  inexperienced 
buyers  are  lacking  in  awareness  of 
what  is  actually  taking  place  at  the 
auction  sale  because  of  the  hyp¬ 
notic  influences  emanating  from 
the  crowd  and  the  astute  auction¬ 
eers.  Buyers  do  and  say  things 
under  such  conditions  of  which 
they  would  not  be  guilty  during 
their  calmer  moments  when  nego¬ 
tiating  deals  amid  quiet  sur¬ 
roundings  with  representatives  of 
responsible  printing  machinery 
manufacturers  or  supply  houses  for 
the  purchase  of  equipment.  In  the 
one  place  —  at  the  public  sale  — 
the  action  is  not  interrupted  by  any 
kind  of  pause  and  the  hypnotized 
buyer  is  led  to  make  higher  and 
higher  bids  by  the  thought  that 
the  other  fellow  might  get  the  cov¬ 
eted  “prize.”  In  private  negotia¬ 
tions,  questions  are  asked,  an- 
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:0*®ECONOMY 

To  Meet  Today's  BIGGER  Demands 


The  DIAMOND  Power  Paper  Cutter 


Here’s  a  massive,  efficient,  modernized  paper  cutter  to  han¬ 
dle  bigger  volumes  in  less  time,  at  less  cost.  Investigate  its 
advanced  features.  Made  in  30^,  34^  and  36 -inch  sizes. 


The  CHALLENGE  MACHINERY  Co. 

CHICAGO  grand  haven,  MICH.  new  York 


18 


swered  and  high  pressure  methods 
of  selling  are  absent,  and  instant 
decision  is  not  necessary. 

Nowhere  is  the  legal  warning, 
“caveat  emptor,”  (let  the  buyer 
beware)  more  applicable  than  at 
an  auction  sale.  Printers  fre¬ 
quently  purchase  equipment  dur¬ 
ing  the  heat  of  spirited  bidding  at 
prices  which  they  consider  in 
their  fevered  condition  as  low.  It  is 
when  subsequent  expenses  mount 
up  —  the  cost  of  dismantling  the 
machines,  their  removal  to  the 
desired  location,  and  their  installa¬ 
tion  for  service  —  that  the  print¬ 
ers  realize  belatedly  that  the  pur¬ 
chase  prices  are  nothing  to  brag 
about.  Then  to  add  to  their  wor¬ 


they  want,  considering  the  condi¬ 
tion  they  are  in.  Dealers  also  have  j 
the  advantages  of  having  repair 
work  done  in  their  own  shops  by 
machinists  employed  by  them,  be-  * 
sides  which  they  usually  have  ar-  ^ 
rangements  with  machinery  manu¬ 
facturers  for  replacement  parts  at 
stated  prices,  less  dealers’  dis¬ 
counts.  The  printers  buying  such 
machinery  at  auction  have  few  of 
these  advantages,  if  any.  There¬ 
fore,  no  matter  how  one  looks  at 
the  question  of  printers  buying 
machinery  at  auction  sales,  the  dis¬ 
advantages  ought  to  lead  to  the 
conclusion  that  as  a  rule  such  pur¬ 
chases  by  printers  are  unwise. 

One  of  the  interesting  facts  ob- 


ries,  extra  expenses  are  incurred 
for  replacement  of  worn  parts  of 
the  machines,  and  for  the  unre¬ 
corded  time  spent  by  employes  in 
trying  to  get  the  machines  to  work 
in  their  new  quarters  on  a  quality 
and  production  basis. 

Time  and  time  again,  after  Mr. 
Printer  at  an  auction  sale  had  just 
bid  in  a  type  cabinet,  or  some  other 
piece  of  furniture  or  machine,  a 
responsible  manufacturer’s  repre¬ 
sentative  or  dealer  standing  near 
me  said  in  one  or  another  form: 


servable  by  associating  with  print¬ 
ers  and  supplymen  is  that  most 
successful  printers  purchase  new 
machinery,  and  they  buy  it  direct 
from  the  manufacturers  or  from 
authorized  sales  agents.  How  print¬ 
ers  reach  their  decisions  as  to  the 
size  and  kind  of  machines  wanted, 
is  a  study  involving  most  of  the 
factors  that  enter  into  the  manage¬ 
ment  of  printing  establishments. 

True,  these  successful  printers 
probably  acquired  their  original 
plants  as  second-hand  propositions, 


“That  chump!  He  could  have  either  by  purchase  or  by  inherit- 


bought  that  piece  new  for  a  lower 
price,  and  instead  of  paying  cash, 
have  paid  for  it  on  a  time  basis, 
and  got  our  guarantee  besides.’’ 

Printers  in  attendance  at  auc¬ 
tion  sales  are  prone  to  deceive 
themselves  by  thinking  that  be¬ 
cause  used-machinery  dealers  are 
bidding  in  equipment  at  certain 
prices,  that  they  can  outbid  these 
dealers  because  of  the  dealers’  sup¬ 
posed  overhead  expenses  and  prob¬ 
able  profits.  What  such  printers 
do  not  think  about  is  that  the  ex¬ 
perienced  dealers  know  what  they 
want  to  buy  and  how  much  they 


ance.  Rarely  are  plants  established 
with  new  equipment  and  laid  out 
as  they  should  be  by  experienced 
production  engineers.  Plants  taken 
over  by  new  owners  are  usually  old 
run-down  affairs  containing  a  con¬ 
glomerate  lot  of  “junk.”  And  new 
owners  of  such  old  plants  are  in¬ 
clined  to  buy  second-hand  machin¬ 
ery  and  other  equipment  until  they 
get  more  sense  —  and  dollars  —  at 
which  time  they  adopt  a  policy  of 
buying  new  equipment,  which  car¬ 
ries  the  guarantee  of  the  respon¬ 
sible  manufacturer  or  dealer  who 


can  afford  to  pay  for  machines 


(Continued  on  page  46) 
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•  The  sturdy,  heavy  construction  of  Wright  Multiple  all  this  spells  speedy,  constant  performance.  The  Vi'right 


Spindle  Drilling  machine's  insures  uninterrupted  operation 
and  maximum  profit.  Only  three  seconds  for  the  drilling 
c)cle  with  chips  whisked  up  through  ever-working  drills! 
Vertical  adjustable  table  with  stationary  heads  — three 
types  of  table  operations— gauges  for  quick  positioning— 


Multiple  Spindle  Drill  makes  you  money. 

Blotter  beads  and  blades  for  slot  hole  work  can  be  fur¬ 
nished  extra  to  order. 

Find  out  all  of  the  facts  as  to  why  the  Wright  Drill  is 
preferred  by  paper  converters  for  heavy,  strenuous  duty. 


SEYBOLD  MACHINE  COMPANY  •  Dayton,  Ohio 
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Steieotypes 

by  Amos  W.  Bishop 

University  of  Chicago  Press 

A  talk  given  before  a  recent  meeting  of  the  Chicago  Club  of 
Printing  House  Craftsmen 


<<Qtereotype,”  a  term  derived 

lO  from  two  Greek  words  mean¬ 
ing  literally  “solidtype,”  was  born 
about  the  beginning  of  the  eigh¬ 
teenth  century  when  a  man  in  Eu¬ 
rope  soldered  together  in  the  form 
the  bottoms  of  type  pages  of  the 
Bible  which  he  had  composed.  This 
of  course  prevented  the  “pieing”  of 
the  type,  but  it  had  the  disadvan¬ 
tage  of  rendering  a  great  mass  of 
type  useless  for  any  other  purpose, 
so  it  was  not  generally  practised. 

The  next  effort  was  by  a  man  in 
Edinburgh,  who  is  credited  with 
having  cast  printing  plates  in  plas- 
ter-of-paris  molds  for  the  Univer¬ 
sity  of  Cambridge  Bible  in  1730,  but 
the  plates  were  destroyed  by  jealous 
printers  —  so  the  record  states  — 
ani  nothing  was  heard  of  the  proc¬ 
ess  until  in  1764  a  printer  in  Paris 
attempted  to  duplicate  type  pages 
by  casting  the  type  in  hard  alloy 
and  making  an  impression  in  soft 
sheet  lead,  thus  forming  a  mold 
from  which  he  endeavored  to  make 
a  cast  by  pressing  it  on  plastic 
molten  metal  which  he  poured  into 
a  shallow  tray.  This  proved  only 
partly  successful. 

The  first  book  stereotyped  in  the 
United  States  was  the  New  Testa¬ 
ment,  and  that  was  in  1814. 

The  present  process  of  molding 
type  pages  (the  paper  mache  or 
mashed  paper  matrix)  came  into 
being  in  France  in  1848.  In  1854  a 
page  of  the  New  York  Herald  was 
made  by  this  process  and  later 
plates  were  made  for  other  New 
York  newspapers. 


I  am  fully  aware  that  many 
pressmen  abhor  even  the  name 
“Stereotype,”  and  they  have  per¬ 
fectly  logical  reasons  for  their  feel¬ 
ings.  For  the  most  part  stereotype 
plates  which  the  average  pressroom 
is  likely  to  receive,  measure  up  to 
the  definition  of  the  process, 
namely:  “A  process  whereby  dupli¬ 
cate  plates  of  pages  of  type  and 
relief  printing  blocks  are  obtained.” 
They  are  just  duplicate  plates. 

I  want  to  assure  any  pressman 
(whether  he  believes  it  or  not)  that 
it  is  possible  to  produce  a  stereo¬ 
type  plate  which  can  be  made 
ready  on  a  press  in  almost  the  same 
time  and  with  little  or  no  more 
effort  than  an  electrotype  plate, 
also  that  the  first  printing  will  re¬ 
veal  a  more  faithful  reproduction 
of  tsrpe  faces  than  an  electrotype, 
the  reason  being  that  the  face  of 
tne  electrotype  is  burnished  and 
the  stereotype  is  not,  unless  it  is 
made  in  an  electrotype  foundry. 

Stereotype  metal  is  brittle  and 
cannot  be  handled  in  the  same 
manner  as  electrotype  metal.  In 
other  words,  it  is  possible  to  punch 
up  a  single  character  from  the  back 
of  an  electro  because  of  the  con¬ 
sistency  of  the  metal  but  not  so 
with  stereotype. 

The  statement  has  been  made 
about  offset  printing  “that  the  fin-! 
ished  job  will  be  as  good  as  the 
original  copy.”  This  we  know  does 
not  always  work  out.  Much  time" 
may  be  spent  in  the  preparation  o^ 
copy,  the  cameraman  may  produce 
an  excellent  negative,  and  yet  the 
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But  Say — 

Ship  us  a  ton  of  6%  Tin, 
13V2%  Antimony,  81%  Lead 

This  is  not  a  lesson  in  the  use  of  proper  English, 
but  a  tip  to  shrewd  buyers. 

The  Manufacturers  of  Wilke's  Type  Metal  sten¬ 
cil  the  analysis  on  each  pig  of  type  metal 
shipped. 

Your  assurance  that  you  get  what  you  pay  for. 


METALS  REFINING 
COMPANY 

Division  of  Glidden  Co. 

HAMMOND  '  INDIANA 
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job  may  be  marred  in  the  trans- 
lerrmg  of  the  negative  to  the  plate, 
press.  For  similar  reasons 
rehef  printing  plates  very  often  fail 
to  deliver  a  satisfactory  piece  of 
work.  No  matter  what  the  process, 
care  must  be  exercised  if  a  credit¬ 
able  result  is  to  be  obtained. 

The  reproduction  of  type  faces 
in  any  manner  whatsoever,  requires 
first  and  most  important  that  the 
type  be  of  solid  cast  and  perfect 
lace;  that  it  be  surrounded  in  the 
lockup  with  steel  bearers  that  are 
type-high;  that,  if  pos- 
siDle,  the  type  be  composed  with 
a  semi-high  quad  (.851  or  .875)  in 
^^^t  the  least  possible  amount 
of  time  need  be  consumed  in  filling 
the  open  places  in  the  face  of  the 
form,  ^om  this  point  on,  the  qual¬ 
ity  of  the  plate  will  depend  on  the 

method  and 
skill  of  beating  (whether  by  hand 
or  machine) ,  and  the  care  exercised 
in  the  casting  and  finishing. 

There  are  different  kinds  and 
qualities  of  flongs.  Some  are  hand- 
made  and  faced  with  two  tissues, 
enablmg  them  to  stand  several 
casts  without  breaking,  and  may  be 
easily  considered  a  general  purpose 
matrix.  If  many  re-casts  are  to  be 
made,  however,  I  would  advise 
three  tissues.  Others  are  mechani¬ 
cally  prepared  for  commercial  pur¬ 
poses  and  are  of  various  qualities 
the  reason  being  that  they  are  put 
to  various  uses:  Some  for  type  and 
others  for  halftones. 

vVhi^  the  small  stereotype  plant 
IS  handicapped  in  that  some  of  the 
major  operations  are  performed  by 
hand,  yet,  it  is  possible  for  a  very 
eflBcient  product  to  be  maintained 
at  a  reasonable  speed  but  a  some¬ 
what  greater  cost  per  plate  than 
an  all-mechanical  plant.  Greater 
depth  may  be  obtained  in  a  flong 
beaten  by  hand  than  by  any  other 
process,  and  I  have  learned  by  ex- 


that  this  is  most  imnor 
tant.  With  proper  care  and 
dure  a  plate  made  from  such  a 

proper  consistency  of 

metal  will  produce  a  wider  spread 
of  service  than  one  made  fron^ 
machine  beaten  matrix  * 

I  stated  earlier  that  development 
of  this  process  had  come  slowly  i 
mean  it  has  only  been  within  the 

Sfof  stereotyS 

plates  have  been  considered^ 
long  runs  and  then  only  when 
faced  with  nickel  or  steel.  Durinij 
this  same  period  also  much  has 
been  done  toward  developing  half- 
tone  ^inting  through  the  use  of 
the  ^essure  Molding  Machine 
Also  through  the  development  of 
the  Vacuum  Casting  Box,  four- 
color  process  printing  has  been 
brought  to  a  fairly  high  standard 
^inth^^^^^^  ^-nd  other  kinds  of 

^  stereotype  plate 
?  1  ordinary  stereotype 

metal  will  show  wear  fairly  quickly 
on  the  press,  even  with  careful 
makeready.  But  a  stereotype  plate 
properly  made  in  every  point  of 
operation,  given  a  flash  of  copper 
and  then  coated  with  nickel,  will 
prove  comparable  in  running  life 
to  a  good  electrot5q)e. 

It  would  not  be  fair  to  stop  here 
because  after  all  has  been  done  to¬ 
ward  the  manufacture  of  a  good 
plate,  the  job  can  still  be  spoiled. 
Lets  examine  the  patent  base  or 
blwks,  to  make  sure  they  are  of 
unifom  height  and  of  proper 
height.  Then  suppose  we  remem¬ 
ber  to  check  the  condition  of  the 
press  underneath  as  well  as  above. 
Also  make  sure  there  are  no  hills 
and  valleys  in  the  cylinder;  that  it 
IS  properly  packed  and  riding  the 
bearers.  Another  very  vital  thing  is 
to  make  sure  the  draw  sheet  is  of 
uniform  thickness  for,  if  any  one  of 

( Continued  on  page  38) 
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The  Graphic  Arts  Monthly 


PURE  WATER  IS  ESSENTIAL 


Acknowledged  THE  MOST  important  factor  in  the  success  of  HOWARD 
MILLS  is  the  endless  supply  of  pure  SUBTERRANEAN  LAKE  WATER  beneath 
their  properties.  FILTERED  and  kept  ICE  COLD  in  nature's  own  inimitable 
way,  it  is  the  perfect  paper  making  water.  That  is  why  HOWARD  BOND  and 
HOWARD  LEDGER  defy  comparison  of  their  brilliant,  whiter*than-snow  white 
color  which  cannot  possibly  be  obtained  where  the  water  is  artificially  treated. 
Truly,  HOWARD  BOND  is  the  world's  whitest  bond  paper.  Add  to  this 
remarkable  strength  and  constantly  maintained  uniformity  and  you  have  the 
most  popular  and  fastest  selling  bond  on  the  market  today.  Specify  Howard 
Bond,  Howard  Ledger  and  Howard  Mimeograph.  Write  for  the  new 
HOWARD  BOND  PORTFOLIO. 


Compare  it!  Tear  it!  Test  it!  And  you  will  specify  it! 


PAPER  CO:,  URBANA,pHiO.  W  tW  iww  Howoni  PeriMW 


GAM-6-36 


Don't  Be  a  Coloi  Copy-Cat 

by  Waldon  Fawcett 


More  than  ever  before,  printers 
will  henceforth  need  a  pre¬ 
scription  for  dodging  trouble  when 
plotting  and  executing  color  plans 
for  customers.  This  matter  of 
recognizing  and  respecting  the 
other  fellow’s  rights  to  original 
color  layouts  has  always  been  a 
ticklish  responsibility  for  an  oper¬ 
ator  in  the  graphic  arts.  From  now 
on,  the  ethics  of  color  usage  will 
be,  if  an3d;hing,  a  bit  more  exacting 
because  of  a  recent  judicial  ulti¬ 
matum  at  Washington  that  went 
all  but  unnoticed. 

The  latest  and  sharpest  summons 
to  color-users  to  watch  their  step 
came  in  the  form  of  a  pronounce¬ 
ment  by  the  XJ.  S.  Court  of  Customs 
and  Patent  Appeals.  It  is  the  job  of 
this  higher-up  tribimal  to  review 
the  rulings  of  the  censors  at  the 
U.  S.  Patent  OflBce.  In  the  pace¬ 
setting  episode  in  question  the 
overlord  in  authority  was  umpiring 
a  color  clash  between  two  nation- 
ally-prominent  oil  companies  which 
had  come  close  to  one  another  in 
the  eagerness  to  conform  to  a 
fashion  in  signaling  ownership  via 
color.  By  the  by,  this  disposition  of 
all  the  members  of  a  given  trade 
group,  or  industry,  to  follow  a  set 
style  in  emplo3dng  color  to  distin¬ 
guish  goods,  or  sellers,  is  one  trend 
of  the  times  that  is  inevitably  lead¬ 
ing  to  conflicts  over  color. 

In  the  color  mix-up  that  made 
the  latest  history  it  was  a  case  of 
green  and  white,  versus  green  and 
red  and  white.  One  firm  took,  as  its 
badge,  two  broad  bands  of  green 
separated  by  a  band  of  white. 
Somewhat  later  its  rival  burst  forth 
with  printing,  container -decora- 
ticms,  and  so  forth,  which  showed  a 
middle  stripe  of  white  flanked  on 


the  one  hand  by  a  green  belt  and 
on  the  other  by  a  red  band.  The 
question  whether  one  color  pattern 
must  be  a  Chinese-copy  of  another 
color  design  in  order  to  prove  con¬ 
fusing  to  the  public  came  before 
Uncle  Sam  on  an  issue  of  whether 
both  color-mixers  could  have  cer¬ 
tificates  of  registration  as  trade 
marks. 

Upon  the  showing  of  color  simi¬ 
larity,  as  it  would  strike  the  average 
eye  via  advertising,  package  dis¬ 
play,  and  so  on,  the  top  referee  at 
Washington  decided  that  the  two 
color  schemes  were  too  close  to  one 
another.  This  new  gospel  widens 
somewhat  the  doctrine  of  color 
heretofore  in  force.  In  effect,  the 
principle  is  set  up  that  near-simu¬ 
lation  of  a  color  combination  in 
printing,  sign  work,  et  cetera,  is 
liable  to  prove  as  serious  to  estab¬ 
lished  good  will  in  business  as  out- 
and-out  simulation.  The  Appeals 
bench  made  it  clear  that  color  lay¬ 
outs  must  be  appraised  as  a  whole; 
not  analyzed,  color  by  color.  If  the 
color-similarities  outweigh  in  im¬ 
pressiveness  the  color-differences, 
it’s  Good-Night  for  the  suspected 
copyist. 

What  this  latest  color-clash  and 
its  surprise  flnish  does  in  particular 
is  to  emphasize  that  when  it  is  a 
case  of  hot  color  as  between  com¬ 
petitors  the  gauge  of  interference 
is  primarily  one  of  confusion-in- 
trade.  The  test,  said  the  superior 
court,  must  be  based  on  the  prob¬ 
able  figurative  color-blindness  of 
the  public.  If  Mr.  Average  Citizen, 
glancing  at  a  color  combination, 
will  subconsciously,  if  not  acutely, 
get  the  impression  that  the  medley 
is  a  color-mixture  other  than  what 

(Continued  on  page  55) 
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Dayco  Base  and  Sleeve 
CAN  BE  applied  TO  ANY  STOCK 


investment  by  making  fewer  spare 
rollers  necessary.  They  stand  up 
longer  and  cut  costs. 

Daycos  are  available  in  any  degree 
of  softness  for  every  class  of  print- 


From  every  part  of  the  country  come 
reports  of  the  amazing  efficiency  of 
Dayco  Rollers.  A  user  in  New  York 
City  writes:  “During  the  past  hot 
summer,  we  ran  night  and  day  and 
Dayco  Rollers  stood  up  perfectly. 
These  alhseason  rollers  eliminate 
melting  worries  in  summer  and 
hardening  worries  in  winter.” 

Due  to  their  patented 


ing.  And,  rememher,  there  is  only  one 
patented  sleeve-type  roller — Dayco,  the 
original  synthetic  rubber  roller.  Insist 
upon  the  genuine.  Write  for  catalog. 

THE  DAYTON  RUBBER  MEG.  CO. 

DAYTON,  OHIO 

DAYCO  "STAYPUT"  Rollers  for  newspaper 
presses  are  distributed  by  NELSON  ROLLER 
CO.,  Tribune  Tower,  Chicago. 


construction,  Dayco 
Rollers  are  not  affected 
by  weather.  They  don’t 
soften  and  swell  or  stiffen 


m 


19dEi  The  Dayton  Rubber  Mfg.  Co. 

THE  ORIGINAL  SYNTHETIC  RUBBER  PRINTERS’  ROLLER 


and  shrink.  They  reduce  The  All-Purpose  Roller  for  Form,  Distributor,  Ductor,  Etc. 


BRANCHES  AND  DISTRIBUTORS 

The  Dayton  Rubber  Manufacturing  Co.  •  New  York — 1511  Park  Murray  Bldg.,  11  Park  Place 
•  Boston — Henry  T.  l-efavor,  470  Atlantic  Ave.  •  Chic^o—Room  640,  20  N.  Wacker  Drive  • 
Detroit— 2970  W.  Grand  Blvd.  •  Philadelphia— W.  D.  Tuck,  Bourse  Bldg.  •  Atlanta— Chas.  M. 
Loewis,  985  Boulevard,  N.  E.  •  JLoj  Angeles— CaUfomia  Printers  Supply  Co.,  41 1  E.  Pico  St.  •  San 
Francisco— John  C.  Nicholson,  582  Mission  St. 


How's  Youi  Adveitising 


by  Harold  Marshall 


Printers  Who  Advertise 

should  send  samples  of  their  mailing  pieces 
to  Harold  Marshall,  who  is  conducting  this 
department  of  observation,  comment,  and 
constructive  criticism,  on  the  subject  of 
Printers’  Own  Advertising.  Mr.  Marshall’s 
direct-mail  work  is  well-known  in  and 
around  New  York;  his  wide  experience  en¬ 
ables  him  to  review  your  efforts  from  the 
angle  of  both  sender  and  recipient.  Please 
send  all  specimens  direct  to  Harold  Mar¬ 
shall,  4316  44th  St.,  Sunnyside,  L.I.,  N.Y. 

I  seem  to  have  developed  a  public! 

The  many  responses  I  have  had 
from  last  month’s,  my  first  article, 
are  very  flattering  and  deeply 
gratifying.  Not  a  few  printers  tell 
me  they  think  I’m  performing  a 
valuable  service;  that  in  itself 
makes  writing  this  little  piece  a 
soul-satisfying  job!  My  thanks  to 
the  Kansas  Citian  who  writes:  “I 
think  your  series  should  prove  very 
helpful  to  many  printers;  I  am  sure 
they  will  to  me.”  And  the  gentle¬ 
man  from  South  Carolina:  “After 
reading  your  article,  I  decided  to 
do  a  little  advertising  in  the  local 
paper.”  And  to  the  many  who 
wished  me  luck  and  success  — 
thanks  to  you! 

We  Roll  Up  Our  Sleeves: 

NEW  YORK:  American  Color- 
type  Co.  “Pencil  and  Press,”  a 
four-page  folder,  well  printed  on 
letterpress,  emphasizing  this  com¬ 
pany’s  complete  service,  “from  pen¬ 
cil  to  press.”  Printed  in  two  colors 
on  pages  two  and  three,  one  color 
outside;  fine  halftone  work  on 
front  page;  distinguished  for  good 
copy. 

BAYONNE,  N.  J.:  Jersey  Print¬ 
ing  Co.  “Flashes,”  8-page  monthly 


house  organ.  Contains  a  lot  of  good 
material,  but  because  of  its  page 
size  a  little  difiBcult  to  read.  Sug¬ 
gest  a  smaller  format,  with  per¬ 
haps  more  pages  added;  4"  x  6",  or 
so. 

CLEVELAND,  OHIO:  E.  O. 
Hodge,  Inc.  Four  stars  to  this 
house  for  the  neatest  little  postcard 
campaign  it  has  been  my  pleasure 
to  see!  Timely  subjects,  handsome 
layouts,  fine  choice  of  type  faces 
and  intelligent  copy;  an  example: 
“One  of  the  most  MODERN  print¬ 
ing  plants  in  the  state  is  that  of 
E.  O.  Hodge,  Inc.  BUT  ...  it  takes 
modern  equipment  above  the  ears 
to  produce  printing  that  will  sell 
your  merchandise.”  That’s  my  idea 
of  real  copy!  Most  of  these  cards 
(on  Ic  government  stock)  are  in 
two  colors,  extremely  well  printed, 
and  it  will  pay  any  printer  to  ask 
the  Hodge  people  for  samples. 

NEW  YORK:  Joseph  J.  Lafetra. 
This  printer  does  a  nice,  clean  ad¬ 
vertising  job,  dwelling  upon  the 
fact,  mostly,  of  the  60  years  he  has 
been  in  business,  from  father  to 
son;  which  in  itself  is  a  good  point, 
but  a  little  modern  type  and  layout 
would  help  considerably,  I  think. 
He  sends  out  little  circulars  pro¬ 
moting  staple  items,  such  as  en¬ 
velopes  and  standard-sized  leaflets; 
his  calendar  blotters  are  good,  too. 

DALLAS,  TEXAS:  Robert  Wil- 
mans.  A  fine  series  of  self-mailing 
folders,  lithographed  in  two  colors 
on  varied  colors  of  cover  stock. 
Good  selling  copy  slants  with  real 
ideas  behind  them.  I  like  especially 
a  little  folder  titled  “Portals  of  Op- 

(Continued  on  page  39) 
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Ask  yourCasIon  Salesman  to 
show  you  this  book  of  sell¬ 
ing  helps  —  or  send  coupon. 


To  Help  You  Sell  More  Printin' 

An  idea  opens  the  door  where  paper  or  printing,  but  basic  ideas 


ordinary  selling  efforts  fail.  The 
printing  business  needs  more 
salable  ideas. 

The  Caslon  **Printer^s  Plan” 
gives  you  salable  ideas  concern¬ 
ing  letterheads  and  printed  forms 
—  with  free  printed  material  to 
present  them  to  your  prospects 
and  advertise  your  firm. 

This  material  sells  not  merely 


that  require  new  or  larger  print¬ 
ing  purchases  —  and  gives  you 
specimens  and  sound  "reasons 
why,”  to  back  up  every  idea. 

If  you  are  not  already  using 
these  tested  business -builders, 
investigate  this  opportunity  at 
once.  Ask  your  Caslon  salesman 
now  to  show  you  the  "Plan  Book” 
—  or  send  the  coupon  below. 


^-^1936 
G&SLON  eOND 


THE  MUNISING  PAPER  COMPANY 

1922  Field  Building,  Chicago 

Without  obligation,  we  would  like  to  see 
your  Selling  and  Advertising  Plan  for  Printers. 
□  We  HAVE  used  Caslon  □  We  HAVE  NOT  used  Caslon 

(Name) 

( Poaition) 

(Name  of  your  Caslon  distributor) 

Please  attach  your  business  letterhead 


ansujercd 


H.Cl«iOCKUJ€LL 


Mold  Disk  Overplay  in  Lockup 

p  My  every  effort  to  eliminate  the 
•  knock  in  the  mold  disk  as  it  ad¬ 
vances  for  the  ejection  of  the  slug 
after  the  cast  has  failed  to  get  the 
desired  results.  What  has  further 
complicated  the  situation  for  me  is 
that,  alternately,  the  disk  spins  too 
far  to  the  left  for  the  ejection  of 
the  slug  without  a  knock  in  the 
lock-up  or  fails  to  turn  far  enough. 
For  a  time  it  will  function  perfectly, 
then  without  warning  will  come  the 
knock,  or  failure  to  go  into  the 
lock-up  as  it  should.  I  have  made 
all  kinds  of  adjustments  on  the 
brake,  tightened  the  screws  in  the 
back  of  the  molds,  seen  to  it  that 
the  disk  turned  freely,  kept  the 
mold  wiper,  front  and  back,  oiled, 
and  in  fact  made  every  adjustment 
known  to  me,  and  yet  to  no  avail. 
It  is  the  first  time  I  have  ever  failed 
to  straighten  out  this  trouble  in  the 
mold  disk.  Can  you  help  me? — F. 
B.,  Operator,  Providence,  Ky. 

This  problem  begins  with  the 
•  adjustment  of  the  mold  turning 
cam  shoes  which  contact  the  mold 
turning  bevel  pinion  facings,  first 
after  the  quarter  turn  of  the  disk 
(the  short  segment) ,  and  again 
after  the  three-quarter  turn  (the 
long  segment) .  These  mold  turning 
cam  shoes  are  each  held  with  two 
screws  with  large  heads.  A  headless 
screw  slotted  for  a  screw  driver  is 
underneath  each  large  head  screw. 
These  headless  adjustment  screws 
bear  against  the  mold  turning  cam 
shoes,  while  the  large  head  screws 
thread  into  the  cam  shoes,  clamp¬ 
ing  them  tightly  against  the  ad¬ 


justment  screws.  It  is  thus  possible  1 
to  set  the  mold  turning  cam  shoes 
as  close  to  the  mold  turning  bevel 
pinion  facings  as  may  be  necessary  ' 
to  eliminate  overplay  rebound  and 
vibration  of  the  disk,  which  often 
binds  the  stud  upon  the  edge  of 
the  bushing,  when  it  should  mesh 
center  into  the  bushing. 

The  friction  clamp  on  the  mold 
driving  pinion  shaft  should  be  snug, 
yet  free  enough  to  turn  readily  by 
hand.  Also  there  should  be  no  taper 
pin  play  in  the  mold  disk  pinion 
flange,  and  as  little  as  possible 
where  the  mold  disk  pinion  engages 
the  flange  pin. 

Proceeding  from  the  rear  to 
front,  carefully  checking  results,  a 
positive  action  can  be  produced 
that  will  center  locking  studs  and 
bushings  with  little  or  no  rebound 
and  vibration  of  the  mold  disk. 

Mold  turning  cam  shoes  some¬ 
times  wear  an  uneven  face,  which 
can  be  dressed  smooth  again,  or  a 
hew  one  applied. 

Loosened  mold  disk  studs  often 
result  from  constant  shock  and 
overplay,  affecting  knife  trim  and 
slug  square.  The  machinist  and  op¬ 
erator  should  be  constantly  alert  to 
avoid  this  condition. 

Vise  Locking  Handle 
Grips  Shear 

^  We  have  a  model  5  Linotype 
•  in  our  office  which,  during  the 
past  twelve  months,  has  broken 
approximately  fifteen  right  hand 
locking  studs  and  to  the  present 
time  I  have  been  unable  to  find 
the  trouble.  I  have  only  been  on 

(Continued  on  page  34) 
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Makes  a^ 

ROUND  HOLE 


Satisfied  ROSBACK  users 
wrote  this  ad  ..  . 


•  Ten  times  the  work  at  1/3  the  cost 

“No  Comparison.”  says  one  user  of  the  ROSBACK 
Pony  Rotary  Perforator.  "Our  Machine  turns  out 
TEN  TIMES  more  work  at  ONE-THIRD  the  cost, 
than  the  one  we  previously  used.” 

•  Five  to  ten  minutes  to  set  up 

“Our  ROSBACK  Pony  Rotary  is  the  fastest  ma¬ 
chine  to  operate  we  have  ever  seen.  It  takes  only 
tire  to  ten  minutes  to  set  from  one  job  to  another.” 

•  Two  weeks  vs.  three  months 

“One  job  which  we  do  for  a  customer  used  to  re¬ 
quire  11  months  to  complete.  After  installing  the 
ROSBACK  Pony  Rotary  Perforator,  we  were  able 
to  turn  out  the  same  job  in  TWO  WEEKS.” 


The  ROSBACK  is  GUARANTEWt  to  save  .vou  .'>0  to  75% 
Dn  your  present  operating  costs.  It  will  perforate  a  ream 
of  paper  in  3  MINUTES,  and  Is  the  ONLY  machine  ca¬ 
pable  of  turning  out  both  strike  and  straight  line  perfor¬ 
ating  at  the  same  time. 

Bum  in  two  sites:  ( a'.  I  '.leSO 

Including  2  Strike  Heads  and  Motor 
. . Benton  Harbor,  Mich 

Get  This  Valuable  DATA  FILE 


F.P.Rosback  Co.,  Dept.  HO 
Benton  Harbor,  Mich. 
Without  obligation,  send 
portfolio  data  on  Rosback 
Pony  Rotary. 


Name 


Position . 

(Please  attach  coupon  to 
your  letterhead) 


BENTON  HARBOR,  MICHI6A 


Rosback 


PONY  ROTARY 

PERFORATOR 


MAVtUOOD  RMUriT 


ansuuere' 


We  all  know  that  the  average  plant 
receives  much  copy  which  looks  like 
the  cat  brought  it  in:  written  on 
the  back  of  postage  stamps,  busi¬ 
ness  cards,  and  soiled  wrapping 
paper.  Time  and  temper  would  be 
saved  in  the  composing  room  in 
many  cases  if  the  office  force  would 
rewrite  such  illegible  copy  in  type¬ 
writer  before  passing  it  on  the  me¬ 
chanical  department.  Going  back 
to  the  question  of  convenient  size, 
we  would  state  that  if  copy  has  to 
be  machine-set,  an  even  more  con¬ 
venient  size  for  the  operator  is 
8^x5%,  as  this  size  sheet  can  be 
placed  on  the  operator’s  copy 
holder  without  folding. 


Preparation  of  Copy 
^  Is  it  advantageous  to  the  com- 
•  posing  room  to  receive  copy 
written  on  both  sides  of  the  sheet? 
Is  it  essential  that  copy  be  type¬ 
written?  Is  there  any  standard  size 
of  copy  paper  which  is  most  de¬ 
sirable  for  composing  room  hand¬ 
ling? — Elmhurst,  III. 

A  Your  first  question  must  have 
a  catch  hidden  in  it  some¬ 
where.  We  have  never  heard  of  the 
advantages  of  writing  copy  on  both 
sides  of  the  sheet  —  certainly  not 
from  the  standpoint  of  those  hand¬ 
ling  it  in  the  composing  room.  It 
is  most  desirable  that  copy  be  type¬ 
written  —  unless  the  writer  is  a 
penman  of  more  than  average  abil¬ 
ity.  We  would  say  that  the  maxi¬ 
mum  size  of  copy  should  be  8%xll 
inches.  This  happens  to  be  a 
standard  letterhead  size.  It  is  a 
convenient  size  and  can  readily  be 
filed.  If  you  had  the  say  about  the 
preparation  of  copy  on  a  job  of  any 
size,  it  might  be  well  to  specify 
that  a  blank  space  be  left  on  the 
left  margin  of  sheets  so  that  they 
might  be  punched  for  a  loose-leaf 
binder.  In  this  way  it  is  easy  to 
keep  copy  in  order  and  prevent  its 
loss  or  misplacement.  This  matter 
of  copy  is  something  which  receives 
much  less  thought  than  it  should. 
Likely  there  is  little  that  can  be 
done  about  it  in  the  average  small 
job  plant  handling  miscellaneous 
work,  but  on  the  larger  work  it  is 
possible  to  educate  the  customer  to 
the  desirability  of  suppljdng  copy 
which  will  best  serve  its  purpose. 


^  Vfhat  is  meant  when  it  is  said 
•  that  a  job  is  to  be  "two-up**  or 
"two-on”?  This  may  sound  like  a 
child*s  question  to  you,  but  I  am 
just  starting  in  with  an  advertising 
agency  in  the  production  depart¬ 
ment  and  don’t  like  to  ask  any  more 
questions  than  I  have  to. — Pitts¬ 
burgh,  Pa. 

A  Your  question  again  brings 
up  the  matter  of  closer  con- 
tac*.  and  co-operation  between  the 
production  departments  of  adver¬ 
tising  agencies  and  the  printers  en¬ 
trusted  with  the  handling  of  their 
work.  The  printer’s  expression, 
“two-up”  or  “two-on”  is  just  an¬ 
other  way  of  sasdng  that  the  job 
is  to  be  printed  two  at  a  time.  We 
are  unable  to  say  where  the  “up” 
part  of  it  originated.  You  are 
(CrnttuMei  M  p*ge  50) 


New-filled  English  Finish 
^  We  have  tried  a  number  of  lots 
•  of  English  Finish  of  the  new  kind 
that  paper  makers  are  selling  now 
with  the  two  sides  specially  treated 
to  make  them  print  the  same.  Our 
results  seem  to  indicate  that  the 
wire  side  prints  better  than  the  felt 
side,  which  is  the  reverse  of  the 
way  it  used  to  be.  What  are  your 
recommendations  in  regard  to  this 
new  type  of  paper?  (Chicago.) 

A  There  are  several  different 
methods  and  formulas  of  ma¬ 
terial  being  used  to  make  the  new 
filled  English  Finish,  Super  and  An¬ 
tique  book  papers  by  paper  mills 
who  have  equipped  themselves  to 
produce  these  papers  with  uniform 
finish  on  two  sides,  as  compared  to 
the  old  conditions  wherein  the  wire 
side  and  the  felt  side  were  different. 
The  Antique  papers  from  one  mill 
have  been  specially  treated  to  elimi¬ 
nate  the  wire  mark  that  is  quite  ap¬ 
parent  in  Eggshell  books  of  the 
wood  pulp  class  and  this  is  the  best 
example  we  can  use  of  the  work 
being  done  and  the  results  obtained. 
In  Eggshell  books  of  this  class  the 
wire  mark  has  always  been  very  ap¬ 
parent,  more  so  than  in  Super  and 
English  Finish. 

On  English  Finish  and  Super 
book  papers,  especially  the  English 
Finish,  it  is  important,  first,  that 
the  wire  mark  itself  be  eliminated 
in  the  forming  of  the  sheets,  as  a 
good  English  Finish  does  not  have 
the  appearance  of  a  wire  mark 
when  the  sheet  is  held  to  the  light 
and  you  look  through  it.  The  ab¬ 


sence  of  these  wire  marks  indicates 
a  good  English  Finish  because  a 
good  English  Finish  is  made  with 
short  fibres  and  the  fibres  closed  up 
very  well,  whereas  in  an  English 
Finish  that  shows  more  wire  marks, 
the  result  is  more  like  a  regular 
Machine  Finish. 

Filling  the  wire  side  with  a  solu¬ 
tion  to  equalize  its  finish  with  that 
of  the  felt  side  will  avail,  in  quality 
of  results,  in  direct  proportion  to 
the  original  quality  of  the  paper. 
If  it  is  heavily  wire  marked  or 
heavily  felt  marked  it  is  more  dif¬ 
ficult  to  get  the  two  sides  uniform 
by  the  process  of  filling  one  side. 
It  may  be  seen,  therefore,  that  it  is 
important  that  the  paper  be  not 
heavily  wire  marked  and  also  not 
heavily  felt  marked  because  it  is 
just  as  bad  to  felt  mark  a  sheet  as 
it  is  to  wire  mark  it. 

To  understand  what  the  mills  are 
doing  when  they  fill  the  wire  side 
of  the  sheet  for  this  purpose,  it  is 
necessary  to  understand  why  they 
do  it.  When  the  T^ater  comes  out 
of  the  stock  on  the  wire  of  the  pa¬ 
per  machine,  as  the  stock  is  being 
formed  into  a  sheet  of  paper,  a  cer¬ 
tain  amount  of  filler  pigment,  clay, 
calcium  carbonate  or  other  pig¬ 
ments  being  used,  comes  out  with 
the  water,  leaving  the  one  side  with 
a  smaller  percentage  of  pigment 
mixed  in  between  the  fibres  than  on 
the  other  side.  Essentially,  the 
thing  that  is  being  done  in  this  new 
filling  process  is  to  put  back  on  the 
wire  side  a  regulated  amount  of 

(Continued  on  page  52) 
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In  more  than  45  years  of  paper-making,  we  have  never 
seen  so  enthusiastic  a  reception  as  the  printers  of 
America  have  given  Permanized  Papers .  If  you  have 
not  yet  seen  them,  write  us  at  once!  Whiting-Plover 
Paper  Company,  Stevens  Point,  Wisconsin. 


Permanized  Bonds:  PLOVER  LINEN, 
OLD  RELIABLE,  INTERNATIONAL,  ARTE¬ 
SIAN,  SYSTEMS,  REDEMPTION,  MAJOR. 
Permanized  Ledgers:  ARTESIAN, 
SYSTEMS,  AMITY, 

PermanJzed  Onion  Skins:  PLOVER, 
LAWYERS,  AMITY. 


never 

^ _ 


V 


-  i 


ansLuercd  ' 

,  W 

D.  P»fliD€Pi 


Finishing  Problems 
p  I  would  appreciate  your  cooper a- 
•  tion  very  much  in  solving  several 
problems  that  have  confronted  me 
since  I  became  a  finisher.  Under  the 
present  formula  that  I  am  now 
using  for  paste  wash  and  sizing,  I 
find  that  after  a  short  period  of  time 
my  books  turn  white  on  the  sized 
part  of  the  book.  Also,  I  have 
trouble  with  my  size  drying  out  es¬ 
pecially  on  Black  Morocco  and  all 
Buckrams. 

If  you  will  submit  a  formula  to 
me  that  will  overcome  these  faults, 
I  will  be  indebted  to  you. — R.  D.  H., 
Washington,  D.  C. 

Your  question  was  answered  in 
•  both  the  March  and  May  num¬ 
bers.  If  you  will  follow  the  proce¬ 
dure  set  forth  in  either  of  these 
niunbers  you  will  avoid  the  difficulty 
you  refer  to.  The  usual  cause  of 
books  turning  white  after  sizing  is 
due  to  improperly  treating  the  books 
preparatory  to  sizing,  or  using  a  siz¬ 
ing  that  is  too  thick  in  consistency. 
As  suggested  in  the  former  articles, 
proper  preparation  of  the  leather 
or  cloth  before  application  of  the 
size,  will  permit  the  use  of  sizing  of 
comparatively  light  consistency.  I 
will  appreciate  learning  whether  or 
not  your  difficulty  has  been  over¬ 
come  after  you  have  tried  the  for¬ 
mulae  set  forth  in  the  issues  men- 
ti(»ied. 

Gold  Edging 

O  We  saw  your  answer  to  the  ques- 
•  tion  asked  in  the  February  issue 
about  marble  edging.  It  seems  to  be 
a  very  simple  process.  We  would 
like  to  know  if  there  is  a  similar 


simple  way  of  gold  edging  books.— 
E.  &  B.,  Manitowoc,  Wis. 

It  is  assumed  that  you  are 
•  familiar  with  the  well  known 
manner  of  gold  edging  books.  At  the 
present  time  there  is  no  entirely 
satisfactory  substitute  for  the  old 
method  of  gold  edging.  Attempts 
have  been  made  to  supply  gold  leaf 
for  edging  purposes  in  a  manner 
similar  to  that  described  for  a 
marbling  substitute  in  several  pre¬ 
vious  issues,  but  up  to  the  present 
the  results  obtained  have  not  been 
wholly  satisfactory.  For  certaffi 
classes  of  work  such  as  books  having 
porous  text  stock,  gilt  edges  have 
been  produced  by  applying  to  the 
book  edges,  gilt  in  fluid  form  such  as 
may  be  purchased  in  any  paint  or 
other  supply  store.  This  gilding 
fluid  is  applied  with  a  brush  to  the 
book  edge  in  the  usual  manner  and 
adheres  sufficiently  well  to  the  book 
leaves  to  serve  temporarily  as  a  sub¬ 
stitute  for  real  gold  edging.  Also 
air  brush  spraying  with  a  gilding 
fluid  has  been  substituted  for  real 
gold  edges,  and  this  method  has  at¬ 
tained  considerable  favor. 

Trouble  rvith  Wax 

^  Most  of  our  jobs  are  waxed  and 
•  are  run  in  small  sheets.  We  fold 
them  on  model  M  Cleveland  folders. 
We  have  the  regular  trouble  of  wax 
sticking  to  the  folding  rollers  and 
other  parts  in  the  folders.  The  wax 
piles  up  until  we  have  to  clean  it  off 
before  going  ahead  with  the  run. 
We  have  tried  felt  rollers,  cork  roll¬ 
ers  and  composition  rollers  to  get 
away  from  our  trouble.  The  trouble 

( Continued  on  page  50) 
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\^rajtsman  jrress . . .  with 
C&P  RICE  AUTOMATIC  FEEDER  . .  loxisami  12x18 

High  quality  presswork — high  production  speed 
—low  operating  cost.  Write  for  ’’The  Proof 
of  the  Pudding;”  it  tells  the  real  story  of  Handwheel 
Impression  Control;  shows,  by  actual  demonstra- 
tion,  how  this  modem  feature  insures  better 
printing  and  cuts  makeready  time  and  costs. 


On  display  at  the  C&P  branch 
or  the  C&P  dealer  *s  show  room 


THE  CHANDLER  &  PRICE  COMPANY 

CLEVELAND,  OHIO 

Branch  Offices  and  Display  Rooms:  New  York:  Grand  Central 
Palace,  480  Lexington  Avenue  •  Chicago :  Transportation  Building, 
608  South  Dearhom  Street 


The  extra  profits  you  make,  the  money  you  save,  and 
the  superior  quality  of  work  you  can  do  with  a 
Brackett  Stripping  machine  will  repay  you  many 
'mes  the  small  investment  required. 

Scores  of  Book  Manufacturers;  Blank 
Book  and  Catalog  Publishers;  Library. 
Job  and  Edition  Binderies  are  already 
reaping  the  benefits  of  this  multiple  duty  ma¬ 
chine.  Bequires  only  6x8"  floor  space.  CSin  be 
operated  by  two  women 
operators  and  its  output 
easily  exceeds  that  of  10 
hand  strippers. 


fPrite  for  illustrated  literature,  specifications 
and  prices  today. 


The  Brackett  Stripping  Machine  Co. 

608  S.  Dearborn  St.  Chicago.  III. 

28  W.  2Jrd  St.  New  York  City.  N.  Y, 
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UDITORIUM 

HOTEL  RATES 
Now  from  ^Iso 

Oust  think-you  can  now 
enjoy  the  comfort  and  lux¬ 
ury  of  the  Auditorium  Hotel 
for  as  little  as^lsoa  day 
for  a  room  without  private 
bath  atrom  ^2?oa  day  with 
private  both.  A  splendid 
location  -  every  conven¬ 
ience  -  in  an  atmosphere 
of  luxury  at  low  cost 

G«o.  H.  Mink,  Mgr. 
MICHIGAN  AVE  AT  CONGRESS 

CHICAGO 


•  COMMUNICATIONS  • 

This  magazine  in  our  opinion  is  one  of  th« 
outstanding  publications  of  its  kind,  and  is 
indispensable  to  the  printing  trade. 

In  the  past  when  making  purchases,  we  have 
always  mentioned  Graphic  Arts  Monthly, 
Business  relations  between  the  Stauder  En¬ 
graving  Company  of  Chicago  and  our  firm 
have  been  established  because  of  this  pub¬ 
lication. 

Edward  Munkacsy,  Gen.  Manager 
Cromwell  Press 
New  York  City 

•  •  • 

I  would  like  to  say  that  I  thoroughly  enjoy 
reading  Graphic  Arts  Monthly  each  month. 

I  have  found  reading  material  to  be  of 
definite  help  in  my  work  and  also  in  my  rela¬ 
tions  with  printers.  I  certainly  would  like  to 
continue  receiving  G.A.M.  each  month. 

Herman  J.  Tauber,  Production  Mgr. 
Chalmers  Publishing  Company 
New  York  City 

•  •  • 

The  Graphic  Arts  Monthly  is  one  of  the 
finest  magazines  that  come  into  our  shop.  It 
is  a  little  advanced  for  our  students  but  it  is 
as  refreshing  and  helpful  to  me  as  a  breath 
of  spring  each  month.  Many  thanks,  we  ap¬ 
preciate  being  on  the  mailing  list. 

harl  W.  Butler,  Ptg.  Instructor 
Junior  High  School 
Summit,  New  Jersey 
•  •  • 

The  little  book  being  pocket  size  is  perused 
more  carefully  than  one  of  a  larger  size,  the 
writer  has  also  made  many  purchases  through 
the  advertising  in  the  G.A.M.  that  has  saved 
us  valuable  time  in  looking  up  the  manufac¬ 
turers  through  other  mediums. 

Wm.  J.  Phillips 
Maplewood,  N.  J. 

•  •  • 

I  am  glad  to  receive  your  magazine  and  find 
it  very  interesting.  It  should  be  a  help  to 
keep  readers  informed  of  up-to-date  ideas 
and  improvements  in  all  branches  of  the 
allied  trade. 

Alfred  H.  Cracknell,  Owner 
Stenton  Press 
Philadelphia,  Pa. 

•  •  • 

I  am  pleased  to  receive  your  publication,  as 
there  is  a  wealth  of  information  in  it — after 
reading  it  I  pass  it  on  to  the  men  on  the 
floor  —  they  too  get  a  kick  out  of  it. 

Martin  H.  Geipel,  Supt. 

Pittsburgh  Monotype  Composition  Co. 
Pittsburgh,  Pa. 

•  •  • 

Believe  your  magazine  is  the  finest  trade 
journal  published  today. 

Elmer  H.  Jackson,  Estimator 
Times-Mirror  Printing  &  Binding  House 
Los  Angeles,  California 
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ANNOUNCEMENT 


Engineering 

Design 


Construction 


Special  presses  designed  and  built  to  precision  specifications. — Single  Color  or 
Multicolor — Sheet  or  roll  feed  for  paper,  glassine,  cellophane  or  other  material  to 
suit  your  particular  requirements. 

All  types  of  special  machines  designed  and  built  to  close  limits. 

ENGINEERING  DEPARTMENT 
At  Your  Service  for  Consultation. 

In  making  this  announcement  we  wish  to  extend  to  the  printing  industry  and  allied 
trades  an  invitation  to  inspect  our  plant  where  machines  of  the  latest  type  are  in 
use  for  a  great  variety  of  precision  production  machine  work. 

You  will  have  an  interesting  experience — It  will  be  a  pleasure  on  our  part  to  have 
you  as  a  guest. 

BOYAR-SCHULTZ  CORPORATION 


2110  W.  WALNUT  ST. 


CHICAGO,  ILL. 


RAPID  COMPOSITION 

ROLLERS  are  made  True,  molded  Right 

and  thoroushiy  Seasoned  for  summer  use. 

Avoid  interruptions  in  your  Press  rooms  by  having  an 
ample  supply  of  RAPID  ROLLERS, 


RAPID 

COMPANY^ 


D.  M.  RAPPORT. PrtsiJtnt 

FEDERAL  at  TWENTY  SIXTH ,  CH^GO 

Entire  Building  Used  for  Menufect^e  of  Repid  R 


oiler  Products 
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CHICAGO'S 


GREATEST 


HOTEL 


VALUE 


In  the  heart  of  ChicoAoi 
Rialto  -  close  to  stores^ 
offices  and  RR.  Stations 

HOTEL 

SHERMAN 

1700  ROOMS 
1700  BATHS 


rom 


Favorite  Chicago 
Home  of  American 
Business  Men 


DMVi 


Your  Cor 


Right  into 
the  Hotel 
Sherman 

HOME  OF  THE 


COLLEGE 

INN 


Proofreaders' 
Corner • • • 

W.  T.  I.,  Philadelphia,  Pa.,  takes 
exception  to  our  contention  in  the 
April  issue  in  regard  to  the  tautol¬ 
ogy  of  “angry  mob,”  a  phrase 
which,  he  claims,  is  not  only  in  gen¬ 
eral  use  but  has  a  distinct  and  use¬ 
ful  shade  of  meaning.  His  postcard 
also  points  out  that  “One  might 
even  be  mobbed  by  admirers.” 

The  lover  of  pure  English  can 
not,  of  course,  side  with  W.  T.  I.  nor 
approve  of  the  general  tendency  to¬ 
ward  sloppiness  in  English  speech. 
Looseness  of  expression  is  all  too 
common.  We  read  in  a  city  news¬ 
paper,  “a  mob  of  people”!  We  con¬ 
stantly  read  or  hear  expressions 
such  as,  “The  show  was  terrible’; 
“The  police  gave  the  suspected 
thief  the  works’*;  “The  balance  of 
this  story  will  be  told  later,”  ad  lib. 

In  contrast  with  directness  and 
purity  of  speech,  euphemisms  and 
exaggerations,  in  particular,  while 
picturesque  and  obviously  humor¬ 
ous,  are  the  undoing  of  the  lan¬ 
guage.  Mobbed  by  admirers,”  as 
quoted  by  our  correspondent,  is  an 
example. 


O.  S.,  New  York,  N.  Y.,  asks  how 
the  words  paresis,  diva  and  padrone 
should  be  pronounced. 

While  the  common  pronuncia¬ 
tion  is  (erroneously)  pa-re’-sis,  the 
correct  form  is  par’-e-sis  (accent  on 
first  syllable) .  Diva  is  properly  pro¬ 
nounced  dee'va,  not  daVva;  pa- 
dro’-ne,  not  pa-dron*. 


F.  Y.  Yonkers,  N.  Y.,  writes:  “I 
have  heard  the  word  medicine  pro¬ 
nounced  med’sin.  Is  this  correct?” 

While  Americans  prefer  the  pro¬ 
nunciation  med'i-sin,  the  British 
cling  to  the  form  you  indicate. 
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CMf  DIXON  HEAVY  DUTY  ROUTER 

COMPLETE 

“  0 

Pedestal 
Model 

$125.00 

Fast 

Accurate 
Dependable 


Stereotype  Casts 
TUbc 

Electrotypes 

Copper 

Linotype  Slugs 
Wood 
Rubber 
Linoleum 


SPECIFICATIONS 

Motor — Ball  bearing,  20,000  R.  P.  M.,  fan- 
cooled,  heavy  duty,  raises  and  lowers 
inside  arm,  by  hand  wheel. 

Foot  Stirrup — (not  illustrated)  Makes  it 
possible  to  raise  and  lower  the  arms  by 
foot  action. 

Light  Fixture — Light  located  at  side  of 
motor. 

Switch — Located  on  side  of  motor. 

Arms — Heavy  reinforced  cast  iron. 

Bed — Size  24i/2"xl8"  machined  surface. 
Workholder — Locks  any  size  or  shape 
cut.  Complete  with  router  bits,  light 
bulb,  plug  and  cord. 


*  Large  or  small  newspapers  and 
printing  plants  should  have  this 
router  and  type-high  planer.  Its 
production  and  operation  is  the 
same  as  the  larger  machines  and 
is  constructed  to  give  years  of 
service.  It  will  pay  for  itself  in  a 
short  time  and  improve  produc¬ 
tion.  Send  for  further  information 
and  payment  plan. 


AUTOMATIC  SAW  SHARPENING  CO  ■y  735-41  E.  Ohio  Street,  Indianapolis,  Ind. 
Sharpeners  of  Printers  and  Stereotypers  Saws 


Less  Siip-Sheetinc  Neede  d/ 


Chapman  Electric  Neutralizer  removes  the  causes  for  sheets 
sticking  together  or  to  the  delivery  mechanism.  In  most  cases, 
it  makes  slip-sheeting  unnecessary.  Makes  possible  accurate 
register  of  the  sheet  at  the  guides.  Allows  pressman  to  use 
full  colors.  Small  investment — seldom  costs  more  to  run  than 
an  ordinary  light  bulb. 

1LP.M.-KIDDIR  PRESS  C0MPA]MYj5«: 

printing  machinery 

Chrysler  Building.  New  York  Fisher  Building.  Chleago  Dover. 

Toronto  On  Paeifle  Coast:  Harry  W.  Brintnall  Co.  buentj  N.  H. 

U.P.M.-KIDDER  PRESS  CO.,  Address  Nearest  Office 

Please  send  bulletin  on  Chapman  Electric  Neutralizer. 

Name . 

Address . 
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The  Editor  Says: 

WITH  great  interest  we  read 
and  agreed  with  the  following 
which  appeared  in  the  May  issue  of 
'‘‘’On  the  Surface”  the  bulletin  of 
ideas  and  information  issued  monthly 
by  the  Murray  Printing  Company, 
Cambridge,  Massachusetts. 

”We  are  wholly  out  of  sympathy 
with  those  who  advertise  offset  print¬ 
ing  as  a  cut-price  proposition,  as 
well  as  with  those  who  are  piecing 
up  all  sorts  of  mongrel  copy  to 
avoid  the  expense  of  composition. 
These  makeshift  methods  are  more 


June 


or  less  degrading  to  all  lovers  of 
good  printing.  But  on  the  other 
hand  we  do  contend  that  there  is 
a  great  deal  of  printing  that  legit¬ 
imately  belongs  to  the  offset  field, 
and  there  are  some  types  of  jobs 
that  can  be  executed  better  by  that 
process  than  by  letterpress.  Where 
good  copy  exists,  offset  printing  is 
usually  justified.  By  this  expression 
we  include  the  reproduction  of  any 
previously  printed  job,  or  any  work 
where  the  copy  has  been  carefully 
prepared  for  offset  purposes.  This 
preparation  of  good  copy  should 
include  careful  composition  and 
proofs,  the  best  of  photography, 
with  drawings  or  special  designing 
treated  as  carefully  as  they  would 
be  in  regular  letterpress  printing. 
"We  are  apt  to  get  excited  when 
offset  printing  is  urged  as  a  cheap 
substitute  for  good  printing.  There 
are  some  economies  in  offset  print¬ 
ing  which  should  encourage  a  more 
generous  use  of  printed  matter,  but 
to  encourage  the  idea  that  any  make¬ 
shift  production  takes  the  place  of 
good  printing  is  a  misrepresentation 
of  no  particular  benefit  to  either 
buyer  or  seller.  When  we  can  give 
a  customer  work  equally  as  good  by 
offset,  we  never  hesitate  to  advance 
that  process  and  give  our  customer 
the  benefit  of  any  saving  in  cost. 
"It  may  be  the  time  will  come  when 
offset  printing  will  supplant  letter- 
press  printing  through  the  complete 
elimination  of  the  use  of  type,  but 
so  far  all  substitutes  for  type  com¬ 
position  have  shown  little  merit.” 


June 
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STEREOTYPE  EQUIPMENT  COMPANY 

3630-32  Lincoln  Ave  Chicago  III 

PIONEER  BUILDERS  OF  MODERN  STEREOTYPE  EQUIPMENT 


no  means 


SEEING  ACTUAL  SAMPLES 
takes  the  lottery  out  of  paper-buying! 

YOU  judge  the  sample — ^We  guarantee  the 
lot  to  be  "some  os  sample."  You  cannot  lose 
by  buying  paper  that  way! 

IT'S  NO  SIN  to  save  your  customers  money — 
and  moke  more  profit  with  your  eyes  wide  open. 

GET  OUR  CATALOG  TODAY 

Then  you^ll  find  WW 

FORT  DEARBORN  PAPER  CO. 

120  S.  Sangamon  St.,  Chicago  Haymarket  7995 


FORT  DEARBORN 

BIGGER 

VALUE 

PAPERS 

Satisfy  &  Save 


STEREOTYPES^ 

made  In  your  own 

plant  by  your  own  men.  No  experience  necessary.  ^ 
Made  in  all  sizes — send  for  details,  * 

Sold  bv  AMFBir.AN  TYPF  FnilNOERS  siirt  All  RMsniralhl#  n#«l*r« 
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1  COMPLETE  1 

OFFSET 

PLANT 

1  ALL  NEW  EQUIPMENT  1 

WITH  REGULAR 

SPECIAL 

PRESS 

$1000 

WITH  HIGH  SPEED 

SPECIAL 

IP'xl?"  PRESS 

$2250 

.  WRITE  FOR 

DETAILS 

1  SANLIN  OFFSET  PRESS  MFC.  CORP. 

1  38  E.  2»th  St. 

New  York  City  | 

Rapid  Transit  in 
Print  Shops 

•  Anderson  Trucks 
for  Pressroom  and 
Bindery  Save 
Space,  Time  and 
Labor 

Send  for  Circular 

C.  F.  ANDERSON  A  CO. 

Folding  Machines — Bundling  Presses 
3229  Calumet  Avc.,  Chicago,  Ill. 


KITCHENETTE  APTS 


For  a  Day  —  a  Month  —  or  a  Year 


WELLINGTON 

ARMS 

2970  Sheridan  Rd.,  CHICAGO 
On  the  Drive  •  MODERATE  RATES 


Rotogravure 

(Continued  from  page  12) 

land)  firm  of  Storey  Brothers,  who 
were  experimenting  with  photog¬ 
raphy  as  a  possible  aid  to  fabric 
printing.  It  was  here  that  Klic 
first  successfully  demonstrated  his 
idea  of  a  crosslined  (screen)  for¬ 
mation  on  a  copper  cylinder,  with 
the  printed  design  or  picture 
formed  by  the  ink  retained  in  the 
different  depths  of  the  uniformly 
squared  cells  or  pits  between  the 
crossed  lines. 

Klic’s  experiments  were  com¬ 
pleted  in  1894,  and  a  new  process 
was  born,  which  was  held  in  strict¬ 
est  secrecy  (Klic  never  divulged 
any  details  of  his  method,  but  in¬ 
formation  regarding  it  was  spread 
—  as  so  often  happens  —  by  the 
inventor’s  assistants  and  work¬ 
men),  and  to  which  the  present 
name,  rotogravure,  was  later  ap¬ 
plied.  It  might  be  interesting  to 
note  that  the  name  “rotogravure” 
was  not  of  Klic’s  coinage;  rather, 
it  is  a  term  first  given  to  a  com¬ 
petitive  process  of  intaglio  half¬ 
tone  (of  which  more  will  be  said 
later)  evolved  by  Rolff  and  Mer- 
tens,  but  which  has  since  been 
generally  applied  to  all  forms  of 
rotary  intaglio  printing. 

The  method  of  Klic  was  kept 
secret  imtil  1902,  when  it  was  sold 
to  a  Munich  firm  (Bruchmann)  by 
a  friend  of  the  inventor,  Theodor 
Reich. 

Klic’s  process  owes  its  entry  into 
the  United  States  to  a  photog¬ 
rapher,  Ernest  C.  Bradshaw,  who 
had  made  negatives  and  positives 
for  Klic  at  the  Rembrandt  Intaglio 
Company’s  plant  in  Lancaster  (a 
subsidiary  concern  founded  by  the 
Storey  Brothers,  to  carry  out  the 
reproduction  of  fine  art  subjects 
by  Klic’s  method).  Bradshaw  was 
induced  to  come  to  this  country  in 
1903,  where  he  installed  presses 


similar  to  those  built  in  London  for 
Klic,  and  also  founded  the  Rotary 
Photogravure  Company,  of  Passaic, 
New  Jersey. 

A  process  closely  similar  to  Klic’s 
was  patented  in  America  in  1909  by 
Charles  W.  Saalburg,  New  York.  It 
attracted  some  attention  at  the 
time,  even  to  the  extent  of  causing 
legal  litigation  by  reason  of  Saal- 
burg’s  claims  for  priority  of  the 
process  that  undoubtedly  had  been 
invented  years  before  by  the  perse¬ 
vering  Bohemian. 

Before  describing  the  technical 
features  of  rotogravure,  it  might  be 
well  to  relate  how  Klic’s  process, 
originally  reserved  and  intended 
for  high  art  purposes,  came  to  be 
diverted  to  newspaper  use — the 
first  field  of  American  rotogravure. 
The  motivating  factor  in  this 
chain  of  events  occurred  in  Ger¬ 
many;  specifically,  the  appearance 
of  certain  effective  intaglio  illus¬ 
trations  in  the  Easter  (1910)  issue 
of  the  Freiburger  Zeitung. 

These  illustrations  were  not  ac¬ 
tually  rotogravure,  but  were  intag¬ 
lio  halftones,  printed  on  ordinary 
newsprint,  and  etched  on  a  cylinder 
by  a  process  patented  by  Ernest 
Rolff  and  Dr.  Eduard  Mertens. 
This  method  differed  from  Klic’s 
in  that  instead  of  using  a  carbon 
tissue  for  the  resist  on  the  cylinder, 
the  latter  was  sensitized  with  bi- 
chromated  fish  glue  and  exposed 
under  a  film  halftone  positive:  the 
image  was  then  developed  in  water, 
the  glue  image  bumed-in,  and  the 
negative  image  etched  intaglio 
with  ferric  chlorid,  as  is  done  in 
photoengraving  today.  (A  modifi¬ 
cation  of  this  method  was  recently 
introduced  under  the  name  “Inta- 
print”  by  W.  J.  Wilkinson,  of  the 
well-known  New  York  firm  of 
Zeese-Wilkinson.  This  writer  has 
seen  excellent  examples  of  four- 
color  intaglio  work  produced  by 


ACTION 

SALE 

COMMENCING  JUNE  16th 
Newspaper  Plant  at 
Jackson,  Michigan 


CSM  INTERTYPE 

Over  7300  Serial  Number 


B  INTERTYPE 

Over  7800  Serial  Number 


LUDLOW 

Serial  No.  01059  with 
Two  Cabinets  Late  Style  Mats 


DUPLEX  8  PAGE  FLAT 
BED  NEWSPAPER 
PRESS 

(Angular  Bar) 

Extra  Magazines,  Proof  Press,  Trimmiter 
Saw,  Melting  Furnace,  Casting  Box,  Tur¬ 
tles,  Transfer  Table,  Hamilton  Type 
Cabinets,  Metal  Truck,  1037  lbs.  Poim- 
dry  Type,  Galleys,  Freight  Trucks,  Com¬ 
plete  Office  Equipment  and  other  Mis¬ 
cellaneous  Items. 

W  rite—W  ire — T  elephone 
This  Equipment  Will  Move  Fast 

The  M.  L.  Abrams  Company 

1639  Superior  Ave.  Cleveland,  Ohio 
CHERRY  1310 
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,  Wilkinson,  who  claims  that  elimi¬ 
nation  of  the  carbon  tissue  renders 
the  operation  more  mechanical, 
and  permits  even  the  uninitiated  to 
master  the  process  in  short  order.) 

Mertens’  method  was  imported 
into  America  by  a  group  of  news¬ 
paper  publishers,  but  soon  after 
installation  of  the  equipment,  the 
World  War  broke  out,  and  impor¬ 
tation  of  further  supplies  from 
Germany  was  abruptly  cut  off.  To 
add  to  their  troubles,  Mertens’  sys¬ 
tem  of  sensitizing  cylindrical  sur¬ 
faces  proved  unreliable,  all  of 
which  nearly  drove  the  publishers 
frantic  at  the  collapse  of  their 
venture  —  installed  at  a  cost  ex¬ 
ceeding  a  quarter  million  dollars. 

Then  began  a  mad  scramble  for 
workmen  acquainted  with  the  more 
difl&cult  but  much  more  reliable 
Klic  process.  Millions  were  spent 
in  the  construction  of  American 
presses  and  equipment  for  rotary 
gravure,  and  men  were  recruited 
from  all  stations  in  the  Graphic 
Arts  to  quickly  master  the  prin¬ 
ciples  of  photointaglio  printing. 

America  owes  much  to  those  un¬ 
written  pioneers  —  Ellis,  Geiger, 
Yetter,  Hunter,  Emick,  Lee  and 
dozens  of  others,  who  have  carried 
the  influence  of  rotogravure  <  in 
the  form  of  newspaper  supplements 
and  commercial  advertising)  into 
every  corner  of  America. 

The  next  installment  of  this  very  interest¬ 
ing  article  on  '' Rotogravure”  will  appear 
in  the  July  issue  of  The  Graphic  Arts 
Monthly  and  will  be  a  technical  explana¬ 
tion  of  the  modern-day  process. — Editor. 


^'2Ud  M  a  m  lu 

Printers'  Specialties 

Water  Repellent  Sign  for  Indoor  or  outdoor 
use  saves  20%  on  ink.  Ton-Tough  Tjmpan 
saves  press-time  and  man-time.  No  warp, 
cockle  or  sag.  Stands  up  under  long  runs. 
Other  money  saving  specialties  are  l>ie  Wipe, 
Creped  Book  Back.  Manifold,  Tag  Stock,  Auto 
Press  Bond.  Send  for  press  size  sample.  In¬ 
dicate  size  of  sample  and  name  of  your  whole¬ 
saler. 

CENTRAL  PAPER  CO.,  INC. 

MUSKEGON  MICHIGAN 


New  Improved  Binding 

Investigate  the  complete  Coll  Bind¬ 
ing  machine — in  one  compact  unit. 
Catalog  and  outright  purchase  plan 
(thirty-six  equal  monthly  pay¬ 
ments)  furnished  on  request.  Write 
today. 

i,55  N£.  FARRAGUT  ST.  •  PORTlkNQ.ORt. 


WEBENDORFER  OFFSET  JOBBERS 

Built  in  Three  Sheet  Sizes:  12  x  18 — 16  x  22 — 22  x  26 
“SIMPLIFIED  American  Made  by 

Get  your  copy  WEBENDORFER-WILLS  CO.,  INC. 

da^^No  cost~  Builders  of  Printing  Machinery  for  over  Thirty  Years 
No  obligation.  MOUNT  VERNON.  NEW  YORK,  U.  S.  A. 


CHECK 


COHIPHRE 


these  points  before  you  buy ! 

ii..nEiu]]'j‘f 

NON-OFFSET  GUN 


with  the  field 


You  NEED  these  20  mportant  Features 


i^Low  price;  initial  cost 
and  operating  expenses 
amazingly  low. 

t^^conomy  of  material 
and  air  pressure  mean 
constant  savings. 

I^I!leanliness;  leaves  no 
gummy  or  waxlike  deposit 
on  sheet  or  machinery. 

i^Color;  will  not  affect 
color  or  "set"  of  ink. 

i^Better  protection  from 
offsetting,  smudging  and 
sticking. 

slowing  of  press, 
slipsheeting,  ink  doctor¬ 
ing,  running  thin. 

I/aii  adjustments  can  be 
made  while  gun  and  press 
are  operating. 

k^ATF  Non -Offset  MIX 
contains  no  paraffin,  wax 
or  gummy  substance. 

Strong,  light,  portable, 
easily  moved  from  press 
to  press. 

Air  gages  at  eye-level 
of  pressman  at  all  times. 


^ K\x  Cleaner,  simple, 
self-contained  unit  easily 
drained. 

I^Operates  on  all  sizes 
of  letterpress  and  most 
offset  equipment. 

un  uses  minimum 
amount  of  AT F  Non-Offset 
Mix  for  each  job. 

instable  Tripod  Base 
fits  close  to  press. 

i^Fine  adjustments  at 
gun  head  correct  direc¬ 
tion  and  force  of  spray. 

1^ Completely  automatic, 
easy  to  erect,  adjust  and 
operate. 

1^ Low  air  pressure,  only 
15  to  35  lbs.  required  for 
one  gun. 

Gravity  feed;  non-rust 
material  container  with 
float  gage. 

Telescopic  stand  and 
cross-arm  allow  full  range 
at  any  angle. 

Ik'No  tools  necessary  to 
make  adjustments. 


SEE  YOUR  ATF  SALESMAN 


HHIERICnn  TRPE  FOUNRERS 


TYPE  TR 


Each  time  you  send  us  a  type  order  during  June-July, a 
new  certificate  will  be  sent.  These  certificates  can  be  accu¬ 
mulated  and  used  together  on  one  shipment  if  desired.  If 
total  shipment  of  metal  is  less  than  the  amount  called  for 
on  all  the  certificates  sent,  no  credit  will  be  given  for  the 
portion  of  any  certificate  not  used. 


JUNE  AND  JULY  ONLY 

Types  used:  Buhner  Roman  and  Goudy  Bold  Italic 


AMERICAN  TI 

_ ELIZABETH,  NEW  JERSEY  •  BRANQlBij^ 


A  Bonus  Credit  with  Every  HO  Order 

The  American  Type  Founders  Sales  Corporation  makes  a  Special  Offer  to  its 
customers  during  the  months  of  June  and  July,  1936,  applying  to  all  orders  for 
new  type  amounting  to  $10.00  or  more. 

For  each  $1.00  spent  with  us  for  new  type  we  will  accept  for  credit  to  your 
account  two  (2)  pounds  of  Old  Foundry  Type  Metal  at  a  special  allowance  of 
seventeen  (17)  cents  per  pound. 

We  will  send  with  each  invoice  (when  the  type  ordered  amounts  to  $10.00 
or  more),  a  certificate  showing  the  amount  of  the  type  purchased  and  the 
^  quantity  of  old  metal  on  which  the  special  allowance  will  apply.  For  example, 

if  you  order  $60.00  worth  of  type,  the  certificate  will  show  that  you  are  entitled 
to  17  cents  per  pound  on  ($60x2  lbs.)  120  pounds  of  Old  Foundry  Type  Metal. 
You  can  send  more  than  this  amount  of  metal  at  one  time  but  only  the  amount 
shown  on  the  certificate  will  carry  the  17  cent  rate,  the  balance  being  credited 
at  the  regular  allowance  of  7  cents  per  pound. 

ALL  CERTIFICATES  BECOME  VOID  AFTER  SEPT.  30,  1936 

Old  Type  Metal  shipped  during  this  two  month  period,  unaccompanied  by 
)  certificates,  will  be  credited  at  the  regular  allowance  of  seven  (7)  cents  per 
I  pound  only.  To  take  advantage  of  this  special  offer  the  old  type  must  be 

I  delivered  prepaid  to  our  nearest  Branch  and  the  certificates  must  be  sent 

;  attached  to  the  bill  of  lading.  Shipments  must  be  made  before  September  30, 
1936,  when  all  certificates  outstanding  expire.  No  certificates  will  be  issued  on 
orders  received  after  July  31,  1936.  This  special  allowance  applies  only  to  old 
foundry  type,  unmixed  with  other  metal. 


IPE  FOUNDERS 

HES#. SELLING  AGENTS  IN  TWENTY-FIVE  CITIES 


END  SUMMER  ROLLER  TROUBLES 

with  this  NEW  Low-priced  ATF  FAN ! 


Idle  press  time  .  .  .  costly  roller  replacements  .  .  .  can  be  lessened 
this  summer  .  .  .  with  the  new,  inexpensive  ATF  Roller  Fan  on  each 
press  you  operate.  It's  built  to  stand  the  long  service  hours  of  the 
pressroom  .  .  .  and  because  it  is  motor  driven  ...  it  will  continue 
to  operate  after  the  press  has  stopped. 

IN  ORDERING  please  state  your  voltage  ...  110  or  220  .  .  .  youi 
current,  A.C.  or  D.C.  .  .  .  and,  for  bracket  type  fan,  model  of  Kellyt 
for  which  it  is  intended. 


1 


PEDESTAL  TYPE  FAN  . . .  heavy  pedestal,  stands  firm; 
height  adjustable  to  suit  many  presses.  HQ  volt  AC,  price 

110  volt  D.C.  $11.95  220  volt  A.C.  $10.45  220  volt  D.C.  $14.45 


OPERATES  10  HOURS  FOR  ONLY  1  CENT 


BRACKET  TYPE  FAN  .  .  .  Can  be  quickly  applied  with¬ 
out  drilling,  tapping  or  machining.  Brackets  made  to  fit  Style  B,  OC 

No.  and  No.  2  Kelly  Presses.  Be  sure  to  specify  model  when  ^  m  IVW 
ordering.  110  volt  A.C.,  price  " 

110  volt  D.C.  $10.45  220  volt  A.C.  $8.95  220  volt  D.C.  $12.95 

All  prices  include  Cord  and  Plug,  and  are  F.  o.  b.  Dealer  Cities 
ifFoz  the  No.  1  Kelly  state  whether  gear  guard  is  cast  iron  or  sheet  metal. 


AMERICAN 

nPE 

FOUNDERS 

Branches  and 

Selling  Agents  in  25  Cities 
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Are  you  interested  in  any  of  the  fol¬ 
lowing  helpful  ideas?  If  so,  clip  the 
coupon,  paste  onto  your  letterhead,  and 
mail  direct  to  the  company  mentioned. 


UGGESTIONS 


New  Printing  Pieces 

Goes  Lithographing  Company,  65 
West  61st  Street,  Chicago,  Illinois. 
Please  send  samples  of  the  Goes 
Election  Blotter  and  the  Goes  1936 
Season  Baseball  Calendar,  with¬ 
out  obligation. 

(Graphic  Arts  Monthly) 


Cost  of  Fine  Typography 

Ludlow  Typograph  Company, 
2032  Clybourn  Ave.,  Chicago,  Ill. 
Please  send  me  a  copy  of  the 
above-named  booklet  discussing 
successful  principles  of  composing 
room  operation. 

(Graphic  Arts  Monthly) 


Printing  Gummed  Paper 

The  Gummed  Products  Company, 
Troy,  Ohio.  Please  send  me  a 
copy  of  □  Printing  on  Gummed 
Papers  or  □  How  to  Select  Trojan 
Gummed  Papers,  as  I  am  inter¬ 
ested  in  label  printing. 

(Graphic  Arts  Monthly) 


Offset  Paper  Portfolio 

Maxwell  Paper  Company,  Frank¬ 
lin,  Warren  County,  Ohio.  Please 
send  me  your  portfolio  containing 
printed  specimens  of  the  Maxwell 
_ ^Offset.  (Graphic  Arts  Monthly) 


Printers'  Selling  Helps 

The  Caslon  Sales  Bureau,  1900 
Field  Building,  Chicago.  I  under¬ 
stand  you  supply  free,  a  selling 
plan  called  the  Caslon  Mimeo¬ 
graph  Bond  "New  Business  Plan," 
to  help  printers  get  letterhead 
printing  business  on  mimeograph 
paper.  Please  send  me  full  de¬ 
tails  and  a  sample  swatch  of  your 
paper.  (Graphic  Arts  Monthly) 


Sales  Kit 

The  Challenge  Machinery  Co., 
Grand  Haven,  Mich.  Please  send 
portfolio  of  data  and  samples  of 
loose-leaf  work,  signs,  novelties, 
and  other  salable  pieces  produced 
in  volume  with  a  Challenge  Paper 
Drilling  Machine. 

(Graphic  Arts  Monthly) 


Offset  Paper 

Hommermill  Paper  Co.,  Erie,  Pa. 
We  are  interested  in  receiving 
your  new  Hammermill  Offset  Sam¬ 
ple  Book  which  contains  samples 
of  offset  and  letterpress  printing. 
(Graphic  Arts  Monthly) 


Story  of  Poster  Stamps 

National  Poster  Stamp  Society,  64 
East  Lake,  Chicago.  Please  send 
"Story  of  Poster  Stamps,"  giving 
history  of  and  uses  for  poster 
stamps. 

(Graphic  Arts  Monthly) 


Newsprint  Ideas 

The  Goss  Printing  Press  Co.,  Pil- 
sen  Sta.,  Chicago.  Send  portfolio 
of  merchandising  samples  pro¬ 
duced  in  one  and  two  colors  on 
»he  Gksss  Cox-O-Type  Press. 
(Graphic  Arts  Monthly) 


Thin  Paper  Uses 

Esleeck  Manufacturing  Company, 
Turners  Falls,  Mass.  Please  send 
me  samples  of  your  Onion  Skin 
and  Manifold  papers  for  Records, 
Forms,  Thin  Letterheads,  Copies 
and  Advertising  Literature. 
(Graphic  Arts  Monthly) 
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WETTER 

NUMBERING 

MACHINES 

SOLD  BY  ALL  DEALERS 


Wetter  Numbering  MachineCo. 

Atlantic  Avenue  and  Logan  Street 
BROOKLYN,  N.  Y. 


the  puU-toqatkex 
that  make5.  •  •  • 


ujinnERS 


BLOMCI^fNBm  &  CO 

— erf  pnlniirLQ  pLaJ-tA^ 
5Q  SHERMAN  ST.  (  '  \ 

C  H  I  CAGO  •  I  LL 

BRTISTS-PHaTO  ENCRfiVfRS  •  E  LEETRDTVP  E  RS 


Front  Office 
Reminders 

(Continued  from  page  18) 

is  open  and  aboveboard  in  his  deal¬ 
ings  with  the  trade.  ^ 

“Who  is  a  responsible  dealer,  and  I 
how  can  one  spot  him?”  someone  I 
may  ask.  1 

A  safe  rule  to  follow  to  ascertain  ] 
the  depee  of  responsibility  of  a  j 
dealer  is  to  do  what  was  suggested  I 
in  last  month’s  article  on  “Makig  f 
Deals.”  To  the  suggestions  therein  | 
contained  about  getting  facts  con-  r 
ceming  persons  and  things  before 
making  commitments  and  consult¬ 
ing  informed  qualified  persons, 
might  be  added  the  suggestion  that 
as  a  rule  the  man  or  firm  who  ad¬ 
vertises  his  wares  and  terms  of  I 
sale  is  reliable.  > 

Non-advertisers  frequently  con-  I 
duct  businesses  that  will  not  stand  I 
the  publicity  test,  and  many 
“shady,”  shallow  business  concerns 
are  not  permitted  to  advertise  in 
reputable  business  publications. 
Unfortunately,  space  will  not  per¬ 
mit  discussion  of  this  point  to  illus¬ 
trate  it  and  to  cite  cases. 

Responsible  manufacturers  and 
dealers  in  the  printing  equipment 
business  conduct  their  affairs  on  a 
basis  that  reflects  credit  to  the  ex¬ 
ecutives  heading  the  businesses 
and  adds  to  the  high  reputation  of 
their  respective  concerns.  Think  of 
the  names  of  firms  and  corpora¬ 
tions  that  readily  come  to  mind.  Are 
they  not  the  names  of  firms  that 
have  consistently  built  for  them¬ 
selves  strongly  intrenched  positions 
of  service  to  the  industry  over  a 
long  period  of  years,  and  as  a  just  j 
reward  have  profited  thereby? 

And  how  about  those  names  as¬ 
sociated  with  crooked  ways  of  do¬ 
ing  business?  It  must  suffice  here 
to  suggest  that  enough  information 
is  obtainable  about  such  concerns 
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and  persons  from  the  confidential 
reports  from  Dun-Bradstreet,  and 
from  some  credit  reporting  agen¬ 
cies  of  lesser  renown  which  will 
flash  to  alert  printers  a  yellow  light 
signalizing  “caveat  emptor.” 

The  questions  which  I  am  put¬ 
ting  up  to  printers  are:  Why  take 
needless  chances  of  experiencing 
“grief”  by  purchasing  machinery  at 
auction  sales  or  from  unknown  and 
possibly  unreliable  men  and  firms? 
Why  not  insure  against  disappoint¬ 
ment  and  inefficiency  in  machines 
by  purchasing  them  from  outstand¬ 
ing,  upstanding  men  and  firms  of 
the  industry  who  have  reputations 
to  build  and  to  keep  untarnished, 
and  who  will  and  do  treat  buyers 
with  respect  and  honesty? 

These  questions  are  left  with 
readers  for  them  to  answer,  and 
having  answered  them,  the  print¬ 
ers  might  wish  to  govern  their 
buying  policies  by  the  suggestions 
herein  offered. 

(Editor’s  note:  This  is  the  third  of 
a  series  of  articles  hy  Mr.  Hendry 
on  “Front  Office  Reminders.”  The 
next  will  he  on  “What  Is  Implied 
hy  Making  Out  an  Invoice  for 
Printing?”) 


New  Book  on  Estimating 

United  Typothetae  of  America, 
719  Hfteenth  Street,  N.  W.,  Wash¬ 
ington,  D.  C.,  announces  that  the 
new  Standard  Book  on  Estimating 
for  Printers,  by  Fred  W.  Hoch, 
U.T.A.  supervisor  of  production 
management,  is  now  ready  for  dis¬ 
tribution.  This  book  is  the  latest 
addition  to  the  Typothetae  Man¬ 
agement  series  of  texts. 

The  book  is  concise,  comprehen¬ 
sive,  and  replete  with  additional 
information  arranged  in  charts, 
graphs  and  schedules.  There  are 
243  text  pages  filled  with  explana¬ 
tions  about  printing  and  -binding 
operations. 


Non-Tilting,  Gravity-Flow  Melting  Pot 
Non-Clogging,  Preheated  Metal  Spout. 
Positive  Control  Metal  Flow — SAFE. 
Capacity  Metal  Pot  300  Pounds. 
Convenient  Table  Height — No  Stooping 
3  Sizes — Gas,  Gasoline  and  Electric. 


Hammond  Machinery  Builders,  Inc. 

1612  Douglas  Ave.,  Kalamazoo,  Mich. 
Send  Descriptive  Matter,  Prices  and  Terms. 


Address _ _ _ 

City  and  State _ _ 

(Used  Equipment  to  trade  in? _ 

ATTACH  TO  YOUR  LETTERHEAD 
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NOW!  A  Mat  Moulder 
For  the  Small  Shop 


At  a  Price 
within 
Reach 
of  All 


Complete 
with 

Moulding 
Blankets 
F.  0.  B.  Rome 


Casting  Boxes.  Gas  and  Eleetrie  Melting  Pots, 
Pre- Heaters.  Humidors.  Scorchers. 

H^rite  for  sample  mat  and  further  details 


NOLAN  MACHINERY  CORPORATION 
Rome.  New  York 


Creative  Printiii^ 

(Continued  from  page  14) 

to  customers?  This  person  need 
not  be  of  the  high-pressure  type, 
but  MUST  be  someone  in  constant 
touch  with  buyers;  if  the  boss  him¬ 
self,  so  much  the  better.  If,  as  in 
many  cases,  the  boss  is  too  much 
a  “shop  man”  or  is  otherwise  un¬ 
available  for  sales  work,  some  one 
else  must  do  the  job. 

He  need  not  give  this  work  all 
his  time;  in  fact  it  will  be  better 
for  him  to  develop  the  creative 
field  gradually.  Our  salesman  need 
not  possess  the  ability  to  make 
finished  layouts;  though  this  is  de¬ 
sirable,  a  shop  man  can  do  it  under 
the  salesman’s  instruction.  The 
salesman  must  have  sufficient 
knowledge,  ability  and  acquaint¬ 
ance  to  work  out  ideas  which  will 
not  be  too  expensive  for  his  cus¬ 
tomers  and  will  fit  into  the  shop’s 
production  scheme. 

He  must  be  willing  to  work  hard, 
to  study,  to  glean  and  adapt  ideas 
from  trade  periodicals  and  other 
sources;  he  can  not  know  too 
much  about  his  customers’  busi¬ 
nesses  and  the  spots  in  them  where 
creative  printing  will  perform  a 
worthwhile  service.  The  idea  of 
usefulness  to  the  customer  must 
be  kept  uppermost. 

The  office  should  join  a  printers’ 
idea  exchange  club  or  form  one  of 
its  own.  This  can  be  done  by  se¬ 
lecting  from  the  Printing  Trades 
Blue  Book  names  of  ten  or  a  dozen 
printers  in  other  cities  of  about 
the  same  size,  and  arranging  with 
them  to  exchange  from  two  to  ten 
samples  of  creative  work  each 
month.  The  valuable  file  of  ideas 
thus  accumulated  will  be  worth 
many  times  its  small  cost. 

A  mat  service  is  also  essential. 
One  can  be  obtained  now  for  from 
$5  to  $10  per  month;  even  this 


Jui« 
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small  cost  may  be  halved  by  shar¬ 
ing  with  another  printer. 

Another  requisite  is  that  we  be¬ 
come  color  conscious  to  the  point 
where  black  ink  is  the  exception 
instead  of  the  rule  in  our  shop. 
In  discussing  printing  problems 
with  prospective  customers  we  will 
recommend  the  colors  of  paper  and 
ink  most  suited  to  the  work,  and 
if  two  colors  will  add  sufficient  ef¬ 
fectiveness  to  justify  the  extra  ex¬ 
pense,  then  we  shall  recommend 
two  colors. 

But  we  will  forget  that  we  have 
'black  ink  except  where  no  other 
will  do.  Even  office  forms  can  be 
printed  to  advantage  in  colored 
inks.  Pencil  marks  show  up  better 
on  forms  printed  in  red  or  green 
instead  of  black,  and  such  a  sug¬ 
gestion  on  the  part  of  the  printer 
—  if  it  does  not  induce  heart  fail¬ 
ure —  will  help  cement  the  bond 
between  customer  and  office. 

.  When  the  customer  soundly  be¬ 
lieves  we  understand  his  needs  a 
trifle  better  than  any  other  printer, 
he’ll  stick  with  us. 

Next  month:  What  shall  we 
create? 


Lithographers  Convene 

The  thirty-first  annual  conven¬ 
tion  of  The  Lithographers  National 
Association  was  held  at  White  Sul¬ 
phur  Springs,  W.  Va.,  May  12,  13, 
and  14.  The  sessions  were  crowded 
with  unusually  interesting  and  in¬ 
structive  discussions  on  lithograph¬ 
er’s  merchandising  and  sales  prob¬ 
lems. 

Officers  elected  were  Percy  N. 
Calvert,  president;  William  Ott- 
mann,  vice  president;  Milton  P. 
Thwaite,  treasurer;  Maurice  Saun¬ 
ders,  secretary;  W.  Floyd  Maxwell, 
assistant  secretary;  and  Percival  D. 
Oviatt,  general  counsel. 


Printer’s  Profit 
Plan.. 


25%-85% 

Guaranteed 

Profit 


— n«w  .way  to  qet 
labal  business  that 
helps  you  get 
printing  business 
— a  new  book-full 
of  tested  sales 
ideas. 


— that  now-famous 
"Partnership  Of¬ 
fer^  to  Printers" 
which  pays  guar¬ 
anteed  profit  and 
makes  new  cus¬ 
tomers,  too. 


how  to  deliver 
5000  printed-to- 
order  labels  (2  x 
I 'A)  for  $3  and 
make  25%  profit 
— to  make  as  high 
as  50%  on  $25 
orders  for  stock 
labels — quote  win¬ 
ning  prices  on 
large  orders. 


NEW  PROFITS 
TOSSED  IN  YOUR 
LAP 

WRITE  TO 


EVER  READY  LABEL 
CORPORATION 

Dept.  D6-6-36  ISO  East  25th  Street 

1  NEW  YORK.  N.  Y. 


COST  CUTTER  SAWS 

"for  greater  composing 
room  efficiency  .  .  i" 


Write  for  complete  description  and  prices. 

C.  B.  NELSON  COMPANY 

720  S.  Dearborn  St.  Chicago 
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Composing 

Questions 

( Continued  front  page  30) 

wrong  in  not  wanting  to  ask  ques¬ 
tions,  for  you  can  learn  quicker  by 
asking.  Many  agencies  make  it  a 
point  to  have  their  production  peo¬ 
ple  spend  considerable  time  in 
printing  and  engraving  plants  when 
they  are  breaking  in.  If  instruc¬ 
tions  are  to  be  passed  on  to  the 
printer,  it  is  always  easier  to  make 
yourself  clear  if  you  are  able  to 
speak  his  language  —  at  least  a 
little.  We  frequently  see  copy  and 
proofs  sent  in  by  people  who  have 
been  dealing  with  printers  for 
years  which  are  practically  unin¬ 
telligible  —  simply  because  the 
writer  had  apparently  never  both¬ 
ered  to  learn  the  recognized  proof¬ 
reading  marks  which  are  included 
in  every  standard  dictionary.  Much 
time  and  expense  would  be  saved 
by  both  the  buyer  and  the  printer 
if  more  attention  were  paid  to  such 
elementary  matters  as  this.  •  Of 
course  the  printer  eventually  gets 
accustomed  to  almost  any  writer’s 
proof  and  copy  marks  if  he  works 
with  him  long  enough,  but  it  is  con¬ 
fusing  to  say  the  least  to  have  to 
constantly  refer  copy  and  proofs 
back  to  the  author  when  the  key 
to  the  situation  is  so  simple.  In 
your  own  case,  by  all  means  ask 
questions  —  and  even  spend  some 
time  in  a  printing  plant  —  at  your 
own  expense  if  necessary. 


either 

bench 

or 

column 

models 


Among  our  rebuilt  machines  ere 
Hoole  Numbering,  New  Model 
Standard  Board  Cutter,  Crawley 
Rounding  and  Backing,  No.  4  Smyth 
Book  Sewing,  34"  Holyoke  Cutter. 


Brndery  Questions 

(Continued  from  page  34) 

with  the  felt  rollers  is  that  when  we 
get  a  choke-up  the  felt  is  ripped  off. 
A  had  choke-up  rubs  the  cork  off 
the  cork  rollers.  The  composition 
rollers  don't  work  so  well  as  the 
cork  or  the  felt.  Changing  the  roll¬ 
ers  takes  a  lot  of  time  and  causes 
a  lot  of  trouble.  Can  you  tell  us  how 


You  can  depend  on  them 


E.  C.  FULLER  COMPANY 

Chicago — ^720  S.  Dearborn  St. 
New  York— 28  Reade  St. 


June 
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to  get  around  this? — E.  W.  Operator, 
Chicago. 

Many  letters  similar  to  yours 
•  have  been  received.  The  difB- 
culty  you  speak  of  is  common  to  the 
various  rolls  which  have  been  fur¬ 
nished  for  running  waxed  stock. 
While  rolls  having  felt,  cork  and 
composition  surfaces  t^I  permit 
folding  wax  stock  with  considerably 
less  difiBculty  than  steel  rolls,  choke- 
ups  will  of  course  destroy  such  per¬ 
ishable  surfaces.  Many  operators 
are  replacing  the  felt,  cork  or  com¬ 
position  surfaces  after  they  have 
been  badly  mutilated  by  choke-ups 
with  a  paper  surface,  as  this  has 
been  found  to  give  equally  good  re¬ 
sults  in  folding  and  because  it  may 
be  simply  applied  without  taking 
the  rolls  from  the  machine.  A  paper 
surface  is  applied  as  follows:  having 
removed  from  the  metal  core  all  of 
the  felt,  cork  or  other  injured  sur¬ 
face,  ordinary  gummed  sealing  tape 
is  applied  to  the  rolls  while  turning 
the  machine  slowly  by  hand.  Adhe¬ 
sive  tape  moistened  by  a  “Counter 
Boy”  or  other  tape  dispensing  ma¬ 
chine  is  started  around  the  roll  at 
one  end  and  allowed  to  wind  diag¬ 
onally  along  the  roll  to  the  other 
end.  Then  the  tape  is  started  at 
that  end  and  allowed  to  wind  diag¬ 
onally  back  along  the  roll  to  the 
first  end.  This  operation  is  contin¬ 
ued  until  the  roll  is  built  up  to  nor¬ 
mal  surface  diameter.  The  tape 
dries  quickly  and  shrinks  tightly 
around  the  roll.  Care  should  be 
taken  to  cause  the  tape  to  wind 
around  the  roll  with  edges  abutting, 
but  not  overlapping.  The  surface 
of  a  roll  built  up  in  this  manner  is 
as  effective  when  running  wax  stock 
as  a  surface  of  either  felt,  cork  or 
composition  and  it  will  last  longer 
and  stand  more  abuse  than  either 
of  them.  Obviously  resurfacing  a 
roll  in  this  manner  is  comparatively 
inexpensive. 


MARBLING 


is  not  a  lost  art— if  yon  nso 

Krause 

Marbling 

Paper 

A  modem  inexpensive  method 
of  marbling  that  equals  the  old 
handmorbling.  Yet  it  is  such  a 
simplified  process  that  now  any 
unskilled  hand  con  marble  with 
ease  and  speed.  Over  100  pat> 
terns  available! 

• 

MAKE  TOUR  OWN  TESTS 

Write  now  for  somplee 

KRAUSE 

55  Vandam  Street  NEW  YORK,  H.  T. 
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Loose  Leaf  Binders 

Loose  leaf  binders  of  every  descrip¬ 
tion  and  for  all  purposes.  Attractive 
trade  proposition.  Large  stock  on 
hand  at  all  times. 

CATALOG  COVERS 

Embossed  and  Colorful  Finishes 
Catalog  or  Salesman  on  Request 

^  Largest  and  Most  Up-to-Date  ^ 
Loose  Leaf  Plant  in  the  East  ^ 


THE  FEDERBUSH  CO.  Inc. 

93  SEVENTH  AVENUE,  NEW  YORK 
TELEPHONE  .  .  WA  TKINS  9-3100 


Chicago* s 


SINGLE  with  bo'h 

H  p  ‘>1. 


DOUBLE  with  both 
J2so 


Nearest 
the  Loop 
North- 
side 

Hotel 

• 

Rooms  that  ara 
large  and  comfort¬ 
able  —  service  that 
Is  friendly  and  hos¬ 
pitable — a  splendid 
location  under  the 
shadow  of  the 
Wrlgley  Building — 
Just  a  few  minutes 
from  the  Loop. 
Ample  free  parking 
space.  Cafe,  Grill 
and  Cafeteria  fam¬ 
ous  for  fine  food. 


BEINEBT  A  CLARKE 
Lessees  and  Operators 

THE  ALEXANDRIA 

RUSH  AND  OHIO  STS. 


Paper  Questions 

(Continued  from  page  32) 

mineral  pigment  to  equal  that 
which  came  out  with  the  water. 
The  mills  that  are  doing  this  are 
following  somewhat  the  same  me¬ 
chanical  procedure,  probably,  but 
also,  probably,  with  some  difference 
in  the  type  of  solution  being  used. 
It  may  be  realized,  when  analyzing 
this  practice,  that  the  mechanical 
application  of  a  solution  of  pigment 
on  the  wire  side  of  the  paper  could 
bring  the  two  sides  to  a  uniform 
smoothness  in  the  appearance  of 
the  finish,  but  it  must  also  be  con¬ 
sidered  that  the  solution  cannot  be 
applied  on  top  of  the  fibres  on  that 
side  quite  in  the  same  formation  as 
it  is  retained  in  the  making  of  the 
paper  on  the  other  side.  It  is  un¬ 
doubtedly  true,  from  the  editor’s 
experience  and  that  of  others,  that 
this  process  has  gone  a  tremendous 
distance  toward  making  the  two 
sides  print  with  uniform  results, 
but  it  is  true,  too,  that  even  when 
the  felt  side  is  smooth  and  prints 
well,  the  application  of  a  solution 
on  the  wire  side  will  help  the  wire 
side  print  a  little  bit  better,  as  there 
is  a  different  absorption  condition 
for  the  ink. 

The  natural  inference  of  printers 
when  hearing  about  the  elimination 
of  two-sidedness  on  English  Finish 
and  Super  papers  is  to  naturally 
consider  it  unnecessary  to  tap  out 
and  draw  down  inks  or  proof  the 
paper  on  both  sides  to  see  how  the 
ink  will  lie  on  each  side.  It  is  our 
recommendation  that  in  spite  of 
the  fine  work  being  done  by  the 
paper  industry  to  bring  these  two 
sides  to  the  point  of  uniformity,  the 
printer  should  continue  to  tap  out 
and  draw  down  his  ink  on  both 
sides.  It  is  further  recommended 
that  when  running  a  form  on  these 
I  new  papers  it  would  be  well  to  take 
I  a  half-inch  of  paper  on  the  feed 
board  and  turn  it  over  and  print  it 
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for  the  back  up  form,  letting  it  dry 
and  looking  at  the  results  in  ample 
time  before  the  job  is  backed  up, 
as  the  amount  of  color  required  to 
carry  from  the  fountain  adjustment 
on  the  two  sides  may  vary  a  little. 

It  even  would  be  a  good  idea  for 
printers  to  try  out  both  sides  be¬ 
fore  running  and  on  a  form  that 
prints  only  one  side  of  the  paper, 
to  print  generally  on  the  wire  side, 
instead  of,  as  it  has  been  custom¬ 
ary,  on  the  felt  side. 

TTie  progress  of  the  paper  indus¬ 
try  has  been  really  phenomenal  in 
connection  with  this  work  of  elimi¬ 
nating  two  sidedness  in  finish. 
However,  the  precautionary  sugges¬ 
tion  is  made  because  it  is  important 
any  way  that  printers  take  these 
preliminary  steps,  such  as  tapping 
out  ink,  to  check  the  matter  of 
affinity  between  ink  and  paper.  Of 
course,  as  we  have  recommended 
before,  it  is  well  to  use  semi-dull 
or  dull  inks  on  English  Finish  and 
Supers,  although  some  of  the  new 
filled  sheets  will  take  the  regular 
varnish  inks  with  less  mottle  than 
in  former  years,  under  previous 
conditions  of  making  these  two 
grades. 

The  best  advice  we  can  give  from 
a  paper  maker’s  point  of  view  on 
a  question  of  papers  treated  to 
eliminate  two  sidedness  in  these 
grades,  is  for  the  printer  to  make 
a  careful  check  of  how  well  it  has 
been  done  by  tearing  a  sample,  lay¬ 
ing  each  side  down  side  by  side  on 
a  uniform  background,  such  as  a 
pile  of  white  paper,  then  looking 
at  the  two  sides  together  under  a 
glass  with  a  light  striking  the  paper 
at  an  angle,  so  as  to  show  up  any 
roughness  into  relief  under  the 
glass. 


WANTED  —  More  printers  as  well  as 
manujacturers  and  dealers  to  try  out  the 
GRAPHIC  ARTS  MONTHLY  Classified 
Adrertising  Section.  Once  they  try  it  they 
will  use  it  whenever  possible. 


'JhinPapeU 

ale  lecom/ne. 


RECORDS  •  FORMS 
THIN  LETTERHEADS 
COPIES  •  INSERTS 
BROADSIDES 
ETC.  ETC. 

Th  eir  light  weight,  strength 
and  minimum  bulk  result  in 
a  tremendous  saving  in  Typ¬ 
ing,  Mailing  and  Filing  ex¬ 
pense.  ... 


'  /■  / 


FIDELITY  ONION  SKIN 

■100%  Ras 

EMCO  ONION  SKIN 

100%  Ras 

SUPERIOR  MANIFOLD 
25%  Ras 


ESilEEIK 


>  M  F  G  .  C  O 
TURNER5FALL5 
MASS 
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MADE  OF  FINEST  SHEFFIELD  STEEL 

• 

These  features  make  It  the  most  accurate 
and  convenient  scale  devised  for  printers 

•  Rustless;  Rigid. 

•  Graduated  to  single  points. 

•  6. 8  and  12  pt.  Scale. 

•  Agate  and  Inch  SccJe. 

•  Cross  bar  at  end  to  hook  over  form. 

•  Edges  surfaced  for  use  os  straight  edge. 

CASH 
PRICE  U  POSTPAID 

• 

Economy  Printers  Products  Co. 

I2S  West  Harrison  Street  *  Chicago.  Illinois 


Tli«  Hoasten,  T«xat,  “Chronlela" 
kat  Inslallad 


12  Cishnai  £ 


Motors 


Many  ether  of  the  foremost  newspapers  use  the 
CUSHMAN  OFFSET  MOTOB. 


A  FEW  OF  THE 
MANY  USERS: 

Mlddletewn,  Cenn. 
Press 

Cumberland,  Md. 
Times  and 
Alleganian 
Haverhill,  Mass. 

Record 
Elyria,  Ohio 
Chronicle* 
Telegram 
Beaumont,  Texas 
Enterprise 
Brattleboro,  Vt. 
Reformer 

Motors  are  furnished  for  DC  and 
AC  in  all  Toltaies  and  phases 


CUSHMAN  ELECTRIC  COMPANY 

n  SOUTH  MAIN  ST.  CONCORD.  N.  H. 


Typecasting 

Questions 

(Continued  from  page  28) 

this  machine  two  months  and  have 
broken  two. 

It  seems  the  casting  cam  pashes 
the  pot  up  too  far,  in  fact  that  is 
what  would  cause  it,  but  I  can  not 
understand  why  it  will  run  fine  for 
about  two  or  three  weeks  and  then 
all  of  a  sudden  break  the  right 
hand  locking  stud. — B.  Y.,  Operator, 
Manchester,  Ga. 

A  A  frequent  cause  of  broken 
^  •  vise  locking  handle  grips,  usu¬ 
ally  the  right  hand,  is  doubling  on 
the  boldface  —  a  line  on  the  upper 
rail  sent  in  with  the  headletter  fill¬ 
ing  piece  on  the  vise  cap  already  in 
use,  the  lower  toes  of  mats  in  the 
line  then  crushing  against  the  mold 
face  above  instead  of  entering  the 
mold  groove  as  intended.  The  line 
is  closer  to  the  right  handle,  it 
strips  first.  Besides  mat  damage, 
the  excessive  strain  affects  lockup 
seriously,  sometimes  snapping  pot 
lever  springs  —  all  because  the  op¬ 
erator  forgot  to  do  the  right  thing. 

If  it  still  happens  on  lines  prop¬ 
erly  cast,  other  factors  must  be  in¬ 
vestigated.  A  14-pt.  liner  may  be 
used  with  a  thick  lip  advertising 
mold  cap  where  12-pt.  is  the  fac¬ 
tory  limit  —  also  shearing  matrix 
toes,  perhaps. 

Again,  a  common  cause  for 
broken  handle  grips  is  found  in  a 
loose  brake  friction  on  the  mold 


turning  pinion  shaft,  a  worn  driv¬ 
ing  stud  where  it  enters  the  pinion, 
an  enlarged,  elongated  stud  hole  in 
the  pinion  itself,  a  worn  taper  pin 
holding  the  pinion  fiange,  loose 
jscrews  holding  the  mold  turning 
segments,  worn  mold  turning  cam 
shoes  or  improper  setting  of  them 
—  all  contributing  to  a  wide  varia¬ 
tion  in  mold  disk  position,  when 


the  studs  should  center  into  their 
bushings  as  the  mold  disk  advances. 
Instead  the  stud  may  bind  upon  the 
rim  of  the  bushing,  stripping  the 
handle  grip. 

Another  factor  may  be  an  over¬ 
thrust  forward  of  the  mold  slide  in 
justification  and  lockup.  A  slight 
retraction  should  be  visible  between 
first  and  final  lockup. 

A  fioating  pipe  collar  on  the  eye- 
bolt  carrying  the  pot  lever  spring 
may  sometimes  permit  the  locknuts 
back  and  front  to  gradually  travel 
along  the  eyebolt,  increasing  or  de¬ 
creasing  the  tension  of  lockup 
thereby.  Its  proper  position  once 
established,  it  is  securely  held  by 
two  rivets. 

When  all  improper  stresses  are 
eliminated,  and  the  mold  disk  studs 
and  bushings  center  with  a  mini¬ 
mum  of  variation  in  lockup,  the  vise 
locking  handles  remain  good  in¬ 
definitely. 

Color  Copy-'Cat 

(Continued  from  page  24) 

it  is,  that  is  proof  that  the  parallel 
color-teams  are  too  much  alike, 
even  if  one  of  them,  as  in  the  test 
case,  includes  a  color  that  does  not 
appear  at  all  in  the  other. 

If  the  hint  at  Washington  of  a 
stricter  code  of  color  usage  comes 
as  something  of  a  shock  to  some 
printers  it  is  probably  due  to  the 
fact  that  so  many  of  us  have  been 
nursing  the  impression  that  almost 
any  scrambling  of  colors  will  pass 
muster  as  unique.  Always  when 
printers  have  been  admonished 
that  it  is  impossible  to  register  a 
trade  mark  based  on  mere  color,  as 
such,  they  have  been  told  that  the 
trick  is  to  devise  an  individualistic 
expression  of  color.  By  this  formula 
a  pink  sheet  or  a  green  panel  has 
no  possible  standing  at  the  U.  S. 
Trade  Mark  Registry.  But  a  blue 


Colors 

on  a 

Miehle 


Without  sacrificing 
speed  of  press. 

A  tolf  contained  Unit  that  wiil  print  a 
heavy  form  on  a  full  sized  sheet  with 
perfect  register. 

More  than  adequate  distribution. 

No  additional  floor  space. 

All  these  features  built  into  a  two-color 
Miehle  without  causing  any  disturbance 
to  the  original  functions  of  the  Press. 

Any  additional  information  da- 
tired  wilt  be  gladly  furnished. 

Western  Printing 
Machinery  Co. 

Designers  and  builders  of  Speeiai  Print¬ 
ing  Presses  and  Folders 

430  So.  Green  St. 

Chicago,  III. 

Tel.:  Monroe  2824 


56 


The  Graphic  Arts  Monthly 


MEGILL’S 

GAUGE  PINS 


The  Spring  Tongue  Gauge  Pin 
(Registered  U.  S.  Pat,  O0,) 


Price  $1.80  doz.  50c  set  of  3 

Holds  securely  Best  Gauge 
Pin  made. 

SOME  OF  OUR  OTHER  DETICES 
Automatic  Side  Gauge  $6.00  ea. 

Gripper  Fingers  60c  ea. 

Gripper  Cross  Bars  $1.75  &  $2.00  ea. 
Double  Grip  Gauge  $1.75  set 

Extension  Feed  Guide  $1.76  set 

Original  Steel  Gauge  Pin  75c  doc. 
Flexible  Gauge  Pin  76c  doc. 

Complete  Circular  on  request 

The  Edward  L  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn,  N.  T. 


CHICAQO’S 
Newest  Hotel 


OFFERS 


FREE  Radio  Loud  Speaker.  Circulat¬ 
ing  Ice  Water.  Tub  Bath  or  Shower 
in  every  room.  Garage  .  .  .  with 
direct  entrance  to  Hotel 


From 


Rates 

$2.00  Single 
$5.00  Double 


HARRISON 

HOTEL 

Harrison  Street 
(Just  off  Michigan  Blvd.) 
ANDREW  C.  WEISBURG,  President 
Illustrated  booklet  sent  upon  request 


star,  a  barber  pole  spiral  of  green  ^ 
and  yellow,  or  a  crimson  crescent,  ■ 
should  get  by  on  its  shape  in  con-  I 
junction  with  color.  I 

On  this  comforting  feeling,  that  f 
layout  design  provides  color  with 
an  alibi,  jars  this  latest  pronounce¬ 
ment  that  to  enjoy  security  in  a 
color  sandwich  one  must  have  seen 
it  first.  To  the  early  color-blazer  - 
belongs  the  worm.  Some  printer 
may  rise  to  inquire  whether  this 
premium  upon  color-priority  im’t 
going  to  make  it  hard  for  the  later 
comers  in  color  capitalization.  Sup¬ 
posedly,  the  point  must  be  reached 
when  all  the  obvious  color-combi¬ 
nations  and  all  the  conventional 
color-patterns  will  have  been 
grabbed  off  for  exclusive  use.  Will 
the  printer  then  be  at  the  mercy  of 
the  invention  of  new  shades,  or  the 
long  chances  of  discovery  of  truly 
original  layouts? 

Actually  the  chances  of  crashing 
the  color-gates  are  better  than  ap¬ 
pear  at  first  glance  because  of  a 
comforting  little  joker  in  the  deck. 
Under  Uncle  Sam’s  system  of  pedi- 
greeing  color  plans,  there  is  no  such 
institution  as  a  universal  right  in 
color.  The  oil  firm  that  has  just 
been  upheld  in  its  monopoly  of  a 
green-and-white  layout  was  not 
confirmed  in  a  strangle-hold  upon 
that  combination  for  use  in  all  and 
every  line  of  trade.  On  the  con¬ 
trary  its  title  was  clinched  only  in 
so  far  as  goes  the  use  of  green  and 
white  on  oils,  lubricants,  and  so 
forth.  So  it  is  all  over  the  color 
map  —  every  theme-song  in  color 
is  a  limited  monopoly. 

While  printers  have  the  benefit 
of  this  zoning  system,  which  re¬ 
stricts  each  color  plan  to  the  in¬ 
dustry  or  commodity  field  in  which 
it  is  in  use,  it  is  just  as  well  to  note 
a  tightening-up  influence  even  in 
this  quarter.  Some  years  ago  the 
habit  was  to  assume  a  pretty  short 
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span  for  an  approved  color  innova¬ 
tion.  Thus,  if  a  pioneer  filed  on  a 
layout  of  purple  and  gold  for  con¬ 
fectionery  there  was  nothing  to 
prevent  other  chaps  from  home¬ 
steading  the  same  idea  for  beer,  or 
linoleum,  or  electrical  appliances. 
That  separation  of  the  articles  of 
commerce  into  some  fifty  different 
classes  still  holds  good  as  a  sanction 
for  without-your-leave  split-ups  of 
color  spreads.  But  the  self-same 
Court  of  Patent  Appeals  has  passed 
the  word  that  commodity  boun¬ 
daries  must  be  made  generously  in¬ 
clusive.  To  illustrate  the  change  of 
viewpoint,  it  may  be  cited  that  vir¬ 
tually  all  foodstuffs  are  now  lumped 
in  one  melting  pot.  If  one  foodster 
has  staked  a  color  plot,  there’s  a 
slim  chance  that  a  compatriot  can 
obtain  an  official  permit  to  use  the 
same  rainbow-extract  for  a  some¬ 
what  different  species  of  eats. 

We  may  as  well  admit  that  all 
this  agony  over  color  duplication  is 
not  necessarily  the  printer’s  worry. 
The  printer  may  execute  any  color 
commission  which  is  brought  to 
him  and  leave  his  customer  to  his 
grief,  if  any.  No  court  would  hold 
a  printer  to  be  an  infringer  because 
he  unwittingly  trumped  a  color 
ace.  But  the  color  complex  is,  at 
that,  a  matter  of  printer-service. 
Time,  labor,  and  money-investment 
may  all  be  saved  if  the  printer  is 
forewarned  of  the  pitfalls  of  color 
usage.  And,  more  and  more,  buyers 
of  printing  are  forming  the  habit 
of  taking  counsel  on  color  of 
their  printing  outfitters.  In  that 
relationship  the  printer  has  a  war¬ 
rant  to  point  out  why,  in  the  light 
of  recent  events,  it  is  doubly  wise 
to  play  safe  by  steering  clear  of 
anj^hing  that  smacks  of  close 
echoing  of  color  combinations. 


Headings  on  pages  8,  14.  16,  20,  24,  and  26 
of  this  issue  are  set  in  Stymie  Extra  Bold  Con¬ 
densed. 


The  ROSBACK 

EXTRA  HEAVY  (Foot  Powers 

1 


PERFORATOR 


Fast,  Accurate  Perforation 
at  Low  Cost 


Turn  out  fast,  accurate  Round-Hole  Perfora¬ 
tion  at  low  cost  in  your  shop  .  .  .  install  a 
ROSBACK  Foot  Power  Perforator.  It  is 
equipped  with  a  hardened  tool  steel  die — 
guaranteed  for  5  years;  independent  punches 
(pins)  and  sliding  plate  for  stub  line  perforat¬ 
ing.  Thousands  in  use  everywhere. 

Mail  the  coupon  for  complete  infor¬ 
mation  on  what  the  Rosback  will  do 
for  you.  Free  descriptive  folders. 
Write  TODAY! 


BENTON  HARBOR.  MICHIGAN 


Send  lor  Facts 

F.  P.  Rosback  Co.,  Dept.  211 
Benton  Harbor,  Mich. 

Send  descriptive  literature  on  Foot  I’ower  Per¬ 
forators. 

Name . 

Position . 

(Please  attach  coupon  to  your  letterhead) 
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A  Handy  3-in-l  Maintenance 
Tool  for  Every  Printing  Plant 

BREUER'S  BALL  BEARING 
TORNADO  PORTABLE 

ELECTRIC  BLOWER 

Cleans  folding  and  linotype  machines,  type 
cases,  paper  cutters,  presses,  motors,  floors, 
walls,  etc.  —  4  models  —  tremendous  cleaning 
power  —  vacuums,  blows,  sprays  —  handy  for 
every  printing  plant  cleaning  problem. 

Write  for  information  and  free  trial  offer. 

BREUER  ELECTRIC  MFC.  CO. 

856  Blaekhawk  Street,  Chicago.  III. 


Stereotypes 


FOR  SALE 

•  .86x48  Harris  Offset  with 

File  Delivery 

•  Miehle  Verticals 

•  20x86  Miller  Simplex 

•  27x40  Major  Simplex 

•  Miehle  HoriaoBtal 

WESTERN  PRINTERS  SUPPLY  CO. 
417  S.  Jefferson  St*  Chicago 


(Continued  from  page  22) 

these  defects  exist,  either  one  of 
two  things  must  happen:  excessive 
makeready  time  or  an  inferior  piece 
of  printing. 

The  stereotype  has  ever  been  and 
still  is  considered  the  cheap  method 
of  duplicating  type  for  relief  print¬ 
ing,  but  cheapness  and  economy 
differ  widely  in  their  real  meaning. 
For  instance,  if  a  stereotype  plate 
can  be  produced  that  will  contain 
all  of  the  qualities  (as  far  as  uni¬ 
formity  of  thickness  and  levelness 
of  face  are  concerned)  that  should 
easily  obtain  in  an  electrotype,  and 
possess  even  one-half  of  the  run¬ 
ning  life  of  an  electrotype,  that 
would  be  economy.  On  the  other 
hand,  if  no  thought  is  given  to  the 
type  face,  bearers,  matrix,  manner 
of  casting  or  quality  of  metal  used, 
that  might  be  cheapness  of  plate 
production  but  waste  in  producing 
the  job. 

May  I  add  here  that  all  printing 
plates  are  subjected  to  more  or 
less  of  abuse  in  most  printing 
plants  and  it  is  reasonable  to  pre¬ 
sume  that  unless  those  who  are 
charged  with  the  responsibility  of 
handling  and  printing  stereotype 
plates  are  in  sympathy  with  the 
possibilities  they  hold,  the  age  old 
opinion  of  them  will  remain  and 
they  will  continue  to  be  just 
“stereotypes.” 


|!l  .  'I  11/  I"' 

.,OMiy 


Ruled  Blank  Forms  and  Catalogue  Pages 


_ _ 

PerfecfCOMV0$imGiN  Service 

.1,  ...  .  ■  I-'  hi’- 


FASTEST.  SIMPLEST,  LEAST  EXPENSIVE 
CHICAGO  LINO-TABLER  COMPANY,  53  WEST  JACKSON  BOULEVARD,  CHICAGO 
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How’s 

Advertising 

(Continued  from  page  26) 

portunity,”  which  opens  like  a  door 
and  reveals  a  dramatic  ad  on  a 
blotter.  Printers  who  want  to  have 
their  names  constantly  before  cus¬ 
tomers  might  do  something  like 
Wilmans  has  done  with  his  “Bank 
Holiday”  chart,  listing  all  the  legal 
holidays  on  which  banks  are  closed 
in  his  locality.  Aside  to  Mr.  Wil¬ 
mans:  Shorten  your  copy  a  bit. 

LANCASTER,  S.  C.:  The  Cor¬ 
coran  Printery.  Small  newspaper 
advertisement  built  around  the 
idea  of  new  type  font  additions  and 
selections.  This  is  a  fine  idea,  but 
I  would  suggest  that  you  give  this 
series  a  definite  identity  by  using 
a  standardized  layout  (or  symbol) , 
and  then  not  featuring  any  more 
than  one  new  type  face  in  each  ad. 
Why  don’t  you  print  some  of  your 
own  advertising?  Your  type  idea 
would  go  very  well  on  postcards. 
(See  comment  on  Hodge,  Cleve¬ 
land.) 

HUNTINGTON,  W.  Va.:  Stand¬ 
ard  Printing  &  Publishing  Co. 
“The  Doorway  to  Satisfactory 
Service.”  Twenty  pages  and  cover, 
lithographed  in  one  color  (two  color 
spots  on  some  pages)  on  fancy  fin¬ 
ish  offset  stock,  “Wire-O”  Binding, 
with  postcard  inserts.  This  is  one 
of  the  most  interesting  and  com¬ 
prehensive  pieces  of  advertising 
we’ve  ever  seen  done  by  a  printer. 
Photographs  and  workmanlike  copy 
through  the  book  tell  this  com¬ 
pany’s  story  in  a  highly  readable 
manner.  I’d  like  to  wager  they  got 
plenty  of  new  business  out  of  this 
book;  and  some  of  you  larger 
houses  would  do  well  to  ask  Stand¬ 
ard  for  a  copy.  Aside  to  Mr.  Boyd : 
You  have  a  well-designed  letter¬ 
head,  too. 


&  HARRIS 


POSTAGE 

PREPAID 


HANDY 

FONT 

Number 

Forty-two 


MACKENZIE  &  HARRIS  Inc. 

659  FOLSOM  STREET,  SAN  FRANCISCO 

Enclosed  find  $ . for  which  send  me . 

M&H  Handy  Font  No.  42.  shown  above. 

Nome . 

Address . 

City . State . 
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Blue  Streak  Linotypes 

The  Mergenthaler  Linotype  Com¬ 
pany  announces  another  achieve¬ 
ment  for  the  printing  and  publish¬ 
ing  world  —  Blue  Streak  Linotypes. 

These  new  machines  incorporate, 
among  other  new  features,  a  mech¬ 
anism  that  shifts  magazines  with 
lightning  rapidity.  A  single  easy 
turn  of  a  handle  now  brings  a 
magazine  into  operative  position  — 
either  main  or  auxiliary. 

“These  Blue  Streaks,”  runs  the 
announcement,  “which  may  be  had 
in  all  the  standard  models,  are  easy 
on  the  eyes  in  more  ways  than  one 
—  easy  on  operators  and  easy  on 
production  managers.  They’re  as 
good  looking  as  next  year’s  motor 
cars,  with  an  optic-aid  finish  that 
reduces  operating  fatigue,  facili¬ 
tates  maintenance,  and  speeds  up 
production.” 

The  Blue  Streaks  may  be  had 
with  six  molds  if  desired,  in  various 
combinations,  and  with  many  other 


time  and  money  saving  features. 

The  universal  self-quadder,  which 
low  quads  to  the  left  or  right,  cen¬ 
ters,  automatically  indents,  and 
produces  low  blanks,  is  also  avail¬ 
able  for  application  to  the  Blue 
Streaks. 

The  first  public  demonstrations 
of  the  Blue  Streak  Linotypes  was 
made  at  the  Chicago  Agency  of  the 
Mergenthaler  Linotype  Company 
during  the  tenth  mechanical  con¬ 
ference  of  the  American  Newspaper 
Publishers’  Association,  May  25,  26 
and  27. 

Eastern  Conference  of  ITCA 

With  an  outstanding  educational 
program  and  other  attractive  fea¬ 
tures,  the  1936  Eastern  District 
Conference  of  the  International 
Trade  Composition  Association  was 
held  at  the  Hotel  Pennsylvania, 
Philadelphia,  Friday  and  Saturday, 
May  22  and  23. 


CARBONIZED  PRINTING  PAPERS 

IN  OUR  NEVST  PROCESS  MULTIPLEX  PAPERS  we  offer  three  revolu¬ 
tionary  advantages  over  the  old  style  carbonized  printing  papers — cleanliness 
in  handling,  sharply  defined,  cleancut  margins  and  exceptional  manifolding 
power.  Your  samples  of  this  full  line  of  News  Stocks,  Bonds,  Writing  or 
Book  Papers  wilt  gladly  be  sent  you  upon  request.  Don’t  fail  to  ask  for  our 
sample  catalog  and  price  list  of  MUL'TIPLEX  PAPERS. 

THE  GENERAL  MANIFOLD  AND  PRINTING  COMPANY 

Main  Office  and  Factory — Franklin,  Pa. 
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Portable  No-Off  set**  Units  j 
Paasche  Airbrush  Co.,  1911  Diver-  I 
sey  Parkway,  Chicago,  manufac-  i 
turers  of  “No-Offset”  equipment, 
have  put  on  the  market  a  new  line  i 
of  portable  units,  in  order  to  make 
the  “No-Offset”  process  available  to 
all  shops  at  a  nominal  price. 

According  to  the  announcement, 
the  new  portable  units  are  the  same 
top  -  quality 
equipment  and 
provide  the 
same  effective 
results  which 
have  brought 
fame  to  the 
larger  “fixed” 
installations. 
They  are  auto¬ 
matic,  and  easy 
to  adjust  for 
precision  air-  I 
misting.  They 
eliminate  slip¬ 
sheeting,  rack¬ 
ing,  and  ink¬ 
doping;  and 
make  it  possi¬ 
ble  to  run  the 
most  intricate  and  delicate  jobs  as 
well  as  heavy  color  and  metallic  ink 
jobs  at  full  press  speed. 

The  development  of  “No-Offset” 
equipment  of  the  Paasche  Com¬ 
pany,  which  originated,  pioneered, 
perfected  and  patented  the  process, 
has  been  a  steady  march  along  the 
road  of  continuous  satisfactory  per¬ 
formance.  As  a  result,  there  are 
today  hundreds  of  installations  in 
printing  plants.  However,  because 
of  the  rapidly  increasing  impor¬ 
tance  of  the  process,  the  General 
Printing  Ink  Corporation  (Special¬ 
ties  Division) ,  608  South  Dearborn 
Street,  Chicago,  has  placed  its  field 
forces  in  position  to  bring  to  every 
printer  in  the  country  the  Paasche 
“No-Offset”  Process  message. 


A  Proved 

Money  Saver 

Reduces  errors,  improves  production, 
increases  efFiciency,  saves  lots  of  | 
time  and  more  than  earns  its  way. 
No  capital  investment  necessary. 
Now  in  use  by  one  Scripps-Howard 
daily,  one  Hearst  daily,  U.  S.  Gov¬ 
ernment  Printing  Plant,  Canadian 
Government  Printing  Plant,  etc. 
Read  what  a  few  users  say,  then 
write  or  wire  for  our  attractive  offer. 

”...  proven  very  satisfactory  ...  no 
injury  to  mats.” — DAILY  NEWS,  Washing¬ 
ton,  D.  C. 

”...  highly  satisfactory  .  .  .  know  noth¬ 
ing  which  would  have  given  more  efficient 
service  ...  no  well-equipped  plant  can 
afford  to  be  without.” — ^THE  SPECTATOR. 
Hamilton,  Canada. 

”...  have  found  most  satisfactory.” — 
NEWS-JOURNAL,  Wilmington,  Delaware. 

”...  users  for  some  time  .  .  .  entirely 
satisfied  .  .  .  Mechanical  Superintendent 
would  not  want  to  be  without  it.” — GLOBE- 
TIMES,  Bethlehem.  Pa. 

”...  we  are  very  well  satisfied.” — 
DAILY  NEWS,  McKeesport,  Pa. 

”...  being  one  of  first  to  use  and  still 
using  for  4  years  is  sufficient  proof  that  we 
think  it  the  most  reliable  ...  we  have  ever 
used.” — ALTOONA  MIRROR,  Altoona,  Pa. 

”...  performs  well,  work  for  which  in¬ 
tended  .  .  .  regard  as  useful  and  valuable.” 
— THE  JOURNAL,  Jamestown,  New  York. 


“KLEAN-O-MAT"  Compound — (the  chem¬ 
ically  correct  time-tested  cleaner  for 
mats,  magazines  and  cams}— can  also  be 
used  by  hand. 


NATIONAL  PRINTING  APPLIANCE 
CORPORATION 

Western  Union  Bldg.  New  York  City 
60  Hudson  St. 
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LEARN  .  .  .  SILK 
SCREEN  PROCESS 

b  1 1  i  t  i  e  s  are 

opened  to  you  through  this  complete,  slmpll- 
fled  instruction.  Teaching  today’s  best  method 
— the  way  you  can  do  it  in  your  own  shop. 
No  formulas — no  licenses — no  machinery  or 
expensive  equipment  to  buy.  For  $3.50  we 
send  a  working  Outfit — wood  for  frame,  fabric, 
stencil-flim,  squeegee,  paint,  incidentals  and 
SCRKEN  PROCESS  PRINTING  — the  most 
practical  of  all  Screen  Process  Instruction 
Books.  A  complete  course  of  Instruction. 
A  perfect  Outfit  for  practice  and  demonstra¬ 
tion.  Only  $3.50  prepaid.  Book  only  $2.50 
prepaid. 

TRU-ART  CO.  M  Grove  St.  Dover.  N.  H. 


AS  A  SPECIAL  SERVICE  TO 
READERS  OF  GRAPHIC 
ARTS  MONTHLY 

We  still  have  a 
limited  quantity  of 

The  Practice 
of  Presswork 

By  CRAIG  R.  SPICHER 

and  offer  copies  to  our 
readers  at  the  special 
price  of  ^4.00  each,  cash 
with  order. 

Graphic  Arts  Monthly 

608  S.  Dearborn  Street  Chicago 


Covorwcll 
Inki/’ 


MANUFACTURED  BY 
J^Iartin  'Driscoll  &  Co. 

CHICAGO 


Printing 


Intertype  Announces  New 
Models 

According  to  an  announcement 
released  by  Intertype  Corporation 
during  the  recent  convention  of  the 
Southern  Newspaper  Publishers 
Association  in  New  York,  four  new 
machine  models  are  being  intro¬ 
duced.  Each  of  these  models  carry 
four  main  magazines,  to  which  may 
be  added  four  side  magazines  if  re¬ 
quired,  thus  giving  a  capacity  of 
eight  magazines  on  the  machine. 

This  doubles  the  matrix  capacity  ] 
of  their  present  Models  F  and  G 
and  increases  the  capacity  of  Mod¬ 
els  C  and  H  33  per  cent. 

Intertype’s  advertisement  de¬ 
scribes  these  new  models  as  fol¬ 
lows: 

Pour-Magazine  Model  C — Gen¬ 
eral  purpose  news  and  ad  machine. 
Carries  four  standard  90-channel 
magazines. 

Four-Magazine  Model  P  (Mixer) 
— ^For  straight  matter,  food  ads, 
display,  etc.  Carries  four  standard 
90-channel  magazines. 

Four-Magazine  Model  G  (Mixer) 
— Combination  text  and  display 
machine.  Carries  two  standard  90- 
channel  magazines  and  two  wide 
72-channel  magazines. 

Four-Magazine  Model  H — Wide- 
magazine  headletter  and  display 
machine.  Carries  four  wide  72- 
channel  magazines. 

Following  are  some  of  the  fea¬ 
tures  claimed  for  this  new  series  of 
Four-Magazine  Intertypes : 

From  33  to  100  per  cent  more 
matrix  capacity — without  replace¬ 
ments  of  magazines;  quick  and 
easy  changes  from  one  magazine 
to  another;  quick  and  easy  replace¬ 
ments  of  magazines  from  the  front 
of  the  machine;  full-length  or 
split  magazines  can  be  used  in  any 
position;  split  magazines  on  all 
these  models  can  be  either  half 
length  or  three-quarter  length,  as 
preferred. 


l’>lf  'HCOH  Be^rfi} 


Reduce  Make  Ready  Time  — 
Give  Better  Quality  Work. 

Built  for  longer  service.  Will  not 
mat,  creep  or  stretch. 


TINGUE,  BROWN  &  CO. 
NEW  YORK:  USE.  25th  Street 
CHICAGO:  1227  Waba  h  Ave 
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Improved  Portable  Router 

The  Challenge  Machinery  Com¬ 
pany,  Grand  Haven,  Michigan,  an¬ 
nounces  an  improved  model  of  the 
Challenge  Portable  Router. 

The  latest  feature  is  a  built-in 
electric  work  light,  located  directly 
above  the  opening  in  the  base.  A 
powerful  beam  of  light  is  thrown 
directly  on  the  section  of  the  plate 


S  column  with  or 
without  melting  pot 


Ask  about  the 
^  American  Saw  too. 

American  Mfg.  Concern 

U.  S.  131  at  MCRR-1  Kalamazoo,  Mich. 


For  the  elimination  of  offset,  picking, 
sticking,  rubbing  off,  crystallization  and 
like  difficulties.  Used  and  endorsed  by 
leaders  everywhere.  Write  for  par¬ 
ticulars. 

INKWORK  PRODUCTS  CO. 

715  So.  Dearborn  St.  Chicago 

74  Beekman  St.,  New  York 


being  routed.  This  new  Challenge 
feature  is  also  of  great  help  when 
the  router  is  used  in  connection 
with  a  Challenge  Type  High  Unit. 

The  new  model  incorporates  the 
standard  features  of  one-point  cut¬ 
ting  control  (single  adjustment  for 
raising  or  lowering  router  tool), 
easy-grip  handles  for  accurate 
manipulation,  transparent  guard, 
special  universal  motor,  toggle  in¬ 
dicator  switch,  and  fibre  plate  base. 


The  Society  of  Typographic  Arts, 
Chicago,  opened  its  Tenth  Annual 
Exhibition  of  Design  in  Printing, 
May  25  at  the  Lake  Shore  Athletic 
Club,  Chicago. 
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FOR  SALE 

•  Ludlow  and  Elrod 

•  B  Kelly  and  12x18  Kluge 

•  Model  8, 14  Lino's 

•  MIehle  Presses 

•  Seybold  Cutters 

Many  other  Bargains 

ALLIED  MACHINERY.  INC. 

1975  East  65th  St.,  Cleveland,  Ohio 

Steel  Perforating  Rule — 2  pt. 

25c  per  ft. 

Order  50  ft.  one  size  or  assorted 
and  save  20% 

hlgh)-.937 

.900 

****|Teeth — 8,  12  and  17  per  Inch. 

ZIMMER  PRINTERS  SUPPLY  CO. 

72  Beekman  St.,  New  York  City 

SAVE  PRESS 

AND  FOLDER  TIME 

Vulc-0-NI*o  your  tapes  with  a  ce¬ 
ment  that  dries  in  three  minutes, 
making  a  stronger  and  neater  job 
than  sewing.  Large  three-ounce  bot¬ 
tle  sent  post  paid  on  receipt  of  11.00 
or  C.O.D.  at  your  request.  Your  com¬ 
plete  acceptance  and  approval  or 
money  refunded. 

ROBERT  N.  ORCHARD 

429  Wayne  Street,  Detroit,  Michigan. 

Colors  and  Color  Combinations 

A  color  book  of  great  practical 
value  to  the  printer  or  to  the  de¬ 
signer  of  printing  has  just  been 
issued  by  Martin  Driscoll  Company 
of  Chicago.  This  book,  entitled 
“Color  for  Letterpress,”  shows  a 
wide  range  of  single  colors  in  an 
exceedingly  practical  way,  printed 
in  a  single  impression,  and  not  slip- 
sheeted. 

The  unique  feature  of  the  book, 
however,  is  the  section  presenting 
effective  two-color  combinations, 
which  make  exceedingly  easy  the 
selection  of  colors  for  any  partic¬ 
ular  job.  Some  of  the  combinations 
are  harmonious  and  restful,  but 
more  are  contrasting  and  vivid,  and 
calculated  to  arrest  the  jaded  eye  of 
the  all-too-hurried  prospect. 

Still  another  section  shows  the 
range  of  colors  truly  suitable  for 
printing  halftones.  The  book  is  in¬ 
troduced  by  a  sparkling  colorful 
cover  design.  The  modern  typog¬ 
raphy  is  both  attractive  and  legible. 
A  plastic  binding  finishes  off  the 
volume. 

A  limited  number  of  these  valu¬ 
able  color  manuals  are  available  to 
printers  in  the  central  states  who 
write  on  their  business  letterheads, 
requesting  a  copy,  to  Martin  Dris¬ 
coll  &  Company,  610  Federal  Street, 
Chicago. 


THE  BOSTON  No.  2  STITCHER 

The  most  popular,  convenient  and  profitable  wire 
stitcher  for  booklets.  The  most  widely  used  Stitcher 
in  the  Printing  Industry. 

Ask  for  new  booklet  describing  full  line  of  Boston 
Stitchers. 

We  furnish  parts  and  service  for  Boston  and  Latham 
machines. 

DEXTER  FOLDER  COMPANY 

28  West  23d  Street  New  York,  N.  Y. 


American  Type  Founders,  Inc, 

Thomas  R.  Jones,  President  of 
American  Type  Founders,  Incor¬ 
porated  (formerly  American  Type 
Pounders  Company)  announced 
recently  that  the  assets  and  proper¬ 
ties  have  been  returned  to  the  old 
company  and  the  reorganization, 
begun  in  October  1933,  is  now  com¬ 
plete. 

“This  means,”  said  President 
Jones,  “that  the  old  company  will 
continue  to  operate  as  before,  but 
under  a  new  name :  American  Type 
Pounders,  Incorporated.  American 
Type  Founders  Sales  Corporation 
(wholly  owned  sales  subsidiary) 
continues  to  operate. 

“Reorganization  finds  our  com¬ 
pany  in  the  strongest  financial  po¬ 
sition  in  years,”  continued  Presi¬ 
dent  Jones.  “Sales  have  been  stead¬ 
ily  increasing  due,  in  part,  to  im¬ 
proved  business  condition  in  the 
graphic  arts  industry,  and  the  in¬ 
troduction  of  new  products  such  as 
the  ATF  Composing  Room  Saw  and 
the  ATF  Non-Offset  Gun.  These 
items  have  found  a  receptive  mar¬ 
ket.  Taking  into  consideration  the 
upward  trend,  research  and  plans 
for  new  products  and  the  fine  atti¬ 
tude  of  personnel,  our  future  is  ex¬ 
tremely  bright.” 


Detroit  Typesetting  Company, 
1959  East  Jefferson  Avenue,  Detroit, 
has  recently  completed  the  printing 
of  a  copy-fitting  system  which  the 
company  tried  out  for  some  time 
and  which  it  now  believes  will 
prove  very  handy  for  their  custom¬ 
ers.  This  system,  which  also  shows 
all  the  type  faces  carried  by  the 
Detroit  company,  is  adapted  to 
speedy  use,  is  adequate  for  figuring 
run-arounds,  and  in  every  way  has 
stood  the  rigorous  tests  to  which  it 
has  been  put. 


FRnnKiin 
Calendar  and 
nimanai  Plates 


Sets  of  12  months  •  Any 
sire  •  Any  year  for 
Pad  Printing  •  Yearly 
Plates  for  Business  Cards 

•  Memo  Books  •  Blotters 

•  Programs,  etc.  •  Five 
Almanac  designs  suitable 

for  any  purpose. 


Send  25c  for  Catalog  which  will 
be  credited  on  your  first  order. 


THE  FRANKLIN  CO. 

808  W.  Van  Buren  St.,  Chicago 


FOR  SALE 


I— 11/4"  Latham  Stitcher. 

I — ^20"  Rotary  Perforator. 

I — Latham  Cheek  Perforator  with  6  Cross 
Heads. 

I — 28''  Latham  Perforator. 

I — 28"  Latham  Punch. 

I — No.  4  Smythe  Sewing  Machine. 

I — Envelope  Printing  Press,  Post,  Automatic 
for  Linotype  or  Plate. 

I — 22x28"  Anderson  5  Fold  Folding  Machine. 

I — 25x38"  Anderson  7  Fold  Folding  Machine. 

I — 25x38"  Brown  Folding  Machine. 

1—19x25"  Brown  3  Fold  Folding  Maehine 
Newspaper  make<up. 

I — 36x48"  Dexter  Folder  with  paster  and 
trimmers.  Newspaper  make-up. 

1—32x44"  Dexter  Folding  Machine. 

I — Hand  Lever  Embosser  Complete  with  Chase 
and  Pallet. 

I — Lot  of  Press  Chases. 

Bundling  Presses. 


Stolp-Gore  Co. 

711-12  W.  Jaekson  Blvd.  Chicago,  IQ. 
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SEVEN  REASONS  WHY 


OV£R  700  PBINTRRS  HATB 
EQUIPPKD  THBIR  M1KH1.B 
TRRTICAL.S  WITH  THE 

TRRRINDRR  TRANSFER  TABLE 

1.  Adjustable  back-stops — easily  and 
quickly  set  for  all  sheet  sizes. 

2.  Prevents  sheets  Jumping  back. 

3.  Eliminates  all  dangerous  make¬ 
shifts. 

4.  Prevents  frequent  press  stops. 

B.  Sturdy  construction — No  moving 
parts. 

6.  Easily  installed  —  Satisfaction 
guaranteed. 

7.  Low  cost — Only  $9.00  complete  in 
U.  S.  A. 

Ask  your  dealer  or  write  to 

E.  A.  VERRINDER 

827  Alvarado  Street,  Redlands,  Calif. 


VERRINDER 

TRANSFER  TABLES 

Now  In  Chicago.  We  have  a  big 
stock  to  meet  Chicago  demand. 
Peckham  Double  Roll  Device  for 
Miehle  Vertical. 

Complete  set  of  Hose  for  Miehle 
Vertical. 

Call  or  write  for  prices 

Jack  Beall  Vertical  Service 

705  S.  Dearborn  St.,  Chicago 


Improve  Band  Saw 

H.  B.  Rouse  &  Company,  2212 
Ward  Street,  Chicago,  announces  a 
notable  improvement  in  the  Rouse 
Band  Saw. 

Safety  has  always  been  an  im- 
portant  feature  of  the  Rouse  Band 
Saw,  as  the  operator  does  not  touch 
the  machine  during  the  actual  saw¬ 
ing  operation.  The  newest  im¬ 
provement  on  the  Rouse  Band  Saw 
is  a  guard  entirely  enclosed.  This 
is  an  additional  basic  feature 
which,  according  to  the  manufac¬ 
turer,  absolutely  eliminates  any 
possibility  of  injury  to  the  operator 
should  the  band  saw  blade  break. 
It  greatly  improves  the  appearance 
of  the  saw. 

Of  great  importance  is  the  elimi¬ 
nation  of  flying  chips,  insuring  a 
positive  direction  of  the  chips  into 
their  proper  place  at  the  base  of 
the  saw.  A  circular  showing  the 
improved  design  has  been  prepared. 


Recent  Installatiom 
Intertypes — The  U.  S.  Government 
Printing  OflBce  has  placed  an  or¬ 
der  for  three  Model  C  three- 
magazine  Intertypes  and  one 
Model  P  “mixer”  machine.  All 
four  machines  are  equipped  with 
the  Intertype  automatic  quad- 
ding  and  centering  device,  with 
low-slug  quadding. 


Sleight’s  INKS  for 

PRINTING  AND  LITHOGRAPHING 


SMICO 


PROCESS  TREATED  INKS  prtvtnt  offset  and  sticking 
ODORLESS  INKS  for  Food  Wrappers,  etc. 

HIGH  LUSTRE  GOLD-ALUMINUM  INKS 


SPECIALTIES!  Wax  Compoend,  Reducers,  Driers,  Type  and  Roller  Wadi 


SLEIGHT  METALLIC  INK  COMPANIES,  INC 

FACTORIES:  PHILADELPHIA  AND  CHICAGO 


NOW  BUYS 
The  GENERAL 
PURPOSE 


THE  WORLD’S  GREATEST 
BUSINESS  CARD  SALESMAN 

Automatic  Pull-Tab  Patented 
Card  Case  made  of  Genuine 
Leather  in  Black  or  Tan. 

Will  imprint  your  firm  name  in 
quantities  of  50  and  up. 

With  trial  order  will  include  free 
accurate  postal  scale  or  Driver’s 
License  Key  Case. 

Send  I5e  for  sample 

BOSEFELT  SAEES  BUrLDERS.  Inc. 
740  N.  Plankinton  Milwaukee,  Wis. 


Edward  G.  Williams,  for  the  past 
three  years  Comptroller  of  Amer¬ 
ican  Type  Founders,  has  been 
elected  to  the  Board  of  Directors 
and  to  the  position  of  vice-presi¬ 
dent  of  American  Type  Founders 
Company.  Mr.  Williams  has  been 
in  charge  of  ATF’s  fiscal  affairs 
since  the  reorganization  began  in 
1932. 

James  A.  Coleman  was  elected 
treasurer  of  the  company,  in  addi¬ 
tion  to  his  present  duties  as  secre¬ 
tary. 

Mr.  Coleman  has  been  with  ATF 
for  thirty  years.  For  the  past  five 
or  six  years  he  has  served  in  the 
capacity  of  secretary  and  assistant 
treasurer. 


A  brochure  commemorating  offi¬ 
cers  and  directors  of  the  Southern 
Newspaper  Publishers’  Association 
during  the  first  thirty-three  years 
of  its  existence  has  recently  been 
published  by  the  Journalism  Lab¬ 
oratory  Press  of  the  Lee  School  of 
Journalism,  Washington  and  Lee 
University,  Lexington,  Va.  Presen¬ 
tation  of  a  copy  of  the  twenty-four 
page  booklet  to  each  member  of 
the  association  was  one  of  the  fea¬ 
tures  of  the  S.  N.  P.  A.  convention 
held  at  Asheville,  N.  C.,  in  May. 

The  booklet  was  designed  and 
printed  as  a  convention  keepsake 
under  the  direction  of  C.  Harold 
Lauck,  superintendent  of  the  Lee 
School’s  Laboratory  Press. 


HILDEBRAND 
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AUTOMATIC  GAS  HEATERS 

For  all  makes  of  Cylinder  Prssass, 
Kelly  Presses.  Verticals.  Horizontals 
and  Bimplexes. 

Drys  Automatically — Removes  Static 
EMarts  and  Stops  when  press  mas. 


Writs  Size  ani  Style  ef  Press 


PRINTING  PRESS  EXTENSION  DELIVERY 
447  W.  4«tll  St.  NEW  YORK 


..SincTair  (>n^*ViTenttne  Ct<b 

I  X  K  S 

FOR  ALL  PRINTING  PURPOSES 

11-21  St.  Clair  Place  New  York 

_ _ Branehea  in  Principal  Cities _ 
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The  American  Academy  of 
Graphic  Arts,  New  York  City,  an¬ 
nounces  the  perfection  of  the 
Braille  Linotype  for  the  automatic 
composition  and  casting  of  the 
punctographic  characters  used  in 
printing  for  the  blind.  The  an¬ 
nouncement  is  particularly  timely 
because  it  comes  in  the  year  mark¬ 
ing  the  100th  anniversary  of  the 
perfection  of  the  Braille  system  and 
the  50th  anniversary  of  the  inven¬ 
tion  of  the  Linotype. 

Harry  L.  Gage,  vice-president  in 
charge  of  sales  with  the  Mergen- 
thaler  Linotype  Company,  ad¬ 
dressed  the  May  meeting  of  the 
Cincinnati  Club  of  Printing  House 
Craftsmen  on  the  subject,  “The 
Tileston  and  Hollingsworth  Calen¬ 
dars  from  1924  to  1936.” 


EMBOSSING 

Anything  you  print,  whether  in  one  or  more 
coiors  on  your  present  equipment  (no  othor 
machines  required)  can  be  Embossed  under 
our  U.  S.  Patent  Process. 

IS  minutes  is  all  you  require  to  produce 
fine  work  on  any  stock.  This  process  Is  not 
imitation  or  plateless  engraving. 

Full  Instructions  under  our  C  ^  A  A 
U.  S.  Patent.  9  ^  U  U 

Send  In  yeur  dollar  to>day.  w 

Offer  is  limited  as  to  time.  ^ 

TYPOGRAPHIC  EMBOSSING 

162  East  23rd  St.  New  York.  N.  Y. 


The  Davidson  Perforator  Cor¬ 
poration,  7157  68th  Place,  Glendale, 
Brooklyn,  N.  Y.,  announces  a  new 
Rotary  Perforator-Scorer,  which  is 
a  combination  of  the  Micrometer 
Adjusting  and  Compensating  units 
all  in  one. 

For  many  years  the  Davidson 
Perforator  Corporation  has  made  a 
specialty  of  nothing  but  devices  for 
perforating-scoring  and  slitting  on 
all  kinds  of  printing  presses  and 
from  time  to  time  have  made 
changes  under  their  patent  rights. 

The  new  combination,  known  as 
numbers  6  and  7,  are  interchange¬ 
able  and  transferable  to  the  fol¬ 
lowing  presses:  No.  6 — ^Kelly  A,  B, 
C.  No.  1  and  No.  2,  Miehle  Vertical 
and  Miller  High  Speed;  No.  7- 
Miehle  Cylinders  and  Horizontals, 
Miller  Simplex  and  all  other  makes 
of  cylinder  presses. 

Robert  N.  Orchard,  429  Wayne 
Street,  Detroit,  is  marketing  Vulc- 
O-Nize,  a  new  folder  and  press  tape 
cement.  This  cement  is  guaranteed 
to  repair  tapes  in  three  minutes 
and  to  make  a  better  connection 
than  can  be  obtained  by  sewing. 
It  is  not  affected  by  heat  or  mois¬ 
ture.  A  three-ounce  bottle  has  ce¬ 
ment  sufficient  to  join  more  than 
200  connections  on  a  five-eighths 
inch  tape. 


Equipped  with  the  exclusive 
1 -piece  bullt-ln  double  tongue 
fastener,  which  will  not  twist 
or  turn — binding  holes  are  re¬ 
enforced  with  metal  eyelets. 


"DUO-TANG" 

Thm  N«w  and  Modarn 
LOOSE  LEAF 
PRESENTATION  COVER 

Will  increase  your  sales  for  Loose  Leaf 
printing.  Can  be  printed  on  platen  presses. 
Attractive  resale  plan  for  printers.  Price 
list  and  particulars  sent  upon  request. 


ELLINGSWORTH  MFG.  CO. 

200  8.  PEORIA  8T.  CHICAOO.  ILL. 


Durably  built,  one 
pleee  construction, 
ten  standard  colors. 
Papers  Inserted  and 
removed  with  maxi¬ 
mum  ease  and 
speed. 
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Mechanical  Conference 

An  exhibit  of  machines  and  de¬ 
vices  used  in  the  mechanical  de¬ 
partments  of  newspapers  was  a  fea¬ 
ture  that  attracted  not  only  the 
mechanical  superintendents  of 
newspapers  in  attendance  at  the 
Tenth  Mechanical  Conference  of 
the  American  Newspaper  Publish¬ 
ers  Association  at  the  Palmer 
House,  Chicago,  but  many  printers 
also.  The  exhibits  were  shown  in  a 
large  room  adjoining  the  confer¬ 
ence  room  and  continued  three 
days,  May  25  to  27. 

Concerns  that  had  working  ex¬ 
hibits  or  otherwise  participated  in 
activities  associated  with  the  con¬ 
ference  included  the  following : 
Sam’l  Bingham’s  Son  Mfg.  Co.;  The 
Dayton  Rubber  Mfg.  Company; 
The  Hammond  Machinery  Build¬ 
ers;  Ideal  Roller  &  Manufacturing 
Company;  Intertype  Corporation; 
Ludlow  T3T)ograph  Company;  Mer- 
genthaler  Linotype  Company;  H. 
B.  Rouse  &  Co.;  Vandercook  & 
Sons;  Rapid  Roller  Company; 
American  Type  Founders  Sales 
Corporation,  and  others. 

A  number  of  the  Chicago  manu¬ 
facturers  arranged  also  to  take 
groups  of  the  mechanical  superin¬ 
tendents  through  their  various  fac¬ 
tories,  and  in  several  cases  special 
exhibits  had  been  arranged  for  the 
visitors. 


Education  Conference 

The  National  Graphic  Arts  Edu¬ 
cation  Guild,  of  which  J.  Henry 
Holloway  is  president,  and  Fred  J. 
Hartman  is  educational  director, 
has  recently  moved  its  headquar¬ 
ters  office  into  the  offices  of  the 
United  Typothetae  of  America,  719 
Fifteenth  Street,  N.  W.,  Washing¬ 
ton,  D.  C. 

The  fifteenth  annual  conference 
on  printing  education  will  be  held 
June  29,  30,  July  1  and  2  in  the 
auditorium  of  the  Enoch  Pratt  Li¬ 
brary,  Baltimore,  Md.  Preparations 
have  been  made  for  trips  to  the 
Government  Printing  Office,  and  to 
prii>ting,  offset  and  gravure  plants 
in  Baltimore;  and  exhibits  of  the 
best  school  printing,  fine  commer¬ 
cial  printing,  and  featuring  the 
work  of  the  Student  Graphic  Arts 
Clubs  will  be  shown. 


The  22nd  Annual  Meeting  of  the 
National  Association  of  Printing 
Ink  Makers  was  held  May  11  and 
12  in  Atlantic  City,  N.  J.  Officers 
elected  are  President,  Walter  Hu¬ 
ber;  Vice  President,  A.  J.  Hill,  Jr.; 
Treasurer,  A.  Wallace  Chauncey; 
Secretary,  David  Sloan. 


The  Advertising  Federation  of 
America  will  hold  its  annual  con¬ 
vention  June  28  to  July  2  in  Boston. 


magazines  for  linotypes 

D  E  I  I  E  K  (Pop  Models  4,  5,  8,  8,  14,  18.  19.  25,  28) 

We  believe  this  the  best  magazine  we  ever  made — and  we  have  been 
saving  publishers  money  on  magazines  for  nine  years. 

It  is  light — only  about  thirty  pounds  as  compared  to  fifty  of  an  ail-brass 
magazine.  It  has  a  lower  brass  plate  for  durability  and  ease  of  repair,  and  a 
Duralumin  top  plate  for  Improved  appearance  and  weight  saving.  The  new 
magazine  is  faster  than  all-brass  magazine. 

Guaranteed  of  course.  Price:  $100  for  full  length;  $80  for  lower  splits. 
Add  $5  for  time  payments,  paying  one-fourth  down,  balance  eight  months. 


MONTGOMERY  &  BACON  • 


TOWANDA, 

PENNA. 


Forecasts  Business  Condition 
The  National  Council  of  Business 
Mail  Users  recently  published  the 
following  bit  of  interesting  infor¬ 
mation: 

“Some  day  the  business  world  will 
recognize  that  Postal  Revenues  are 
the  surest  barometer  we  have  for 
predicting  the  business  weather  in 
advance.  One  reason  is  that  they 
are  the  only  index  reflecting  all 
citizens  as  individuals.  Another 
reason  is  that  they  are  the  only  in¬ 
dex  reflecting  the  promotion  budg¬ 
ets  of  both  large  and  not-so-large 
Arms.  A  third  reason  is  that  in 
other  periods  of  depression  and  re¬ 
covery  Postal  Revenues  have  been 
among  the  first  to  turn  downward, 
but  also  the  first  to  turn  upward. 
With  this  preamble,  we  now  report 
that — 

“50  representative  post-ofiBces  on 
April  1  reported  March,  1936,  re¬ 
ceipts  of  approximately  $28,900,- 
000.00,  as  compared  with  $27,313,- 
000.00  for  March,  1935,  a  gain  of 
5.59%.  For  50  cities  in  industrial 
areas,  the  gain  was  8.83%. 

Worthy  of  note  also  is  that  for  the 
last  quarter  of  1935  the  volume  of 
the  advertising  sections  of  news¬ 
papers  and  periodicals  carried  un¬ 
der  the  Second  Class  subsidy  rose 
to  92,000,000  pounds,  as  compared 
with  83,000,000  pounds  same  period 
in  1934,  a  gain  of  almost  11%. 

Another  item  —  air  mail  pound¬ 
age  —  made  a  new  record  every 
month  of  1935;  and  still  is  climbing. 
During  the  Eastern  floods,  it  in¬ 
creased  200%  to  the  affected  areas, 
80%  of  it  being  special  delivery.” 

Press  Builders 

The  Boyar-Schultz  Corporation, 
2110  Walnut  Street,  Chicago,  an¬ 
nounces  that  its  Special  Machinery 
Division,  headed  by  J.  E.  Gilbert, 
a  printing  press  engineer  who  has 
had  wide  experience  in  printing 


plant  production  and  problems,  is 
now  prepared  and  equipped  to  de¬ 
sign  and  build  special  presses  to 
meet  specific,  precise  requirements. 

In  its  announcement  the  Boyar- 
Schultz  Corporation  invites  those 
interested  to  visit  its  plant.  A  rep¬ 
resentative  of  the  Graphic  Arts 
Monthly  made  a  tour  of  the  plant 
recently  and  was  impressed  with 
the  modern,  efficient  methods  em¬ 
ployed  and  with  the  fact  that  the 
plant  is  equipped  with  the  latest 
machinery  obtainable  for  manu¬ 
facturing  the  company’s  products. 


At  a  meeting  of  the  directors  of 
the  Dayton  Rubber  Manufacturing 
Company,  April  30,  John  A.  Mac¬ 
Millan  was  elected  chairman  of  the 
company  and  the  board  of  direct¬ 
ors,  and  as  such  remains  the  chief 
executive  oflBcer  of  the  corporation 
A.  L.  Freedlander,  who  has  served 
for  the  past  16  years  as  vice 
president  of  the  company  and 
head  of  the  research  and  produc¬ 
tion  departments,  was  elected  presi¬ 
dent,  and  as  such  heads  up  all 
operating  departments  of  the  busi¬ 
ness,  including  distribution. 


Faber  Birren,  colorist,  has  moved 
his  ofiBce  from  Chicago  to  New  York 
and  is  now  located  at  220  East  42nd 
Street  in  the  News  Building.  He 
will  continue  his  consultation  serv¬ 
ice  to  the  graphic  arts  and  to  ad¬ 
vertising  agencies.  His  most  recent 
book,  “Functional  Color,”  will 
shortly  be  published. 


WANTED  —  More  printers  as  well 
as  manufacturers  and  dealers  to 
try  out  the  GRAPHIC  ARTS 
MONTHLY  Classified  Advertising 
Section.  Once  they  try  it  they  will 
use  it  whenever  possible.  They 
will  find  profits  in  these  pages. 


June 
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Intertype  Corporation . Back  Cover 

Kimble  Electric  Company .  5 
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HOTEL  DIRECTORY 

These  hotels  are  recommended  as  Graphic  Arts  Headquarters 


CLEVELAND.  OHIO 

MINNEAPOLIS.  MINNESOTA 

THE  CARTER  HOTEL 

Fay  M.  Thomas,  Manager 

Prospect  near  E.  Ninth 

WO  rooms  Rates  from  $2.50 

ANDREWS  HOTEL 

4th  Street  at  Hennepin 

Rates  $1.50  and  Up 

Theodore  F.  Stelten,  Mgr. 

DETROIT.  MICHIGAN 

PHILADELPHIA.  PENNSYLVANIA 

HOTEL  TULLER 

Clifford  R.  Taylor,  Mng.  Dir. 
anA  A  Facing  Grand  Circus  Park 

800  Rooms— With  Bath  From  $2.00 

HOTEL  PENNSYLVANIA 

Daniel  Crawford,  Jr.,  Mgr. 

39th  and  Chestnut  Streets 

600  rooms  Rates  from  $2.58 

Th«  rat*  for  advartUIng  undar  this  haading  It  $1.00  par  agat*  lino  par  Insartion  an 
a  ona  tlma  ordar;  75  cants  par  agata  lina  par  insartion  on  a  twalva  timo  contract. 
Avaraga  fiva  words  to  tha  lina. 

CLOSING  DATE  FOR  COPY  IS  25TH  OF  THE  MONTH  PRECEDING  ISSUE. 


ADVERTISING — HOME  STUDY 


THE  ADVERTISING  MINDED  PRINTER 

makes  the  most  mon'‘y.  Many  printers  and 
advertising  men  have  graduated  from  this 
old  established  school.  Common  school 
education  sufficient.  Send  for  free  booklet 
outlining  home  study  course  and  require¬ 
ments.  PAGE-DAVIS  SCHOOL  OF  AD¬ 
VERTISING,  3601  Michigan  Avenue,  Dept. 
222-B,  Chicago. 


ADVERTISING  NOVELTIES 


TAKE  ORDERS  for  adv.  Mirrors,  Booklets, 
Key  Rings  and  Christmas  Cards.  From  50% 
profit  without  any  investment  to  you.  Let 
us  show  you  how.  Write  for  samples. 

Varick  Press,  Inc.,  39  W.  19th  St.,  N.  Y. 


AIR  CONDITIONING 


HUMIDIFYING— COOLING— DEHUMIDIFTING 

— ^write  for  illus.  pamphlet  entitled  “Air 
Conditioning  and  Humidity  Control.”  B. 
Offen  &  Co.,  608  S.  Dearborn  St.,  Chicago. 


ANNOUNCEMENTS 


WEDDING  ANNOUNCEMENTS  complete  in 
the  Plateless  Process.  American  grade  $2.75 
per  100.  Strathmore  $3.50  per  100.  Cata¬ 
logue  on  Request. 

American  Business  Card  Co. 

142-6  West  24th  St.  New  York,  N.  Y. 


en6!?^v6D  syvpflTHy  MOUPninG  capos  foldcps 

4'--  <  ■.  -  -  '  r.  (fC  i-' /.t ...  ..  -  s"  •- W,  I 


ART  ADVERTISING  CALENDARS 


SAFETY 

GAS  HEATERS 
ELECTRIC  HEATERS 
ELECTRIC  NEUTRALIZERS 
EXTENSION  DELIVERIES 

Write  for  circular. 

Advise  make  and  size  of  press. 

STATIC  ELIMINATOR  CO. 

239  Centre  St.  New  York 


ART  CUTS _ 

A  PARADE  OF  NEW  CUTS 

Just  off  the  press.  Send 
for  FREE  Supplement  B 
on  firm  letterhead.  Also 
208  page  catalog,  50  cents. 

THE  COMMERCIAL  CUT 
COMPANY 

20  Vesey  Street  New  York,  N.  Y. 


ART  WORK  AND  CUTS _ 

GUARANTEED  Photo  Engravings  Fast  24 
hr.  service.  Line  cuts  up  to  10  sq.  in.  $1 
unblocked,  $1.25  blocked.  Postpaid  when 
payment  comes  with  order.  This  is  honest 
representation.  Francis  Photo  Engr’g  Co., 
450  7th  Ave.,  New  York  City. _ 

QUALITY  photo  engravings  made  speedily; 
zinc  line  cuts  $1  for  10  sq.  in.;  Low  prices 
— zinc,  copper  halftones,  art  work;  Nation 
wide  serv.  Free  rate  card,  25  yrs.  exp. 
Riteway  Photo. Eng. Serv.,  1457  Bway.,  N.Y. 


OUR  1937  LINE  of  Calendars  for  printers 
is  now  ready.  Send  30c  for  samples  of  calen¬ 
dars  priced  at  $2.75  per  100,  net,  with  pads. 
Or,  write  for  circular  describing  complete 
line.  HENRY  TIRRILL  &  COMPANY,  Inc., 
Dept-  1,  1708  Delmar  Blvd.,  St.  Louis,  Mo. 


SUPERIOR  RULER'S  FLANNEL 

ALL  VIRGIN  WOOL 

Wovan  to  give  maximum  ink  absorption  and  fraa  flow. 

An  outstanding  value  at  $3.50  per  yard— width  34*'. 

THS  A.  DKEDOS  BUUNG  PSN  CO..  8S0  W.  Slat  STREET.  NEW  YORK 


Mr.  Printer — Have  you  a  piece  oj 
equipment  to  sell?  If  so,  use  our 
cUssifieJ  advertising  department. 
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THE  MILWAUKEE  J I 

BRONZER  ' 

Takes  a  wide  range  of  work  from 
small  to  large  presses  including 
offset  and  letterpress. 

Built  in  Sizes  17"  to  75" 
Performance  Guaranteed 
Write  for  prices  and  details 

C.  B.  HENSCHEL  MEG.  CO. 

P  225  W.  Mineral  St.  Milwaukee,  Wis.  ■ 
”  ARTISTIC  CUTTING  DIES 

FANCY  STEEL  RULE  DIES 

All  hard  steel.  For  Printers,  Box  Makers, 
Lithographers,  Greeting  Cards.  Prompt, 
efficient  service. 

WARREN  BROS.  INC. 


CUTALOG 
STOCK  CUTS 

Showing  thousands  of  ready 
made  cuts;  it  is  free;  write 
today. 

COBB  SHINN 
40  Jackson  Place 
Indianapolis  Indiana 


BRASS  RULE 


BRASS  RULE  manufacturers.  Modern  Print¬ 
ing  Plant  Furniture  &  Equipment.  “Over  40 
yrs.  mfg.  for  the  Trade.”  H.  Alfred  Hansen, 
610  Atlantic  Ave., Boston.  Tel.  Liberty  6264. 


156  Pearl  St.  Boston,  Mass. 


AUTOMATIC  TAPE  RULE 


BROTHER,  it’s  a  new  idea.  MODERNIZE 
YOUR  PAPER  CUTTER.  Speed,  Accuracy 
minus  yard  stick.  Easy  to  attach.  No  holes 
to  drill.  Low  Priced.  AGENTS  AND  PRINT- 
ERS  WRITE.  Accurate  Appliance  Co.,  3030 
Ran  Marino,  Los  Angeles. 


BOOKBINDERS’  EQUIPMENT 

P.  A.  JUUL  CO.,  302  Sheldon  St.,  Chicago, 
specializes  in  Punches  and  Dies,  Repair  and 
Recutting,  Paging  and  Numb.  Heads,  Per¬ 
forator  Dies  and  Overhauling  of  Bookbinders’ 
Machinery. 


_ BRONZING  MACHINES _ 

LONTKE  BRONZING  and  Dusting  Machines 
(Flat  bed  type)  built  in  sizes  from  20  to 
68  inches  wide,  connecting  with  Printing 
and  Offset  Presses.  Apply  Karl  Pauli  Corp., 
454  Broome  Street,  New  York,  N.  Y. 


BUNDLE  TYING  MACHINES 

IMPROVED  Bunn-Cross-Tying  Machine  ties 
labels,  circulars.  Ten  day  trial.  Write  for 
information.  Bunn  Company,  7605  Vin- 
cennes  Avenue,  Chicago. _ 


_ BUSINESS  CARDS _ 

45c  PER  M — weddings — 90c  per  100 
sets,  commencements,  name  cards,  etc. 


STITCHERS,  bought  and  sold,  repairing  and 
overha  II 1 1  MU' 

BRANDL  STITCHER  SERVICE 
212  W.  Hubbard  St.  Chicago,  Ill. 

BOOKS 

THE  MANUAL  OF  STEREOTYPING  —  A 


HEBREW  NEW  YEAR  CARDS.  Spencer 

Paper  Co.,  661  Broadway,  Brooklyn,  N.  Y. 

BUSINESS  OPPORTUNITIES 

FOR  SALE — 3-platen  press  Print  Shop. 
Paper  Cutter.  Good  assortment  of  type. 
Low  price.  Located  in  large  city  of  Western 
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THE  SPRINGFIELD  SHE^ 


Set  30c  Doz.  $1  Postpaid  E 

A  mighty  good  gauge  pin  of  the  ordi-  5 
nary  variety  at  a  very  reasonable  price.  = 

H.  H.  STRAIT  I 

Manufacturer  E 

9510  Milton  Ave.  Overland,  Mo.  S 


BUSINESS  OPPORTUNITIES 


OLD  ESTABLISHED  Printers  supply  house 
and  machine  shop,  large  western  city,  sell 
new  and  used  equipment,  good  stock,  $2000 
will  handle  fine  opportunity  for  quick  ac¬ 
tion.  Write  for  particulars.  Box  584, 
Graphic  Arts  Mo.,  608  S.  Dearborn,  Chgo. 

COMMERCIAL  PRINTING  PLANT,  central 
west  city,  wonderful  opportunity.  Diversi¬ 
fied  industries.  Now  doing  $40,000  gross 
business.  $22,500  will  buy  this  modern 
plant.  Terms.  Box  586,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


FOR  SALE — Small  job  plant  doing  good 
business.  $1450,  half  down.  Robert  Cox, 
731  Chester,  Birmingham,  Michigan. _ 

_ CALENDARS _ 

WHOLESALE  CALENDARS  &  FANS  FOR 
PRINTERS.  The  snappiest  line  in  America. 
Large  assortment  and  sizes  at  lowest  prices. 
Do  your  own  imprinting.  Send  25c  for  either 
set  of  samples.  Ford  Brothers,  1353  W. 
Harrison  St.,  Chicago,  Illinois. 

WHOLESALE  Calendars  to  printers.  Com¬ 
plete  line.  Do  your  own  imprinting.  Retail 
and  wholesale  prices  furnished  with  sam¬ 
ples.  FLEMING  CALENDAR  COMPANY, 
6539  Cottage  Grove  Ave.,  Chicago. 

PRINT  AND  SELL  CALENDARS,  fans,  nov¬ 
elties.  Good  profit.  Samples  30c  each  line. 
Bulletin  Free.  Herpubco,  Dillon,  S.  C. 


THE  IDEA  MART 

MATS  .  .  .  STEREOS 
ADVERTISING  SERVICES 
FOR  THE  PRINTER 

2619  N.  ASHLAI^D  AYB.,  CHICAGO 


For  f 
cutting  Mat 
Board,  Paper, 
Prints,  Leather 

_  Celluloid,  Sheet 

Rubber,  Fibre.  Packing,  ete.  i 

Duplicating  Gauge  and  Foot  Clamp.  Mounted  ^ 
on  Cutting  Board  in  two  sizes:  28x40"  and 
23x40". 

A  superior  Hand  Shear  for  large  and  small 
work.  Information  and  prices  on  request. 

THE  SHAWTER  CO. 

25-W.  Pleaaant  St..  Springfield,  Ohio 


CALENDAR  PADS 


1937  CALENDAR  PADS.  Sizes  from  1x1^ 
to  101/^x20.  In  Black  and  White,  India  Tint, 
Red  and  Black,  Brown  and  White;  Fish 
Pads,  3  Months-at-a-glance  Pads,  Gold 
Cover  Pads.  Write  for  Catalog. 

GOES  LITHOGRAPHING  COMPANY 
41  West  61st  Street,  Chicago.  58B  Park 
Place,  New  York  City,  N.  Y. 

THE  SULLIVAN  PRINTING  WORKS  Com- 
pany,  1058  Gilbert  Avenue,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment;  the  best  and  cheapest  on  the  market; 
write  for  sample  books  and  prices. 


CALENDAR  PADS  for  1937  now  ready.  58 
styles  and  sizes.  Write  for  catalog  and 
prices.  Wiebush  Calendar  Importing  Co., 
352  Broadway,  New  York,  N.  Y. 

CALENDAR  PADS  with  attractive  capes 
cost  no  more.  Catalog  free.  The  McCleery 
Co.,  Washington,  Iowa. 

CARDS  (RELIGIOUS) 

RELIGIOUS  CARDS  and  Folders,  Steel  En¬ 
graved  Acknowledgment  Cards,  Funeral  Car 
Signs,  Deed  Envelopes,  Prayer  Books,  Spirit¬ 
ual  Bouquets,  Auto  Car  Lists.  Solace  Art  Co., 
Inc.,  202-206  East  44  St.,  New  York  City. 

CARD  CASES 

LEATHERETTE  ADVERTISING,  low  as 
2%c,  with  your  ad.  Trial  order,  25  for 
$1  post  paid.  Schramm,  113  S.  Louise, 
Glendale,  Cal.  Samples  10c. 


Buy  Your 

PENCIL  AND  TYPEWRITER 

CARBON  PAPER 

from 

Rochester  Ribbon  &  Carbon  Co. 
Inc. 

98  Anderson  Ave.,  Rochester,  N.  Y. 
Write  for  our  Price  List 
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CELLULOID  INDEXES  IPR^TING  PLATES 

^  /A/  DNE^  UN  MORE  EHLERL 


Cellnloid  indexes  of  all  kinds, 
•izes  and  colors  in  stock  or  made 
to  jonr  specifications*  Send  for 
famples,  booklets  and  potations* 


CEL  U  DEX  CotiP  I  tBOOKLTM  ny 


CELLULOID  SPECIALTIES 

CALENDARS  —  RULERS  —  BUTTONS  — 
BADGES.  Pilgrim  Badge  &  Specialty  Co., 
303  Washington  St.,  Boston,  Mass. 

CHRISTMAS  CARDS 


SAVE  50%  by  ordering  Christmas  Cards 
now.  Special  Offer  June  and  July,  1  gauge 
parchment  french  fold,  4  colors,  1937 
Christmas  Cards,  assorted,  boxed  in  25’s. 
Reg.  Price  $15.  now  $7.50  per  M,  F.O.B. 
New  York.  Send  15c  for  samples.  Marano 
Printing  Co.,  2138-3rd  Ave.,  New  York. 


COMMENCEMENT  INVITATIONS 

COMMENCEMENT  INVITATIONS,  engraved 
complete,  printed  complete,  or  blank  stock 
only.  Also  other  engraved  stationery.  Sam¬ 
ples  with  discount  to  printers.  Siegrist  En¬ 
graving  Co.,  Hays  Bldg.,  Kansas  City,  Mo. 

COMMERCIAL  STOCK  CUTS 

STOCK  CUT  CATALOG  FREE 

100  page  Catalog  showing  over  3000  prac¬ 
tical  Stock  Cuts  will  be  sent  FREE  on  re¬ 
quest  to  printers  only.  Also  Supplement 
showing  Calendar  Plates  and  Borders.  Write 
to  California  Electrotype  Co.,  360  So.  Los 
Angeles  St..  Los  Angeles,  Calif. 

CLOSING  OUT  SALE  OF  CUTS 

Large  assortment  of  Business  Card  and 
House  Organ  Cuts  %"  wide  and  larger. 
Many  late  modernistic  desigjns.  Priced  as 
low  as  25c  each  in  certain  quantities. 

A.  C.  WILLIAMS 

30  N.  DEARBORN _ CHICAGO 

FREE;  TYPEPS  (Catalog  of  Stock  Cuts), 
Art  and  Commercial  designs  on  Copper 
Electros.  Use  firm  letterhead  when  request¬ 
ing.  Horace  P.  Brouillet  Syndicate,  30  E. 
Superior  St.,  Duluth,  Minnesota. 


An  page  booKIct  9x12' 
ju»t  off  die  press  and  printed  in 
three  colors. 

you,  Jftio  avoioMt 

SENT  FREE  UPON  REQUEST 


|DANVILLE  ■  ENGRAVING  •  COMPANY  DANVILLE 


COMPOUNDS 

"MIR-A-KEL"  a  guaranteed  compound 
that  does  prevent  offset,  sticking,  picking, 
and  mottling.  Let  us  convince  you.  Send 
for  free  sample.  PRINTING  INK  COM- 
POUND  CO.,  252  W.  29th  Street,  New  York. 


_ CORDS  AND  TASSELS _ 

G.  HELMUS  &  SON,  Inc.  Large  stock  al¬ 
ways  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request.  648  Broad- 
way.  New  York. _ 

CUTOUT  DIES,  DIE  CUTTING 


WM.  A.  FREEDMAN  Diecutters,  Hard  Rule 
used  exclusively.  Mounting,  Easels,  Finish¬ 
ing.  657 — 6th  Ave.,  New  York  City. 

CUTTING  DIES 

COLUMBIA 

STEEL  RULE  DIE  CORP. 

Mfrs.  of  fancy  steel  rule  cutting  dies.  Hard¬ 
est  steel  used  in  our  dies.  Same  day  service. 
270  Lafayette  St.,  New  York. 

CUTTING  DIES 
for  Printing-Press  work. 

Nothing  too  intricate. 

Bates  Die-Cutting  Co.,  St.  Paul,  Minn. 

TRINLER  STEEL  RULE  DIE  CO. 

Makers  of  Steel  Rule  Cutting  Dies.  All 
shapes  and  sizes,  for  soft  materials. 

310  East  4  th  St. _ Los  Angeles,  Calif. 

DECKLE  EDGING  MACHINES 
BENCH  TYPE  MACHINE,  moderately 
priced.  Send  for  circular.  Lester  &  Wasley 
Co.,  Box  4X,  Norwich,  Conn. _ 

DIE  MAKERS  (STEEL  RULE) 

S.  SINGER — Steel  Rule  Cutting  Dies  for 
paper,  cardboard  and  advertising  displays, 
greeting  cards,  die  cutting,  easels.  401  N. 
Broad  St.,  Philadelphia,  Pa. 
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MIEHLE  PRESSES  AND  FEEDERS 

4-0  Miehle,  spiral  gears,  Dexter  Feeder,  Extension  Delivery.  220  volt  D.  C.  Equipment. 
54>  Special  Miehle,  spiral  gears,  Dexter  Feeder.  220  volt  D.  C.  Equipment. 

Will  sell  in  running  order,  or  rebuilt,  f.o.b.  Chicago. 

AMERICAN  TYPE  FOUNDERS  SALES  CORPORATION 


519  WEST  MONROE  STREET 


CHICAGO 


EASELS 


CARDBOARD  EASELS  for  all  Display 
Signs.  Samples  and  prices  on  request. 
STAND  PAT  EASEL  CORPORATION,  66- 
68  Canal  St.,  Lyons,  New  York. _ 

_ EMPLOYMENT  AGENCY _ 

Graphic  Placement  Exchange 

■  HELP  supplied  to  PRINTERS 

161  W.  2Srd  St.  CH  3-8620  NEW  YORK 

_ ENGRAVED  STATIONERY _ 

ARTISTIC — Creative — Original  steel  and 
copper  plate  engraved  stationery  for  com¬ 
mercial  uses.  Adept  Engraving  Co.,  61 
Beekman  St.,  New  York. _ 

_ ENGRAVER’S  SUPPLIES _ 

ENGRAVED  copper  plates  made  into  keep¬ 
sakes,  trays,  etc.  Small  plates  mounted. 
Circular.  Brennan’s  Little  Copper  Shop, 
167  Avalon  Ave.,  Highland  Park,  Michigan. 

_ ENGRAVINGS _ 

SAVE  MONEY  ON  ENGRAVINGS— buy  di¬ 
rect  from  plant — line  work  10  sq.  in.  85c 
blocked — ^halftones  5  sq.  in.  zinc  $1.00, 
copper  $1.75.  Postage  prepaid — day  and 
night  plant.  ATLAS  PHOTO  ENGRAVING 
CO.,  560  Seventh  Ave.,  N.  Y.  C. 


Dispose  of  your  surplus  equipment  through 
un  ad  in  these  pages. 


BUY  DIRECT  •  NATIONAL  DISTRIBUTION 


60%  Commission  to  the  Trede 
10%  for  Cash  Parchases  .in  1000  lot 

500  Numbers.  WeddinE  Invitations.  Paneled 
Cards,  Envs.,  Commencements,  Birth  Anns., 
L  Brenner. Pres  Ordiiution.  Mournins  Cvds,  Tassels,  etc. 

DUSiNESS  CAROS  45c  PER  1M  NET  -  XMAS  CARO  BLANKS  ALSO 
ASSORTED  BOX  AT  CLOSEOUT  PRICES  -  HEBREW  NEW  YEAR  CARDS 
SPEOAL  OFFER  FOR  TRANSPORTATION  ON  REQUEST. 

BRENNER  PAPER  PRODUCTS,  Ihc.  26  W.  17tb  St.,  New  York 


ENVELOPES 


FREE  TO  N.  E.  PRINTERS  ONLY— Handv  1 
Envelope  Catalog  and  Price  List!  32  pages, 
chock-full  envelope  information;  helps  you 
close  envelope  orders  right  at  customer’s 
desk;  biggest  selling  help  ever  made  avail¬ 
able  to  printers.  Regular  price  $1.00— 
FREE  to  N.  E.  Printers.  General  Envelope 
Company,  Dept.  G,  100  Summer  St.,  Boston. 


CATALOGUE  ENVELOPES  —  Clasp  and 
string  and  button  attachments — all  special 
sizes  made  to  order — prompt  deliveries.  1 
Raywin  Envelope  Co.,  143  West  20th  St., 
New  York.  Chelsea  2-7075. _ 

ENVELOPE  PRINTING  PRESS  (Auto.) 

LIGHTNING  SPEED  Envelope  Press.  Sizes  . 
5  to  12 — 10,000  to  18,000  per  hour.  Repeat  \ 
orders  from  The  Public  Printer.  Post  Mfg. 
Works,  671  Diversey  Pkway,  Chicago. 

You  will  find  Albert  High  ton*  s  **Direct 
Advertising  and  the  PrinteP*  an  invaluablt 
book.  Price  only  $1.00  per  copy . 


Mounted  Type  H# 
Ready  to  Print 

(A^ITHOHDEaWE  PAY  RETURN 

POSTAGE  VIA  SPECIAL  DELIVERY 
SAME  DAY  ORDER  RECEIVED.. 


Wl 


AM 


EMORAVINO  CO- 
ELIZABETH  CITV^N.C 


The  Graphic  Arts  Monthly 


77 


DESIRABLE  EQUIPMENT 


Every  Machine  Rebuilt  and  Guaranteed 

Two  Miohle  Vertieals  Two  12x18  Craftsman  Kluge  Units 

Two  Kolly  B — One  Kelly  A  Six  Linotype  Maehines — All  Models 

Two  Miller  Highspeed  One  Duplex  Newspaper  Press 

One  Kelly  No.  2  One  Rosback  Rotary  Perforator 

II  Cleveland  Folders — B — E — 0  One  double  head  Brackett  stripping  machine 

I 141/2x22  C.&.P.  with  Feeder  One  Smythe  20"  Glueing  Machine  and  conveyor 

also  large  STOCK:  PAPER  CUTTERS— WIRE  STITCHERS— PERFORATORS— EMBOSSING 
MACHINES— RULING  MACHINES  —  PAPER  DRILLS  —  COMPLETE  LINE  BOOKBINDERS’ 
machinery. 

EASY  TERMS-5% 

HOFFMANN  MACHINERY  &  ENGRAVING  CO. 

413  LAFAYETTE  ST.,  NEW  YORK  CITY 


I 


EQUIPMENT  FOR  SALE 


EQUIPMENT  FOR  SALE 


S^PAGE  GOSS  COMET  and  Duplex  Angle 
Bar  Presses;  16-page  Hoe  Newspaper  Press; 
32-page  Goss  Straightline.  Miehle  Cylinder 
Presses,  all  sizes,  also  1/0  and  6/0  Two 
Colors.  Chandler  &  Price  rebuilt  Job  Presses, 
all  sizes;  Goldings  and  John  Thomsons; 
20x30  Cutter  and  Creaser;  Paper  Cutters, 
hand  lever  and  power;  Imposing  Surfaces; 
Double  Type  Cabinets;  Stereotype  equip¬ 
ment  of  any  description;  large  assortment 
of  Cylinder  and  Electrotype  Chases;  Offset 
Presses,  Transfer  Presses,  Offset  Proving 
Presses,  and  Graining  Machines.  Send  for 
current  list,  Thos.  W.  Hall  Co.,  120  West 
42nd  St.,  New  York. 

WOOD  TYPE  SORTS  FROM  STOCK?— YES! 

Wood*  Rule,  Reglet  &  Furniture, 

n  wwj*  Grain  Maple,  Cutting  Sticks, 
Tint  Blocks,  Varnishing  Blocks  —  Catalog! 

AMERICAN  WOOD  TYPE  MFG.  CO. 

60S  S.  Dearborn,  Chgo.  270  Lafayette,  N.  Y. 

ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses,  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotypes,  Inter¬ 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHINERY  EXCHANGE  INC. 
114  West  26th  Street,  New  York  City 

39x63"  IMP.  TABLE  iron  surface,  10x25 
Vandercook  Proof  Press  with  ink  attach. 
Latham  Stitcher  cap.  Rosback  *  Per  f. 

Chicago  Printers  Exchange 
121  W.  Harrison  St.  Chicago,  Ill. 


"Davidson” 

Rotary  Compensating  Perforator-Scorers 


KcUv  A3.  Na  I  and  2 
Michk  Vmical 
Millar  High  Speed 


Perforate-Score 
or  Slit 

Do  all  these  operations 
and  print  at  same  time 

Simple, 

<|uick  to  attach 

Write  lot  details 


All  Cylinders 
Miller  Simplex  and  Maioc 
Miehle  Horizontal 
Babcocks 


DaTidson  Perforator  Corp.,  7IS7  68th  Place,  Glendale,  N.  Y. 


SPECIAL  SALE 
NEW  6x9 

“IDEAL”  NO.  5  HAND  PRESSES 

While  they  last  $42.50 

Regular  Price  $75.00 

Stirrup  handle,  two  roller,  self-inking  press. 
Chases,  6x9  inches.  Weight  120  lbs.  Weight 
Box,  190  lbs.  (Shipped  in  original  cases.) 
CRAFTSMEN  MACHINERY  EXCHANGE 
50  Beekman  St.,  New  York,  N.  Y. 


26"  UNIVERSAL  gumming,  gluing,  varnish¬ 
ing  and  pasting  machine  for  paper  sheets 
irrespective  of  size  or  shape,  suitable  for  all 
cold  and  hot  glues  and  pastes.  Can  be  bought 
reasonable,  terms.  Nagel-Ryan  Co.,  Inc., 
4363  Woodward  Ave.,  Royal  Oak,  Mich. 


ilAddressing — Duplicating 

Stamping,  Sealing,  Folding  and  Mailing 
Machines,  Equipment  and  Supplies.  All 
Machines  rebuilt  and  guaranteed.  Mailers 
Equipt.  Co.,  565  Sixth  Ave.,  New  York. 


REBUILT  HARRIS  Automatic  Presses.  All 
models  and  sizes,  single  and  two  colors 
available.  Presses  converted  for  special¬ 
ties.  Several  sizes.  Offset  Presses  on  hand. 
Konecky  Bros.,  Inc.,  21  East  4th  St.,  N.  Y. 


MIEHLE  25x38,  hand  fed,  serial  11259,  two 
form  rollers,  complete  electric  equipment. 
Now  running  high  grade  halftone  work.  Make 
offer.  Box  1698,  Charleston,  W.  Va. 


The  M.  L.  Abrams  Co. 


• 

Complete  Printing  Plants 
—  BOUGHT  and  SOLD  — 

• 

Remanufaotured  Machinery 

1tfS9  Superior  Ave.,  Cleveland,  Ohio 
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FIRST  SEC  IF 

V  HOOD 


WHEN  PLANNING  TO 


We  have  at  this  time  a  iarge  stock  of  fim, 
rebuiit  in  our  own  shops  and  installed  whki 

AUTOMATICS 

1 —  style  “B”  Special  Kelly. 

2 —  Miehle  Vertiealt. 

I^^No  2  Kolly 

TWO  COLOR  MIEHLES  I — No.  4  Miehle  Automatic  Unit. 

Bed  Sizes  ▲  ■  o  u 

2—52x70  With  Crocs  or  Dexter  Feeders.  S  P  E  C I  A  * 

2—52x65  With  Cross  or  Dexter  Feeders.  ...  ^  Dexter  isd 

1—45x62  With  Cross  or  Dexter  Feeder.  like  new  and  pnced  ioiqi 


SINGLE  COLOR  MIEHLES 

2 — 51x74  With  Cross  or  Dexter  Feeder. 

1 —  51x68  Dexter  Feeder. 

2— 46x68  With  Feeders  or  Rouse  Lifts. 

3— 46x65  With  Feeders  or  Rouse  Lifts. 

1— 46x62  With  Rouse  Lift  or  Feeder. 

3 — 43x56  One  with  Upham  Color  Attachment. 

2— 39x53  With  or  Without  Feeders. 

2—35x50  With  Dexter  Feeders. 

2—29x41  With  or  Without  Feeders. 


F.  H.  A.  plan  of  purchatto 
Write,  phone  or  wire  ut  i 

HOOD.FAL 

Chicago  Oiflco  I 

608  S.  DEARBORN  ST.  t 

TeL  Harrison  5643 


_ EQUIPMENT  FOR  SALE 


RICH  &  WOLF,  INC. 

73  Beekman  St.,  New  York 
Dealer  in  Machinery  and  Equipment  for 
Printers,  Linotypers  and  Newspaper  Plants. 
Complete  plants  bought  and  sold. _ 

MACHINERY  AND  SUPPLIES 

Bought — Sold — Exchanged 
Shakun  Printing  Machinery  Co. 
_ 127  W.  24th  St.,  New  York _ 

FOR  SALE — Patterns,  tools,  jigs  and  dies 
for  making  4  styles  of  lead  cutters.  Proof 
presses,  line  gauges,  composing  sticks,  quoin 
keys,  mitering  machines.  Franks  Supply 
House,  1119  S.  St.  Louis  Ave.,  Chicago. 


CAMERA,  Robertson  all  metal,  20"x20", 
like  new,  complete  with  Cooke  lens.  Reason¬ 
able.  Owner  leaving  town.  716  W.  Indiana 
Ave.,  Philadelphia,  Pa.,  P.  Winters. 


HARRIS  OFFSET  PRESS— 22x34  S6L  with 
auction  feed.  Recently  rebuilt.  Hair  line 
register.  Send  for  sample  work.  Box  585, 
Oraphic  Arts  Mo.,  608  S.  Dearborn,  Chgo. 


FOR  SALE 

We  have  seven  36x48  Harris  Offset  Presses 
equipped  with  Pile  Deliveries.  These  ma¬ 
chines  carry  a  new  press  guarantee. 

One  practically  new  Directoplate  Dark  Room 
Precision  Camera,  size  30x30.  equipped  with 
Gaebel  Sealing  Device,  Zieze  lenz  and  120 
line  Circular  Screen. 

One  44"  Chandler  &.  Price  Automatic  Clamp 
Paper  Cutter  practically  new. 

ZARKIN  MACHINE  CO.,  INC. 

835  East  27th  Street  New  York,  N.  Y. 


EQUIPMENT  FOR  SALE 


FOR  SALE — 1  16x20  Webendorfer  Offset 
Press  with  Chain  Delivery,  1  No.  4  Miehle, 
automatic  unit.  Box  593,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 
ROTARY  PRESSES — 2—32  page  Cottrell 
Presses,  two  colors  each  side.  Untrimmed 
size  8%x12%".  A.  W.  ROBERTSON,  461 
Eighth  Ave.,  New  York  City. _ 

MILLER  Master  Speed  Presses  (6).  Write 
us  or  call — ^Yawman  and  Erbe  Mfg.  Co., 
1099  Jay  Street,  Rochester,  N.  Y. 


FOR  SALE 

Each  machine  thoroughly  rebuilt 
and  guaranteed.  Detailed  informa¬ 
tion  given  on  request. 
Miehle  Cylinder  Presses — all  sizes, 
single  and  2-color 
Miehle  Horizontal,  22"  x  28"  sheet 

Miehle  Pony  Dexter,  Swing  Back 
Feeder 

Simplex  Presses,  size  20"  x  26" 
Miller  High  Speed  and  Master 
Speed  Presses 
Cleveland  &  Baum  Folders 
20"  L.ontke  Bronzer 
44"  Sheridan  Die  Press 
Linotypes,  Models  5 — 8 — 14 
65"  Register  Table 
Rosback  Comb.  Punch  &  Perforator 

Many  Other  Items 
NORTHERN  MACHINE  WORKS 
Marshall  and  Jefferson  Streets 
Philadelphia,  Pa. 


equipment  see  hood-falco 

nt  r«asonably  priced  for  you  to  select  from.  All  modern  machines 
^ntes  to  perform  like  new.  Get  our  prices  today. 

PLATENS  POWER  PAPER  CUTTERS 

!5  S  t  p  Series*  • — 34"  Dexter  Automatic  Clamp. 

2r«fhman  Kluae.  Seybold— Model  lOZC.  Full  Automatic. 

cSli  Armory'  '“44"  Oswego  Automatic  Clamp. 

x22Liureitcs.  FOLDERS 

tionv  automatics  25x38  sheet. 

«  2  Dost  type.  Equipment  • — Model  “C”  Cleveland  I — Model  "B”  Cleveland. 

I— Model  289  Baum.  I— I89A— Dexter— 38x52. 

d  in  buying  our  equipment.  MISCELLANEOUS 

hintry  requirements.  KSdSl  clnWp?.”'- 

_  -  _  Model  8  Linotypes. 

IS  D  D  A.  T  I  ml  Monotype — Complete  dept. — equip. 

K  r  W  K  I  I  36"  Henschel— Flat  Bronzer. 

^  28"  Portland  Multiple  Punch. 

■  .n.  36"  Rosback  Power  Perforator. 

144  OLD  COLONY  AVE.  4  Boston  Wire  Stitchers. 

TBEET  South  Boston,  Mass.  Patent  Base  and  Hooks. 

Tel.  Sou.  3000  Berry  Paper  Drill,  5  Heads. 


MISCELLANEOUS 

Model  DSM  Intertype. 

Model  C  Intertype. 

Model  8  Linotypes. 

Monotype — Complete  dept. — equip. 

36"  Henschel — Flat  Bronzer. 

28"  Portland  Multiple  Punch. 

36"  Rosback  Power  Perforator. 

4  Boston  Wire  Stitchers. 

Patent  Base  and  Hooks. 

Berry  Paper  Drill,  5  Heads. 


_ EQUIPMENT  FOR  SALE _ 

REBUILT  10x15  C&P  PRESS  with  var. 
speed  AC  motor  $275.  D-4  Dupligraph  with 
feeder  and  AC  motors.  12x18  Craftsman 
Kluge  Unit.  12x18  NS  Miller  Unit  Miller 
Master-speed,  reasonable.  Box  598,  Graphic 
Arts  Mon.,  608  S.  Dearborn  St.,  Chicago. 
SINGLE  MAGAZINE  straight  matter  Inter¬ 
type  machine,  220  volts,  A.O.  electric  metal 
pot,  1  mold  and  1  font  8pt.  No.  2  matrices. 
$650.  cash.  Machine  located  in  South 
Dakota.  Box  595,  Graphic  Arts  Monthly, 

608  S.  Dearborn  St.,  Chicago. _ 

FOR  SALE:  One  62"  Miehle  press  Ser.  No. 
10600  equipped  with  extension  pile  deliv¬ 
ery.  With  or  without  automatic  feeder.  Box 
597,  Graphic  Arts  Monthly,  608  S.  Dear¬ 
born  St.,  Chicago. 


14x22  JOHN  THOMSON— Style  No.  5, 
heavy  duty.  14^x22  O  Sc  P  4  rollers, 
lountein.  15x21  Golding.  Write  for  list  of 
specials.  Standard  Printing  Machinery  Co., 
103  Greene  St.,  New  York. 

2-56"  MIEHLE  PERFECTORS.  A.  W. 
ROBERTSON,  461  Eighth  Ave.,  New  York. 

•  Pony  Miehle  with  Dexter  Swing  Back  * 

•  Feeder,  No.  2/0 — 43x56"  Miehle,  No.  4« 
,—29x41  Miehle,  12x18"  C&P  Crafts-, 
,  man  Kluge,  12x18"  C&P  Reg.  Kluge, 

•  40"  Sheridan,  32"  Diamond,  30"  Gem,  • 

•  25'/2"  Reliance,  19"  Advance,  14x22"  • 

•  Colts,  C&P  presses  and  misc.  equip.  ^ 

•  Printers  Machinery  Corporation  • 

•  414  So.  Clinton  St.  Chicago  • 


_ EQUIPMENT  FOR  SALE _ 

PRICES  REDUCED— HAMMOND  ROUT¬ 
ERS  AND  TYPE-HI  PLANERS  NOW  $79.50 

and  up.  Hammond  Machinery  Builders,  1612 
Douglas  Ave.,  Kalamazoo.  Michigan. _ 

OFFSET  PRESS,  complete  plate  making 
equipment,  Baum  folder,  Multicolor  Press. 
E.  G.  RYAN,  727  S.  Dearborn  St.,  Chicago. 

NEW  AND  REBUILT  Printing  Machinery. 
Printers  Supply  Co.,  Inc.,  100  West  2l8t 
St.,  New  York  City. _ 

A  BARGAIN — Miller  Saw  and  Casting  Box. 
Terms  if  desired.  R.  Richter,  P.O.  Box  471, 
Summit,  N.  J. _ 

MAGAZINES,  molds,  fonts,  spacebands,  lin¬ 
ers,  etc.,  new  and  used,  bought,  sold,  traded. 
Montgomery  &  Bacon,  Towanda,  Pa. 


FOR  SALE — 1  36x48  Single  Color  Harris 
Offset  Press.  Box  594,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. _ ■ 

MIEHLE,  No.  1,  38x52,  with  Dexter  auto¬ 
matic  feed,  4-rolIer.  Excellent  conditioii,  ■ 
13,000  series.  Roth,  S12  S.  8th,  St.  LotdiL 

Model  8  Linotype 

Seybold  50"  cutter;  Kluge  Craftsman; 
46"  Miehle;  Cleveland  Folder;  C&P 
presses;  Heidelberg;  Bindory  EquIpL; 
Monotype  &  Equipt. 


ABC 


MACHINERY  WORKS 

566  Randolph  St.,  Chicago. 
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REBUILT 

Printing  Machinery 

Linotypes  -  Intertypes  -  Monotypes 
Kellys  -  Verticals 
Job  Presses 

Paper  Cutters  -  Folders 
Wire  Stitchers  -  Perforators 
Composing  Room  Equipment 

Send  for  list  of  Linotype  Metriees 

PAYNE  &  WALSH 

CORPORATION 

180  L4ifayette  St.,  New  York  CAnal  6*6877 


_ EQUIPMENT  FOR  SALE _ 

TAaaDMIkIC  Printing  Eqpt.  Co. 
IVIVIrMMO705  S.  Dearborn,  Chicago 
REBUILT  AND  GUARANTEED  KLUGES, 
all  sizes  0  &  P  Presses,  Power  and  Lever 
Cutters.  28"  Portland  Power  Punch.  14x22 
Colts  Press  for  cutting.  Router  and  Jig  at¬ 
tachment  for  Miller  Saw.  Proof  Presses  $29. 

EVERYTHING  IN  PRINTERS  EQUIPMENT 
Machinery  and  Supplies,  Bought  and  Sold. 
PRINTERS  BARGAIN  HOUSE 
134  West  26th  St.,  New  York 

PRICED  FOR  QUICK  SALE — SAW  TRIM¬ 
MERS  CASTING  Boxes,  Routers,  Money- 
back  guarantee.  Terms.  Johnson  Roller 
Rack  Company,  Dept.  E.,  Kalamazoo,  Mich. 

36x48  HARRIS  OFFSET— 12x26  Platen 
Web  Kidder — Miehles  all  sizes — Stereotype 
and  Duplex  Presses.  Mason-Moore-Tracy, 
Inc.,  28  East  4th  St.,  New  York  City. 


WE  BUY  AND  SELL  Printing  Machinery. 
All  machines  rebuilt  in  our  own  shops  and 
guaranteed.  Plants  moved.  Rath  bun  &  Bird 
Co.,  85  Grand  St.,  New  York,  N.  Y. 


MULTICOLOR  AND  M24 

Printing  Presses,  Air  feeders  and  continuous 
feeders.  Sales,  Parts,  Service.  B.  Verner  & 
Co.,  298  Broadway,  New  York  City. 


OFFSET  PHOTOGRAPHIC,  photo  engrav¬ 
ing,  electrot3i)ing,  stereotyping  equipment, 
complete  plant  or  any  part.  Miles  Machin¬ 
ery  Co.,  18  East  16th  St.,  New  York  City. 


LUDLOW  MATS,  18,  24,  30,  36,  42  Bodoni 
LighL  Furnish  proofs  on  all  fonts — 50% 
off  lisL  Oaner  Linotype  Craftsmen,  305  E. 
45th  St.,  New  York  City. 


“20  Years’  Praetical  Experienee” 

FOR  SAIE  —  REBUlir 

Linotypes  and  Intertypes 

GUARANTEED  LIKE  NEW 

New  and  Used  Magazines,  Reid  Racks,  Mats, 
Monomelts,  Margaeh  Feeders,  Saws,  PrssI 
Presses.  Cabinets,  Motors. 

New  Parts  for  Typesetting  Machines  | 

Linotype  Maintenance  Co. 

174  Lafayette  St.,  NEW  YORK  Canal  6-0241 


_ EQUIPMENT  FOR  SALE 

FOR  SALE — Kelly  B  Press.  In  first  da* 
condition.  Can  be  seen  running  in  Nev 
York.  No  dealers.  Box  587,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


PLANTS  BOUOH’-SOIB  iiouidaibi 

Midwest  Printers’  Machinery  Works,  610 
Federal  St.,  Chicago,  Ill. 

REBUILT  Model  No.  5  Linotype.  Complete, 
guaranteed.  Printers  Supply  Co.,  Inc.,  100 
West  2l8t  St.,  New  York  City. 

2  GALE  CHECK  IMPRINTING  MACHINES. 
A.  W.  ROBERTSON,  461  Eighth  Ave.,  New 
York  City. _ 

FOR  SALE — 1  14x20  Webendorfer  Offset 
Press.  Box  592,  Graphic  Arts  Monthly,  608 
S.  Dearborn  St.,  Chicago. 

_ FANS _ 

FANS  for  Printers,  Blank  or  Printed.  Sam¬ 
ples  50c.  Robert  Maltz,  Towanda,  Pa. 


BARGAINS  in  1 

REBUILT  MACHINES 

Miehle  Automatic  Units  with  Dexter 
Suction  Feeders,  inciuding  Pony, 
No.  4  and  No.  00  sizes. 

Duplex  smd  Goss  Comet  Flatbed  Web 
Perfecting  Presses. 

Ccttreil  Sheet  Feed  Rotary  Preti 
(Single-Coior)  with  Cross  Feeder. 
Dexter  Folders  and  Feeders  Including 
Wire-Stitcher-Foider  Unit. 

No.  289  Baum  Foider  Units. 

Large  Stock  other  items. 

We  offer  the  FHA  Modernization  Credit 
Plan  with  low  rate  financing  up  to 
five  years. 

DODSON  PRINTERS  SUPPLY  CO. 
229-235  Pryor  St.,  S.W.  Atlanta,  Ga. 
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NEW  QUINTUPLET  SUCTION-FED  BAUM  FOLDER 

5  Folds  in  1  operation 

15,000  operations 
an  hour 

Accuracy  Unexcelled 


Priced  Low — Easy  Terms 


RUSSELL  ERNEST  BAUM 

6X3  Chestnut  St.  Philadelphia 


_ FOLDING  MACHINES _ 

FOLDING  MACHINES,  all  makes,  rebuilt, 
guaranteed,  low  prices.  J.  L.  Paul,  608  S. 
Dearborn  St.,  Chicago. _ 

FOUNTAIN  DIVIDERS 

ROBERT  R.  PAGE,  manufacturer  of  Page 
Fountain  Dividers  and  Paragon  Folding 
Magnifiers.  Send  for  descriptive  literature. 
225  E.  24th  St.,  New  York. _ 


GLASSINE  AND  CELLOPHANE 
_ ENVELOPES _ 

ENVELOPES  AND  BAGS 

Free  Demonstration  Folder  on  Request 
Mason  Envelope  Co.,  646  Broadway,  N.Y. 

GOLD  AND  METALLIC  INKS 


_ INVISIBLE  INK _ 

INVISIBLE  INK  offers  big  profits  to  adver¬ 
tising  printers  who  know  how  to  create  and 
sell  ideas.  For  samples  and  complete  infor¬ 
mation,  write  today  to  MAGINK  LABORA¬ 
TORIES,  608  S.  Dearborn  St.,  Chicago. 

KELLY  PRESS  SPECIALISTS 
AUTHORIZED^ 

KELLY  PRESS  SERVICE 

Parts  -  Maintananca  -  Moving 

Woerner  &  Nelson,  Inc. 

380  Canal  St.  -  Naw  York,  N.  Y. 
Walker  S-8960-61 


MAROHN  METALLIC  INKS  will  not  rub 
off — can  be  used  on  almost  any  grade  of 
paper.  Write  for  samples.  Marohn  Chem¬ 
ical  Co.,  1628  N.  Franklin  PI.,  Milwaukee. 


_ GRIPPERS _ 

CASPER  GRIPPERS  banish  strings  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  347  Bangor  Bldg.,  Cleveland,  0. 


LABELS 


- - ^  FOR  THl  TRADE  - 

FAITHFUL  SERVICE  FOR  OYER  40  YEARS 


PRINTED 

EMBOSSED 


LABGLS 


^ENCIUVED 

k-METAL- 


JOHN  HORN.  637  TENTH  A/ENEW  YORK  CITY 


_ GUMMED  TAPE _ 

SPECIAL  OFFER— 10  Rolls  1%"  35  lb. 
500  feet  to  roll  Gummed  Tape  and  Printing 
complete  $4.25.  Samples  on  request.  Hick- 
ling  &  Weiner  Co.,  461  Eighth  Ave.,  New 
York  City.  Phone  Bryant  9-5000. 


Miehle  5/0  Press,  bed  size  46x65"  serial 
number  over  10,000,  rebuilt  like  new. 

Miehle  No.  4  Press,  bed  size  29x41",  4 
roller  press. 

Complete  Information  and  prices  furnished 
on  request. 

3.  D.  HENNIGAN  CO. 

551  Fulton  St.  Chicago,  HI. 


LINOTYPE  PARTS  AND  SUPPLIES 


LINOTYPE  supply  parts  and  accessories. 
Rebuilt  Linotype,  Intertype  and  Printing 
Machinery.  The  F.  H.  Stevens  Tyi)e  Co., 
Boston,  Mass.  Tel.  Liberty  8975. 


LIIIERS-1<^«c» 

•  For  Linotype  and  Intertype 

SBND  FOB  GATAIX>0 

REID  BROTHERS  CO.,  INC. 

BETBBLT,  MASSACHUSBTT8 
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LINOTYPES 

INTERTYPES 

MONOTYPES 

and 

REBUILT  PRINTING  MACHINERY 

Monomelts,  Proof  Presses,  Magazines,  Molds, 
Racks,  Ete.  Composing  Room  Equipment. 

Paper  Cutters  —  Punch  Presses — Stitchers — Saws 
Job  Presses 

Parts  For  All  Typesetting  Machines 

LINOTYPE  SUPPLY  CO. 

86  WALKER  ST.  NEW  YORK 

Tel.  CAnal  6-0916— 0917 


_ MATRIX  ENGRAVERS _ 

MATRICES  specially  engraved  for  use  on 
all  makes  of  typesetting  and  type  making 
machines,  including  typa  faces,  ornaments, 
trade  marks,  etc.  We  carry  no  stock.  Send 
proof  or  sketch  for  quotation.  Wiebking 
Engrraving  Co.,  1133  Newport  Ave.,  Chicago. 

MATS — TYPE  MAKING 

MATS  made  for  Monotype,  Thompson  and 
all  regular  Type  Foundry  Machines.  C.  L. 
Hochstadt,  1849  N.  Halsted  St.,  Chicago. 
Tel.  DIVersey  7226. _ 


_ MENU  COVERS _ 

I  MENU  COVERS  I 

Mfgr.  of  complete  line  of  Menu  Covers.  I 
Send  for  circular  and  Price  List.  I 

SANITARY  MENU  COVER  CO.  I 
910  W.  Van  Buren  St. _ CHICAGO! 

MIEHLE  VERTICAL  &  HORIZONTAL 

_ SERVICE _ 

REPAIRING,  Overhauling,  Rebuilding,  In¬ 
stallations.  Our  13  years’  knowledge  of  the 
Miehle  Vertical  is  your  insurance  ot  etllcient 
workmanship.  Freeland  &  Mclver,  Special- 
ists,  121  Fulton  St.,  N.  Y.  Beekman  3-1870. 

MILLER  FEEDER.  PARTS  AND  SERVICE 
PIN  NOW  &  CO.,  Printers  Machinists.  Re¬ 
built  Presses,  cutters.  Miller  feeders  and 
units.  C.  &  P.  and  Miller  equipment  parts 
in  stock.  298  Broadway,  New  York  City. 

MISCELLANEOUS 

_ See  Pape  88 _ 

NOVELTY  BARGAINS  FOR  PRINTERS 
1,000  Bond  Letterheads,  20,  8%xll.$  .66 


1,000  Bond  Envelopes,  4x7  % .  1.60 

1,000  Modernistic  Blotters,  3^x6%.  1.60 
1,000  Lithographed  Blotters,  3V4x6V4  2.60 
1,000  Odd  Size  Envelopes  up  from. . .  .60 

1,000  Futuristic  Broadsides  . . .' .  3.00 

1,000  Colored  Bridge  Pad  Covers. . . .  1.60 


Save  20%  or  more  on  many  paper  needs. 
Bulletin  Free!  Liberal  Samples  26c. 
FANTUS,  626  S.  Dearborn  '  St.,  Chicago 


NUMBERING  MACHINES 


NUMBERING  MACHINES — We  have  48  ma¬ 
chines  that  number  from  0  to  60,  for  use  in 
printing  pari-mutuel  tickets.  If  interested, 
write  Stanley  Printing  Co.,  Tenth  and  Mar¬ 
ket  Sts.,  Camden,  N.  J.  _ 


NUMBERING  MACHINES  REPAIRED 

NUMBERING  MACHINES  and  Counters,  all 
makes,  overhauled,  repaired,  satisfaction 
guaranteed.  $1.50  minimum.  Munzey  Ma¬ 
chine  Co.,  500  E.  Pico  St.,  Los  Angeles,  Cal. 


NUMBERING  MACHINE  SERVICE 


Numbering  Machine  Manual  [ 

Key  to  all  numbering  problems.  De-  > 
scribes  labor  saving  and  speed  produc-  > 
tion  methods.  How  to  take  apart,  re-  | 
pair,  clean,  assemble,  etc.,  all  makes,  f 
Profusely  illustrated.  Price  $1.60.  ? 

NUMBERING  MACHINE  SALES  I 
&  SERVICE  I 

1340  New  York  Ave.  Washington,  D.  C.  | 
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The  New  Ever  Ready  19  Inch  LEVER 
PAPER  CUTTER  with  Finger  Gau^e 


Constructed  with  the  best 
materials  obtainable  so  as 
to  insure  a  sturdy  and  dur¬ 
able  machine. 

Contains  many  features 
such  as  safety  catch,  en¬ 
closed  waste  paper  recep¬ 
tacle,  inserted  brass  rules, 
ete. 


Manufactured  by 

EVER  READY  MACHINISTS.  INC. 

10  PECK  SLIP  NEW  YORK  CITY 

BEekman  S-8422 


PADDINU  KKtaata 


new  Perfect  pads  now  easy!  Abolish 
makeshift  weights,  save  space,  speed  de¬ 
liveries.  Practical  jogging  and  clamping  de¬ 
sign.  Holds  3M  8%xll  sheets — up  to  7500 
smailer  size.  Shipping  weight,  13  lbs.  Price 
$4  85  cash  with  order,  F.O.B.  New  Ro¬ 
chelle,  N.  Y.  Jog-O-Pad  Co. 


paneled  announcement 

CARDS 


Do  not  be  misled  by  prices  advertised 
by  our  competitors. 

Quality  of  our  merchandise  cannot  be  under¬ 
sold.  We  are  manufacturers  and  distribu¬ 
tors  of  Hot  Plate  Paneled  Cards,  informals 
and  Wedding  Invitation  Blanks,  Vellum 
Cards,  and  envelopes  in  all  sizes  carried  in 
stock.  Let  us  send  samples  and  price  lists 
of  our  pure  White  Vellum  stock.  Our  prices 
are  known  to  be  the  best  obtainable. 

MANHATTAN  TRADING  CO. 

107  W.  24th  St.,  New  York 


PATENT  ATTORNEY 


Patents  Xrade  Marks  Copyrights 

EARL  D.  RADER 

PATENT  ATTORNEY 
Specializing  in  the  Graphie  Arts  Industries 
420  Lexington  Ave. 
Mohawk  4-4075  New  York 


SCOOP 

1000  Genuine  Gillette 
Makeready  Knives 

Regular  ||OW 

$1.00  S8c 

Value  Postage  Paid 

HALF  MILLION  DOLLAR 
MACHINERY  SALE 

H^rifc  for  Bargain  Broadside 

THE  TURNER  TYPE  FOUNDERS  CO. 

1723  East  22nd  St.  Cleveland,  O. 


PHOTO  LITH  &  ENGRAVERS  EQUIPMENT 
MANUFACTURERS  of: 

Negative  Collodion — Stripping  Collodion — 
Rubber  Stripping  Solution — Cold  Top  En¬ 
amel — Type  Wash. 

COMPLETE  EQUIPMENT  and  SUPPLIES  for: 

Photo  Lithographers — Photo  Engravers — 
Printers — Electrotypers — Artists.  We  buy 
and  sell  new  and  used  equipment. 

E.  H.  WALKER  SUPPLY  CO. 

Printcraft  Building  —  Washington,  D.  C. 


POSITION  WANTED 


PRI NTI  NG'BOOKBI  NDI NG  Machinery  Sales¬ 
man  with  complete  office  wants  position  or 
agency.  Large  following  in  entire  East, 
South  and  Middle  West.  Box  596,  Graphic 
Arts  Monthly,  608  S.  Dearborn  St.,  Chicago. 


PRESSROOM  EQUIPMENT 


PRACTICALLY  no  make-ready,  if  you  use 
the  UNIVERSAL  BLANKET,  for  cylinders 
and  platens.  Lowest  prices.  National  Spe- 
cialty  Co.,  1553  W.  Madison,  Chicago,  HI. 
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_ PRINTERS’  MACHINISTS _ 

PRINTERS’  and  Bookbinders’  Machinists. 
Specialists  in  repairing,  rebuilding  and  mov¬ 
ing.  Second  hand  equip,  bought  and  sold. 
Eastern  Machine  Co.,  830  Atlantic,  Boston. 


PRINTERS’  SPECIALTIES 


BORDERED  STATIONERY  in  fancy  boxes 
and  cabinets,  paneled  cards,  mourning  sta¬ 
tionery,  sympathy  cards,  menu  and  display 
cards.  Price  tickets,  calendar  backs.  For 
samples  send  25c  in  stamps. 

R.  Marchetti  &  Bro.  Co.,  44  Bond  St.,  N.  Y. 

ROLLERS 

I  IT  DC  All  NEW  Composition 
w  L«  L«  Ci  lx  O  Satisfaction  Guaranteed 
Sets  (3)  8  X  12.... $2.50 

3-10  X  15 . $4.50  3-12  x  18 . $6.00 

Return  Charges  Paid  Until  July  15,  1936 
Send  cores  with  order.  Boxes  50c  extra. 
FAULTLESS  ROLLER  COMPANY 
108  Palmetto  St. _ Montgomery,  Ala. 

RUBBER  PLATE  EQUIPMENT 

H.H.H.  ELECTRO-HYDRAULIC  Vulcanizer 
and  our  proven  methods  insure  precision 
rubber  plates.  H.  H.  Heinrich,  Inc.,  200 
Varick  St.,  New  York. _ _ 

RUBBER  STAMPS 

Rubber  stampc 

BADEN  MANUFACTURING  CO.^ 

Rubber  Stamps  In  all  languages —  Wlw 
English.  Russian,  Jewish.  Polish. 

Greek.  Trade  discount  aliowed. 

108  Bowery  New  York  City 

RUBBER  STAMPS — 15c  1st  line.  Add’l  line 
12c.  Resell  for  40c  a  line.  Free  lit.  Pauling 
Stamp  Works,  6450-B  Kenwood,  Chicago. 


IAYLOR.MADE  RULE6and  12  point 

column  rule,  tapered,  will  not  work 
up  in  press.  Send  today  for  17  strips 
24-inch  or  20  strips  20-inch  6  pt.; 
10  strips  24-inch  or  12  strips  20-inch 
12  pt.  $3.50  with  order  or  C.  O.  D. 
Leads  and  slugs  at  1 3c  in  30  lb.  lots. 
•  Catahgof  560  faces  of  "Taylor-Made” 
hand- finished  rules  sent  on  request. 

W.  E.  TAYLOR  CO.,  209  W.38th  SL  N.Y. 


_ SALESBOOKS _ 

TAKE  ORDERS  for  Salesbooks,  Cafe 
Checks,  etc.  Extensive  superior  line;  quick 
service.  Easy  plan;  fine  samples.  Liberal 
discounts  to  responsible  printers.  Adams 
Bros.  Factory,  Topeka,  Sana. 


BALL  BEHmit 


PERFMIOBS 


The  DEMOCRAT  PRINTING  CO.,  Maditon, 
Wisconsin,  writes  under  date  of  February  21 
1936: 

“After  using  your  perforators  sine* 
1931,  we  purchased  three  of  the  nev 
"Cowan’’  Ball  Bearing  Perforators  for 
our  Miehle  Verticals.  After  using  them 
a  short  time  we  bought  your  equipment 
for  two  new  Miller  presses,  one  ol 
which  isn’t  even  erected.  The  reason  b 
obvious — your  simple  little  devices  art 
worth  their  weight  in  gold,  and  yon 
may  tell  any  printer  we  said  so.  I  a^ 
tually  believe  that  in  our  plant  your 
perforators  pay  for  themselves  every 
thirty  days.’’ 

Morgan"  Expansion"  Roller'  Truck  Co. 

P.  O.  Box  216  Hollywood,  Calif, 

_ SALESMEN  WANTED _ 

SALESMEN — Three  new  necessities  for 
printers.  Box  No.  532,  Graphic  Arts  Month¬ 
ly,  608  S.  Dearborn  St.,  Chicago. 

SAWS  FILED 

SAW,  CUTTER  AND  KNIFE  SHARPENING, 
J.  J.  SOUTHWICK 
Box  976 

FRESNO,  CALIF. 


SAWS  SWAGED  AND  FILED 

LET  EMPIRE  TYPE  FOUNDRY,  Delevu, 
N.  Y.,  mechanically  swage  and  mechanically 
file  your  saws.  Piling  75c,  swaging  25f, 
plus  return  postage.  Free  shipping  con¬ 
tainer  for  the  asking. 

_ SCHOOLS _ 

LEARN  LINOTYPE — Home  study  or  at 
school.  World’s  best  system.  Free  catalofot. 
Easy  terms.  Milo  Bennett  School,  Maumee,  0. 


PUMICE  SOAP.  Medium,  coarse,  very  fine 
Guaranteed  quality  and  price.  Write  for 
samples.  Anchor  Core  Economy  Soap  Co-> 
329  S.  Wood  St.,  Chicago. 


•i:  , 

I  monotype 
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I  j  MONOTYPE 

P.-Dosition  Molds  restored  to  Paper  Height. 
CO"  parts  and  ACCESSORIES 

monotype  machine  service  CO. 

Jp  612  w.  Lake  St. _ CMciQO,  III. 

y  STAMPS 

WANTED:  United  States  or  foreign  collec- 
iM  'i  tinns  for  Auction  Sales.  Will  buy  or  make 
?  I  Si  advances.  J.  W.  SCOTT.  236  W. 
*■  55th  St.,  New  York. _ 

!  STEEL  RULE  CUTTING  DIES 

IM  '  - - - - 

ev  H.  V.  THAYER  STUDIO 

tor  ‘  Makers  of  novelty  steel  rule  cutting  dies  for 
SB  printing  presses,  die  cutting  and  chipboard 

iBt  ■  easel  mfg.  17  years’  experience  guarantees 
of  I  satisfaction.  1220  Maple  Ave.,  Los  An¬ 
il  geles,  Calif. _ 

I.  FENSTER  &  SONS,  INC.  Fancy  Steel 
Rule  Cutting  Dies  for  Paper,  Cardboard, 
^  Greeting  Cards,  etc.  Accuracy  guaranteed, 

w  42  Bond  St.,  New  York. _ 

^  WM.  PAPKE  &  SON.  Dies  for  printers, 
lithographers,  box  makers,  novelty  manu- 
0  facturers.  Write  us.  434  Elm  St.,  Cin- 
'  cinnati,  Ohio.  _ 

If,  •  ~  •  ■  - 

STEREOTYPE  EQUIPMENT 

STEREO-MASTER  casting  boxes,  mat  roll- 
;  crs,  saws,  Economy  and  Heavy  Duty.  With 
or  without  gas  or  electricity.  Write  for  circu¬ 
lar.  Northwest  Type  Foundry.  Minneapolis. 

STOCK  CUTS 

i.  BUSINESS  CARD  CUT  Special — New  series 

4  for  $1.  Just  the  thing  to  pep  up  summer 
business.  Catalog  free.  F.  W.  Riess,  501 
Arch  St.,  Philadelphia. 


PLATE  MAKING  EQUIPMENT  FOR  OFFSET 

P'ull  equipment  for  making  offset  plates  at  lowest 
prices  in  the  country.  A  host  of  satisfied  users 
testifies  to  the  economy  and  efficiency  of  our 
machinery.  When  thinking  of  installing  cameras, 
vacuum  frames,  whirlers,  layout  tables,  etc.,  for 
offset  or  photo-engraving  you  owe  it  to  your¬ 
selves  to  get  in  touch  with  us. 

MILES  MACHINERY  COMPANY 
I8G  East  16th  St.  New  York  City 

New  and  rebuilt  equipment  for  Offset,  Photo- 
Engraving.  Electrotyping,  and  Stereotyping. 

TAGS 

SALESMEN:  Sell  complete  line  of  tags  to 
users  in  local  territory  for  a  manufacturer 
on  commission  basis.  Prefer  man  now’  sell¬ 
ing  one  or  several  allied  lines.  Tell  us  what 
you  sell,  give  experience  and  references. 
Keener  Manufacturing  Co.,  Lancaster,  Pa. 

TYPE  MOLDS 

MOLDS  for  typemaking  machines,  all  kinds, 
made  or  repaired.  Phil  Nuernberger,  Type 
Founders  Efigineer,  655  S.  Wells  St.,  Chgo. 


WE  USE  REG.  FOUNDRY  TYPE  METAL. 

4  FTS.  6  PT.  COPP.  PLATE,  1-2-3-4,  $2 
4  FTS.  12  PT.  COPP.  PLATE  GOTH,  $2.50 
OVER  100  TYPE  FACES 
6  PT.,  COMPLETE  FT.,  25A-50a,  $1.25 
8  PT.,  COMPLETE  FT.,  25A-50a,  $1.65 
10  PT.,  COMPLETE  FT.,  25A-50a,  $2.60 
12  PT.,  COMPLETE  FT.,  25A-50a,  $3.30 
14  to  72  PT,  PRICES  ON  REQUEST. 
TYPE  CATALOG  FREE,  DEPT.  9,  RULEX 
TYPE  CORP.,549  S.  WELLS  ST.,  CHICAGO 

TEN  POINT  CENTURY  body  type  35c  per 
pound;  Stymie,  Cheltenham,  Kabel  40c  per 
pound.  Get  free  catalogue.  Studebaker  Type 
Co.,  117  N.  Emporia,  Wichita,  Kansas. 


PLYMOUTH  KNIFE  GRINDER 


STRIP  MATERIAL 


LEADS  AND  SLUGS  twelve  cents  per  pound 
in  lots  totaling  one  hundred  or  more  pounds 
delivered  freight  prepaid  to  any  rail  freight 
station  in  the  United  States.  Elrod  cast 
from  Linotype  metal.  Terms  net  cash  with 
order.  Write  for  chart  showing  over  one 
hundred  hand  finished  rule  faces  from  two 
through  thirty-six  point.  Dealers  w’anted. 
Stripfounders,  512  Sherman  St.,  Chicago. 
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Sans  Serif  No.  329  or  Sans  Serif  No.  330 
6  Pt.  12  A- 25  a  .60  lOPt.  12A.25a  $1.30 
8Pt.  "  *•  -  ••  ••  .80  12  Pt.  ”  ••  .  ••  "  $1.65 
1  Font  of  each  size  329  or  330  (4  Fonb)  $4.00 
14Pt.  10A.20a$1.75  18Pt.6  A-12a  $1.80 
24  Pt.  5  A  .  8  a  $1 .85  1  Ft.  of  each  (3  Fts.)  $5.00 
HAASE  TYPE  FOUNDRY 
881 5  N.  Racine  Ave.  Chicaflo.  III. 


_ WANTED _ 

WANTED — Harris  offset  pre.ss,  about  22x34. 
Will  trade  in  Premier  automatic  flat  bed, 
24x28,  with  Dexter  feeder,  extension  deliv¬ 
ery.  Perfect  condition.  Pay  cash  difference. 
Box  588,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago. 


V/ANTED — .\ny  kind  of  printing  machinery. 
Will  pay  highest  prices.  Box  564,  Graphic 
Arts  Monthly,  608  S.  Dearborn  St.,  Chicago. 


WE  BUY  used  numbering  machines,  any 
condition.  Printers  Supply  Co.,  Inc.,  100 
West  2l8t  Street,  New  York. 


ROUTER,  Beveler,  Saw  Table.  Box  No. 
550,  Graphic  Arts  Monthly,  608  S.  Dear¬ 
born  St.,  Chicago. 


WE  BUY  FOR  CASH— 


Holiday  Merchandise,  Pictures,  ^  Novelties, 
Post  Cards,  Blotters,  Envelopes,  Discontinued 
Lines,  Paper  Stocks,  Books,  Sheet  Music,  Pre¬ 
miums,  Overruns,  Calendars  or  merchandise 
which  may  be  difficult  to  dispose.  Submit 
samples  and  quantities  for  prompt  considera¬ 
tion  and  Spot  Cash  offer.  Quick  Action. 

ERNEST  FANTUS  CO. 

525  S.  Dearborn  Street  Chieago,  Ill. 


A  COPY  of  “Finishing  the  Printed  Job,”  by 
Robert  F.  Salade.  Please  quote  price  anil 
condition  of  book.  Box  590,  Graphic  .trts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 

WANTED:  14x22  Colts  Armory,  28x40 
Babcock,  and  36x49  newspaper  folder.  UNI¬ 
VERSAL  SPECIALTIES  CORPORATION, 
Cleveland,  Ohio. 


PRESS  Numbering  Machines,  and  ^ 

others — forward  or  backward.  Send  full  de¬ 
scription,  proof-  and  price.  Box  599,  i 

Graphic  Arts  Mo.,  608  S.  Dearborn  St.,  Chi,  [ 

"  t 

BERRY  Paper  Lift  wanted  for  65"  Miehle  | 
Press.  Box  591,  Graphic  Arts  Monthly,  608  { 

S.  Dearborn  St.,  Chicago.  ' 


WANTED  TO  BUY— No.  2  Kelly  press,  j 
Quote  price  and  serial  number.  Post  Office  . 
Box  28,  Madison  Sq.  Sta.,  New  York  Citj’. 


In  Coils  or  on  Spools] 

SPECIFY 

PRENTISS 

STITCHING  WIRE 

Sold  By  Leading  Dealers  Everywhere 


WIRE  for  stitching  —  Uniform  gauge  — 
proper  temper  —  Quality  guaranteed.  The 
Seneca  Wire  &  Mfg.  Co.,  Fostoria,  Ohio. 


une 
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Photo  Engravers 
Eureka  Top  Coat  Enamel 

Selves  That  Problem  for  You 

Let  Us  Show  You  Hew 

Only  $5  Per  Gallon 

HEWES  GOTHAM  CO. 

520  w.  47th  St.  Hew  Yert 


MR.  PRINTER  .  .  . 

Remit  with  order  and  we  will  send  you  a  trial 
order.  Postpaid.  One  trial  lot  to  a  customer. 
1  ib.  each  of  Job,  Bond,  Halftone, 
Utility  and  Magazine 
Black— 5  lbs.  for  S2.00 

(50c  additional  beyond  5th  Zone) 

VAVRA-FREY  INK  CO. 

312  Union  Park  Court  Chicago,  III. 


WOOD  TYPE 


MISCELLANEOUS 


empire  wood  TYPE&ENG'G  CO. 

252  Water  St.,  New  York  City 
Large  discounts  on  fonts — sorts  of  any  face 
sold  at  font  prices  or  loaned.  Fast  Service. 
.\n.v  style  character  duplicated  for  of 
font  prices — Ask  for  new  price  list. _ 

PRINTERS— Buy  your  wood  type  direct 
from  manufacturer.  Full  line  Gothics,  etc. 
Write  for  LIBERAL  DISCOUNTS  and  CAT¬ 
ALOG. 

GLOBE  WOOD  TYPE  CO. 

2704  N.  Front  St.,  Philadelphia,  Pa. 


MISCELLANEOUS 


THE  SENSATION  OF  1936 

The  New  Scripps  Power  Mitering  Machine. 
One  of  the  most  complete,  compact  ma¬ 
chines  yet  devised.  Designed  for  high  speed 
production,  efficient,  accurate  and  the  price 
is  surprisingly  moderate.  Learn  how  you 
can  save  many  production  dollars  and  en¬ 
hance  the  quality  of  your  products.  Write 
today  for  information.  Scripps  Co. 

1039  East  Slauson  Ave.  Los  Angeles,  Cal. 

REDUCE  MAKEREADY  time,  wear  on 
forms,  strain  on  press,  produce  better  work 
with  Acme  Fabric  or  Acme  Cork  Packing 
Blankets.  Guaranteed  for  service;  will  not 
mat,  stretch  or  creep.  W.  M.  Shultz,  117 
N.  Wells  St.,  Chicago. 

PROFIT  OPPORTUNITY— add  New  Busi¬ 
ness  sideline.  Write  for  Free  details.  Mer¬ 
chants  Sales  Service,  61 7  A  N.  Second, 
Milwaukee,  Wisconsin. 


JOURNALISM  in  20  Lessons  only  $1,  pre¬ 
paid.  Associated  Management,  5120R, 
Oakland  St.,  Philadelphia,  Pa. 

ROGERS  KNIFB  GRINDBR 


Sharpen  your  knives  on  new 
low  priced  paper  knife  grinder 
Just  developed.  Write  for  Prices 

SAMUEL  ROGERS  CO.  BUFFALO,  N.Y. 


24  SPECIAL  Industrial  Lighting  Fi.xtures 
for  plant  or  shop  and  13  beautiful  office 
lighting  fi.xtures.  All  Holophane  Filterlites 
statuary  bronze  finish.  In  excellent  condi¬ 
tion.  Entire  lot  $75.  F.O.B.  Chicago. 
Make  an  offer  on  dictograph  equipment,  2 
master  and  4  staff  stations,  complete  ready 
to  install.  Standard  Rate  &  Data  Service, 
333  N.  Michigan  Ave.,  Chicago,  Ill. 


KEEP  YOUR  PLANT  BUSY!  We  furnish  4  0 
Profit  Making  Tried  and  Tesled  Printing 
Plans  prepared  for  $1.  Satisfaction  Guar¬ 
anteed.  Also  50  Mail  Order  Plans  for  $1. 
Associated  Management,  5120R,  Oakland 
St.,  Philadelphia,  Pa.,  Advertising  Course 
also  $1. 


WILLIAM  REID  CO.,  537  S.  LaSalle  St., 
since  1912  will  be  moved  to  2271  CLY- 
BOURN  AV.,  phone  Diversey  3766,  by  May 
1.  General  repair  of  Linotype  and  Intertype 
parts,  molds,  etc.  Makers  of  Reid  Magazine 
Racks,  etc.  2271  Clybourn  Ave.,  Chicago. 


WHY  NOT  let  our  Friendship  Club  banish 
loneliness  by  friendly  correspondence  with 
kindred  spirits  everywhere?  Box  670, 
Seattle,  Washington.  Enclose  postage. 


MAKE  YOUR  OWN  REVERSE  PLATES  in 

your  casting  box  with  Cast-o-Ink,  $2.00 
complete.  Money  back  guarantee.  Cast-o- 
Ink,  574  3  Prospect  St.,  Dallas,  Texas. 


Direct  Advertising 
and  The  Printer 

By  Albert  Highton 

Price  $1,00 

Send  check  or  money  order  with  order 

Graphic  Arts  Pub.  Co. 

608  South  Dearborn  Street 
Chicago 
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TOO  LATE  FOR  CLASSIFICATION 


WANTED — Lanston  Monotype  Giant  Caster, 
Kas  fired,  late  serial  number,  quote  price. 
Box  601,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago. 


Are  you  looking  for  a  piece  of  equipment? 
Ask  for  it  under  the  heading  of  W ANTED 
in  these  pages. 


Bargains  to  Clean  House 

Cunningham  Distributor  for  Model  B 
Kelly,  $60. 

2  Boston  Heads  for  Christensen  Stitcher, 
rebuilt  each,  $46. 

Burton  Rotary  Slot  Hole  6  head  Perforator 
with  motor,  fine  shape  and  a  real  buy 
at  $185. 

No.  1  Potter  Cylinder  Proof  Press  with 
grippers  and  trip,  $190. 

Old  Style  '  atham  Power  Punch  with  6 
heads  and  dies,  $75. 

Morrison  Power  Stitcher,  2  sheets  to  Yq. 
inch  with  A.C.  motor,  $120. 

Latham  Power  Stitcher  2  sheets  to 
with  1  inch  crown.  A  bargain  at  $145. 
Motor  extra. 

2  Anderson  Bundling  Presses,  $45.  ea. 

Kluge  Craftsman  Press  rebuilt,  uncondition¬ 
ally  guaranteed. 

TYPE  &  PRESS,  632  Sherman,  Chicago 


ZINCPLATE  TINT  BLOCKS 
THE  FINEST  PRINTING  MATERIAL  EVER 
MADE!— GOOD  FOR  A  MILLION  IM¬ 
PRESSIONS.  Ideal  for  varnishing  blocks  or 
tint  blocks  —  made  of  zinc  plate,  process 
mounted  under  pressure  to  laminated  base 
(no  nails,  easily  sawed)  — furnished  in  any 
size  to  order,  stocked  in  pieces  6x9",  9x12", 
12x18",  etc. 

PRICE — 3c  per  sq.  in.  (Minimum  50c) 
ZINCPLATE  RULE:  Comes  in  24"  strips  — 
.36  pt.  @  70c,  48  pt.  @  90c,  60  pt.  @ 
$1.10,  72  pt.  @  $1.30,  96  pt.  @  $1.70,  etc. 

AMERICAN  WOOD  TYPE  MFG.  CO. 

270  Lafayette,  N.  Y.  608  S.  Dearborn,  Chgo. 


I 


TAG  SALESMEN  Wanted 

Commission  basis.  Part  or  full  time 
Opportunity  for  well  rated  printen 
to  become  Q  £  ||  J  g 


TAGCRAFT  CORPORATION 
142  S.  Christian  St. 
Lancaster,  Pa. 


6ET  OUR  PRII 

REFERENa 

BOOK^ 

i  MAILING 
[list  CATALOI 


Gives  counts  and  prices  on  accurate  guar 
maiiing  lists  of  all  classes  of  business  anlf 
prises  in  the  U.  S.  Wholesalers— Retail^ 
Manufacturers  by  classification  and  stats.  Ab 
hundreds  of  selections  of  individuals  suelt  ■ 
professional  men.  auto  owners,  income liats,«k 
Write  today  for  yoHr  copy 


R.L.  POLK&CO. 

Polk  Bldg.— Detroit,  Mich. 

Branches  in  Principal  Cities 
World’s  Largest  City  Directory  Publishers 

Mailing  List  Compilers.  Business  Statis¬ 
tics.  Producers  ot  Direct  Mail  Advertising 


REDUCE  THE  HAZARDS 

offset  due  to  lack  of  tack  and  sweating.  Equip  with 


ROLLER  FANS 


Available  for  one  or  two  color  Miehles,  Babcocks,  Miehle 
Verticals,  Horizontals,  and  other  presses.  Economical  and  prac¬ 
tical.  Write  for  prices  and  details. 

H.  B.  ROUSE  &  CO.e  2214  Ward  Street,  Chicago.  Illinois 


G.  P.  O. 


AGAIN 


CHOOSES  INTERTYPES 


Last  year  the  Government  Printing  Office  boug' 
its  first  Intertypes-^six  Model  F  Mixer  machin 
all  equipped  'with  the  Intertype  Automatic  Qu~ 
ding  and  Centering  Device.  Now,  after  using  1 
types  for  several  months,  the  largest  printing  o: 
in  the  world  does  what  so  many  other  printers 
publishers  have  done  ^places  a  repeat  order  f 
more  Intertypes.  This  second  order  calls  for  fo 
machines^  one  Model  F  Mixer  and  three  Model 
three-magazine  Intertypes.  Each  'will  be  equip 
for  Automatic  Low-Slug  Quadding  and  Centerin 

BETON  FAMILY  AND  CAIRO  BOLD 


Step  Ahead  with  intertypi 


I 


360  FURMAN  STREET  •  BROOKLYN 


